CLEANER 


FIRST IN THE DRYCLEANING INDUSTRY SINCE 1910 


¥ A SUNDAY SCHOOL, a teen club, ond other community organizations use this room in the bosement of Jernigan 
ne Dry Cleaners, Mt. Rainier, Maryland. More details on page 6. For story on Jernigan's conveyor system, see page 42 


Meeting problems of new plunt in advarce. .. .Page 38 
; Home-furnishings operation keeps growing. ..Page 55 
= How to use costs to figure sound prices. ......Poge 78 
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Hyflo’ keeps your Charged System 
detergents working on the job longer at the 
fullest possthle strength! You lower your 
cleaning costs while turning out 


4 leaner garments for your Customers. 


Since Hytlo does not adsorb or remove 
active detergent, you can maintain a high 
concentration throughout the washer run. 
Lightweight and highly porous, Hyflo— 
the high speed filter powder—removes 
only the soil (lint, dust and other solids) 


gives you crystal clear solvent. 


lo further reduce your unit cost, Hytlo 
gives you faster production, too. It keeps 
solvents flowing freely, gives you longer 


filtration cycles—cuts time spent cleaning 


SUPER-CEL 


mates 


A CELITE PRODUCT 


FOR THE DRY- CLEANING INDUSTRY 


filter screens, increases your detergent 
efficiency. 


To find out more about Hyflo and how 
to use it to best advantage, ask your dealer 
for a copy of the new Sixth Edition of the 
Handbook. It's 
yours without cost or obligation. Johns- 
Manville, Box 60, New York 16, N. Y. 
In Canada, 199 Bay St., Toronto 1, Ont. 


*Keg. t Pat. Om, 


52-page Drycleaners’ 


Johns-Manville HYFLO 


the filter powder for charged system cleaning 


Cleaner Garments at lower cost 
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THIS MONTH 
MILLIONS 
PEOPLE 


.. « BACKED BY EFFECTIVE SALES AIDS 


THESE SALES AIDS ARE DESIGNED TO 
you 
NEWSPAPER MATS! To get to the customers! 
WINDOW BANNERS! To attract attention! 
GARMENT TAGS! To tell the whole story! 
RADIO SPOTS! To stimulate more business! 
PUBLICITY RELEASES! A proven success! 
LIFE PROMOTION! To back your local promotion! 


- 


NATIONAL CLE & 
109 W. Chestnut 


United States and 


October, 1954 
Penna U. S. A. Ex 


a.. 
$4.00; weign $6 per year. 


BEAMED DIRECTLY TO YOUR CUSTOMERS! HERE'S THE STORY: THE NEW 


LINT-FREE..CLING-FREE DRY CLEANING CAMPAIGN 


can SALE ror vou YEARS! 


d Ex 


ive an 
me 45 No 10. "Enter a As 
under the 


at 


all fabric be 


free of tatia 


Say 


.. AS A RESULT OF A GIGANTIC PROMOTION 


AVAILABLE THROUGH YOUR JOBBER... 


A well-planned promotional package designed to 
create consumer demand for Lint-Free, Cling-Free 
Cleaning at your plant! The Sales aids available to 
all dry cleaning plants using Buckeye Clean-Charge* 


will help build the greatest sales volume in history! 


Contact your Buckeye jobber for complete details 
on this power-packed tie-in witn LIFE magazine. 
*Patent applied for Product and Process. 


of Qvelity Products 
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Producers for the Cleaning end Leundry industry Since 1644 


Div m, The Reuben H. Do lley Corp. Public 
= 45th Str New Yi ‘17 N 
las 


ion Office, 
7 Su r n rates 
matter ios 21, 1948, at the Post Offic 7 ancaster, Pa., 
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SURFACE 


Highly-Polished Micro-Perforated Surface 


DOUBLE PLATE 


BUILT-IN CONDITIONER 
AND DIFFUSER FOR STEAM 


Eliminates need of hothead press 


INTERCHANGES FAST WITH WOOL PLATE ON UTILITY PRESS 


Finishes all the “problem silks” 


PERFECTLY...SPEEDILY...SAFELY 


Improves quality of finishing 


ON COTTONS, SATINS, TAFFETAS, GLAZED FABRICS 


Slashes finishing time & costs 


.THREE TIMES FASTER THAN HAND IRONING 


Increases finishing efficiency 


UTILITY PRESSES HANDLE ALL TYPES OF WORK 


Lusterplate slips onto the head of a regular Unique pressing face handles hard-surfaced, hard- 
utility press in seconds. Its polished, finely- to-finish fabrics better than any other method. 
perforated surface and built-in steam-condi- An exclusive built-in steam-conditioner prevents 
tioner make it finest for finishing lustrous tex- fabric damage from steam marks, waterspotting 
tiles. Produces luxurious sheen without ugly or too-high heat; avoids brittleness, scorching 
shine—easily, quickly, safely. or over-glazing. 


Makes utility 
presses ideal 
for all luster 
fabrics 


Now, draperies 
done perfectly 
on any utility 
press 


LUSTER plate now available for all utility presses. . 


ORDER FROM YOUR JOBBER 


| = 
a 
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| 
LUSTERpiate iS A PRODUCT OF EVANSTON, ILL. 


TEXTURED Fabric-Reviving PRESSPLATE 


PATENTED 
& Pat. App. For 


BUILT-IN CONDITIONER 


USHERS IN A NEW ERA IN FINISHING 


“CAT-TONGUE” ENDS ALL CAT-TONGUE 
M PRESSING 

GONE FOREVER CUTS SHRM: 
FIBERS ARE NOT 
FLATTENED, LIGHT 
RAYS SCATTER 
AT MANY ANGLES 
INSTEAD OF ONE FABRIC 


FOR A SOFT, EVEN 
FINISH. 


IN BY ORDINARY GRID GONE WITH CAT-TONGUE It's NEW, totally DIFFERENT: 
New surface, new construction, 
new performance. Obsoletes 
all previous methods. Produces 
unequalled quality...cuts 
do-overs 90%. ..speeds pro- 
duction 30% or more. The 
GONE WITH “CAT-TONGUE perfect pressing you always 
wanted. For absolute PROOF, 
ask your supplier for demon- 
stration NOW. 


STEAM 
MARKS 


90% OF 


SHINE 


LIMITED QUANTITY AVAILABLE FOR 
ALL MODELS OF CLEANING PRESSES 


IN BY ORDINARY CONE WITH ORDER FROM 
YOUR JOBBER 


— Sensationally different ne 
HERE'S WHY 
j 
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CAT-TONGUE IS A PRODUCT OF TEL EVANSTON, ILL. 
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FEATURES What do little chairs, low tables, Sunday School pictures 


ind a piano have to do with the drycleaning business? 

How To Plan and Build a Model Plant Mitchell Jernigan, who runs Jernigan Dry Cleaners, Mt. s 
sy Phil Greene and Henry Mozdzer 38 Kainier, Md., ought to know, and his answer is, “Plenty.” 
His business is growing fast, and he certainly could find 
plenty of uses for well 
over a thousand square 


Interior Furnishings Only By Phil Greene 55 a J 
. This Month’s Cover feet of space in his plant 


Conveyor Speeds Booth Service By Phil Greene 4 


Hlow Tol inish Trousers— Manual for Training Wool basement. He is sure that 
Finishers, Part \ By Laura Herrmann Porterfield 65 his contribution of that 
What Price for Profit? By Robert E. Cowie 758 pace to the religious and community activities of his 


town is the hee st possible tise he could make otf it 


What Builds Volume in New Location? By Henry Mozdzer 8S 


Basic Drycleaning—Precautions in Spotting Silks vr 


yf ae Rainier is a fast-growing community. As is the 


case in countless suburban towns, facilities for com 


Opening Draws 6,000! By Henry Mozdzer 94 munity activities are inadequate. On Sunday mornings 
Cashing in on Coupon Promotion 100 the basement room is an annex of the Baptist Sunday 
School, with 60 pupils. Mr. Jernigan not only provides 
Why New Plant Took Hold By Henry Mozdzer 102 the space and chairs but he serves as the Sunday School 
Challenge to Business—The New Tax Law. Part I superintendent. He has offered the facilities to Jewish 
By James B. Kobak 104 and Catholic Sunday Schools, too, and it looks as 
though 200 kids will be getting religious instruction at 

Is Custom Cleaning for You? By Henry Mozdzer 110 Jernigan’s before long 


A troop of Girl Scouts is using the room one evening 


DEPARTMENTS a week, and the ladies of the local Eastern Star chapter 


hold their meetings there 


Letters to the Editor 


Signs of the Times 1s The most recent development is a Teen Club organ 


Business Builders 24 ized by Mr. Jernigan and some of the other Mt. Rainier 
‘ business men. The first meeting, held only two weeks 

Gadgets and Gimmicks 30 ago. was a tremendous success, with 140 kids showing 
h-ditorials 36 up. Cops and judges came, not to maintain order but 
to offer their help in making the project a success. A 

I'wenty-five Years Ago By Lou Bellew 48 glee club is helen organized and pam will be held 
77 Meetings of the club are held every Saturday night 


Questions and Answers 77 
from 8:00 to 11:30 


Association Notes 9S 


N.1.D. New v5 The question comes up, naturally, of what effect all 


Legal Decisions By A. L. HL. Street 116 this has on sales. We have met Mr. Jernigan only once, 
but Is seemed obvious that he 1s much more concermed 
N » Trade ‘ at 

News Notes in the Trade 119 with what his basement can do for Mt. Rainier than 
People and Places 129 what the users of his basement can do for him. The 
" basement did solve one problem for him Kids had 

Obituaries 133 
broken into his plant a dozen times and messed things 
Meetings Scheduled 135 up generally. As soon as the basement activities got 


started, the entering and breaking stopped We'll bet 
that the neighborhood kids would beat hell out of any- 
Advertisers Index 140 body who tried to break in now 


Classified Advertisements 136 


Mr. Jernigan figures that the town has done a lot for 

CONVENTION him, and that he, as a business man and a good neigh 
bor, owes something to the town. We could use a lot . 
Back-Home Day 1954 By Phil Greene and Henry Mozdzer 108 more business men with this attitude.—Phil Greene 
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RESEARCH 
FELLOWSHIP 


A research fellowship was conducted 
at the National Institute of Drycleaning during 
the months of March and April, 1954. 


Results of the fellowship have been printed 

in NID Bulletin F-14 which reports on the equilibrium 
maintained between water in solvent 

and water in fabrics. 


F-14 has been mailed to 23,500 cleaning plants 
on the North American continent. If yours failed to 
come to your attention write for another copy. 


5461 W. Monroe Chicago 


Copyright 1954 -214 


October, 1954 
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How to Figure the cost 
of STEAM TRAPS A 


\ 


\ 


1. PRICE—you geta lot of trap for your 
money when you buy an Armstrong: big 
capacity in small size; the long-lasting 

mechanism in traps for low and medium q 

pressures is identical in design, workman. 
ship and materials, to that in traps for “3 ~, 
900 degrees, 950 Ibs. pressure! = # 


2. INSTALLATION— Armstrong gives you a 

choice of body styles to save installation 

labor and pipe fittings. a 
3. MAINTENANCE—Armstrong traps last longer! Bulletin 233 
You save labor, parts cost and downtime. Freedom 
from leakage saves fuel. 


.. it tells the story. 


Lists sizes and prices 


Divide total trap cost by the life of the trap to get 
costs per year—this ts where Armstrong traps really 
shine. Call your Armstrong Representative for the 
traps you need now, or write: 


ARMSTRONG MACHINE WORKS 
850 Maple Street © Three Rivers, Michigan 


of traps for all 


classes of laundry 


and dry cleaning 
equipment. Write 


for your copy to- 
day. 


) STEAM TRAP CHECK LIST |4®™STRONG 
TRAPS 
Hardened chrome steel valve 
and seat? Y 
es 
All other parts stainless steel? 
Yes 
Long-lasting “frictionless” leve 
rage? 
es 
Self-cleaning, non-cloggi i 
9g9ing operation? 
es 
Choice of body styles? 
STEEL bucket es 
Available with built-in straine 
- rs? 
WROUGHT IRON os 
Most widely used laund 
ry trap? 
Fo ONLY TWO Yes 
De. MOVING PARTS! 40 years inverted bucket i 
rap experience? Yes 
Guaranteed unconditionally to satisfy? Y 


ARMSTRONG STEAM 
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SIDE INLET— 
RIGHT ANGLE 
STRAINER 
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every pound jar of 


RSR gives you 
higher-strength 


digesting solution q 


DO THIS FIRST 


...put all garments 
that are to be wet 


cleaned into an 
RSR bath 


iT COSTS YOU 

LESS THAN 3; 

PER GALLON 

TO BE SURE that all albuminous spots are removed 


in a single treatment...and to be sure that you 


save the time and labor of re-handling 


and avoid the hazards of hard, hand-scrubbing 


WALLERSTEIN COMPANY, INC., 1GO MADISON AVENUE, NEW YORK 


October, 1954 
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ena sustained high output 
gq or refinishing. 
been “Standard of 


ration. Deliv 
No drying, stackin 
have olwoys 


Balanced for two-girl ope 
of quolity-finished shirts 
Prosperity shirt-finishing tools 
Excellence for The Industry.” 


a 


Pr0spewly -Dauis 
2-GiRL SHIRT UNIT 
ped with the new Cabinet 


Iding Machine. High volume 
nd dollor invested. 


operators Equip 
Automatic Shirt-Fo 
are foot of floor space o 


for operators 
HIRTS PER HOUR 


80 


Bolanced for two 
Sleeve Press and 
of shirts per #4” 
Simple, eoty training 


Prosperity Cabinet 


Six, one-operation mw : -GIRL SHIRT UNIT 
Simple operator trai ochines, balanced for 2-girl 

ing. Production raining. Leadership in su 

with two operators up to 100 A ge an 

per hour 


UP TO 100 SHIRTS PER HOUR 


The PROSPERITY 


ompany 
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NOTHER WAY YOU SAVE WITH FOR ECONOMY 


New Ford F-100 Panel is one of the highest, widest, longest in the field. Has 155.8 


cu. ft. capacity 


. . handles payloads up to 1385 Ibs. Choice of V-8 or Six engine! 


river comfort cuts trucking costs! 


Deluxe Panel shown is extra cost. 


Driverized to cut fatigue! Giant, 
curved, one-piece windshield for 
better visibility. New non-sag Z-type 
springs. New woven plastic uphol- 
stery that lasts longer, gives year- 
‘round comfort. Big, wide-opening 
doors, complete weather-sealing. 


“Cut Your Speed 
After Dark.’ 


October, 1954 


Helping the driver do a better 
job saves money by saving valu- 
able truck time. What’s more, 
driver comfort is an incentive for 
safety and for better vehicle care 
that prolongs truck life, cuts 
maintenance costs. 


Only a Ford Truck gives you full 
benefit of these savings. For only 
Ford offers so many comfort fea- 
tures, such work-saving controls 
Driverized for easier, more efficient 
truck operation. For complete in 
formation, see your Ford Dealer, 
or write: Ford Division, Ford 
Motor Co., Dept. T-30, Box 658, 
Dearborn, Michigan. 


SAVE WITH ALL THREE! 
1. Gas-Saving Power! 

2. Driver-Saving Ease! 
3. Money-Saving Capacities! 
Ford Trucks last longer, too! 


Automatic Shift! Fordomatic Drive saves 
time in stop-go work, cushions drive line, 
cuts maintenance needs. Low extra coat 


Power Brakes! Now available even in Ford 
half-tonners (extra cost). Pressure needed to 


stop won't break ordinarg? light bulb 


FORD 746 ECONOMY TRUCKS 
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How To Value Goodwill 


lo the Editor 
We are 


whether you 


the return on capital is an important 
itern to consider but we are more or 
less concerned with the number of 
realised that perhaps 
method of valuation and goodwill may 
be varied considerably due to the fact 
that we are in Australia. 


writing you to ascertain years. It is 


know of any specific 
method of valuing goodwill for dry 
establishments We 


that goodwill is at all times a touchy 


cleaning know 
If there is any way in which you 


subject but we have discussed the 


can assist us it will be appreciated. 
R. H. NorMan 
Perfection Dry Cleaners 


Cairns, Queensland, Australia 


matter with our accountants and the 
following method has been suggested 
by them 


Ascertain the normal profit for a 5-year period, 
value, sa £ 20,000. 0. 0 

Less interest on capital invested and loans intro 

1,500 

12.000 13,500. 0. 0. 

Super-profit for 5 years £ 6,500. 0. 0. 


Average yearly super-profit £& 1,300. 0. 0. 


duced to business for the 5-year period, say 


Less partners’ salaries, say 


Figuring goodwill on  drycleaning 
establishments is complicated by a num- 
ber of variables, such as locality, size of 


the establishment, its reputation, type of 


lo value goodwill, this super-profit 
should be multiplied by a certain num 
ber of years, shall we say three years, 
making the value of goodwill £4,500. 


routes or stores) and vari 
We wondered whether you can in 


sales outlets 


ous other angles 
the usual number of A 


form us what is real estate man who specializes in 


years to multiply an average annual 


drycleaning plants gives these formulas 
super-profit. Of course it is realised that are in use in different areas 


Once installed, YOU NEED NOT ~~\/ 
BREAK YOUR PIPING with this “RE-NU-IT" Kit! 


Here's the pump to help you keep your plant running at a profit. It's built 

to pump better and longer—-but when new parts are needed, they can be 
replaced easily and quickly 

A most important feature of this new Viking pump is the steel liner. Tested 

and proved, it prevents rapid wear oa the outside diameter of the pump. 

Another featvre—carbon graphite bearings in the 

idler gear and casing are proved to give long, 


= 

VIKING. 

AN HONORED NAME 
IN PUMPING 


VIKING 


hard service and without lubrication of any kind 


Available in 20, 35 and 50 G.P.M. sizes. Send 
today for bulletin A200Q 


* Patent Pending 


PUMP COMPANY 


CEDAR FALLS, IOWA 


214-3 times gross less depreciation and 
owners’ salaries. This is affected, of 
course, by type and condition of 
equipment, price structure, etc. 

one year’s profit plus valuation of 
equipment 

one year’s earnings 


An accountant in the field states the 
formula you sent is an old standard one 
that does not take into account the spe- 
cial nature of the drycleaning business 
For one thing route goodwill is entirely 
different from store goodwill. Route good- 
will is valued higher because customers 
are served at regular intervals—you don't 
have to wait for them to come to you 
In this country route goodwill varies from 
two to as high as eight times the route’s 
weekly gross. The value in any com- 
munity is affected by the formulas used 
by other sellers there 

In stores the value depends on length 
of lease, rental, renewal options, if any 
how much of the business is attracted 
by the personalities working in the store, 
and a number of other factors. If Per- 
fection’s customers use the plant's service 
because of the service itself, the value 
of your goodwill would be much more 
than if they come because they like and 
respect you as a businessman. You can’t 
sell personal goodwill because without 
you it ceases to exist. —Eprror 


Insulation Source 


To the Editor: 

On page 64 of the May NATIONAL 
CLEANER & Dyer you refer to “mag- 
nesia insulation” for steam lines. Will 
you please send us information about 
where to get it and how to apply it. 

Can it also be used for tumbler 
stacks, and if not, what do you recom- 
mend? 

Cecu. HOWELL 
Taos, N.M Howell Cleaners 

We understand that magnesia insula- 
tion works very well for tumbler stacks 
If your local building supply stores can’t 
supply you with magnesia insulation, 
write to the Magnesia Insulation Manu- 
facturers Association, Washington 4 
D. C., which will suggest a nearby 
source Eprror 


Manual Fan 


To the Editor: 

We are interested in a complete set 
of tear sheets on your series, “Shirt 
Laundering for the Drycleaner,” which 
started in your August 1954 issue of 
NATIONAL CLEANER & DYER 

We were impressed with your silk 
finishing manual. Would it be possible 
for you to promulgate one on “Shirt 
Laundering for Drycleaners?” 

NIcovalts 
Spotless Cleaners 
Dunmore, Pa 


We will issue a reprint of the shirt 


laundering series if there is sufficient de- 
mand.—Eprror 
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AMERICA’S 
OUTSTANDING 


SPACE-SAVING INSTALLATION! OPEN. END 
A total of 32 Huebsch Tumblers swiftly 7 

handies the drying operations at 

Adeiman's, Milwaukee, Wis, one of 

America’s most modern and progres 

sive laundries and dry cleaners. Above 


is partial view of Il of 17 Huebsch i 
Tumblers lined up in production row. td Sas * ee 


Huebsch Open-End Tumblers must be good more than 70,000 
are now in daily use, more than all other makes combined! Every 
where, Huebsch proved performance ... plus Huebsch well-known 
acceptance ... makes Huebsch the wanted tumbler. 


compare HUEBSCH apvantaces...you, Too, witt cHoose HUEBSCH 


Faster Drying at Lower Cost. 


Saves Labor ... easier and faster to load and unload. Just snap 
the switch, open the door. No inching, braking or cylinder 
aligning. 


Low Initial Cost resulting from volume production by Huebsch. 


Less Maintenance. Sturdily built to take the day-after-day 
punishment of drying capacity loads. 


Low Steam-Electric Consumption makes Huebsch econom- 
ical in operation 


For complete details, see your Huebsch repre- 


sentative or write, wire or phone us direct. 


Origin 


N. Holton St., Mitwauhes Wis, 


October, 1954 
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Here’s the Fastest 


Reclaimer on the Market 


In response to your demand for a Super Fast Solvo-Miser to keep 
pace with today’s high speed cleaning machines and those soon to come 
on the market, we are announcing a new series of Solvo-Misers to supple- 
ment our regular line. 

These new Solvo-Misers save up to 50% on your reclaiming time, 
compared with standard Solvo-Misers whose reputation for speed and 
efficiency are well-known. 

Yes, this new Solvo-Miser is fast . . . and it also has these other 
exclusive features: The condenser coil is easily cleaned — no need 
to remove it. High solvent outlet — permitting gravity flow back. Lint 
trap, previously unrivaled in speed, now even faster and more convenient 
to clean and change. Plextone” finish, exclusively designed, harmonizes 
with any color combination. Automatic, electric time cycle system. 
Entire base and condensing box of stainless steel. 

Now, you can have a standard Solvo-Miser or a Super Fast Solvo- 
Miser to meet any charged system requirement. Wire, phone, or write today. 


| | 4 of 
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“Nothing compares with this new Solvo-Miser’’* 
— the pace setter in extremely fast reclamation. 


It cuts reclaiming cycle up to 50%. It combines 


all the timesaving features discovered by today’s 
extensive research. It keeps pace with the cycle 


of any drycleaning machine on the market! 


It’s a labor saver, too! 
— See these PLUS features: 


Automatic Control Saves Operator Time 
Set the timer and forget it. Drying and reclaim- 
ing cycle automatically completed, machine 
shut off, and operator notified. Permits faster 
rescheduling. 


Lint Trap Cleaned in 45 Seconds 
Keeps your Solvo-Miser clean—a must for fast, 
efficient reclamation and low maintenance. 


Condenser Coil Cleaned Without Removal 
Rarely needs cleaning because convenience 
and speed of Lint Trap makes operation almost 
lint-free. 

Ask our distributor in your territory. 


*Statement by nationally prominent executive in cleaning industry (name on request). 
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Multi-stop leader goes automatic with... 


new METRO “Matic. transmission 


METRO-Matic in models with METRO® bodies offer many time- and money saving benefits in laundry and dry cleaning delivery. Avail 
able ptional equipment at moderate extra cost. Automatic transmission also available in other INTERNATIONAL light-duty models 


Here is the news multi-stop truck buyers have been METRO 
waiting for! Here is new economy, efficiency, driving ease, 


and value added to INTERNATIONAL— the multi-stop delivery 


the Modern Automatic 
leader for 16 straight years * Torque converter coupling provides smooth 


t fer—multiplies torque up to 2.16 to 1 
The new METRO. Matic Transmission is what you'd expect 


for smooth, fast starts under lood 
from the leader. It is a perfected torque converter type with 


Hydraulically-controlled planetary transmis- 
built-in direct drive combined with an automatic three-speed sion shifts automatically through three forward 
transmission. It offers every automatic transmission benefit speeds, has constant mesh helical gears for clash- 


plus the economy of a conventional transmission 
= ; Converter lock-out gives | to 1 ratio direct- 
METRO. Matic adds further to the many exclusive cost- drive high gear operation—reducing slippage and 
saving features of famous INTERNATIONAL multi-stop trucks increasing gasoline and oil mileage. Automatic 


lerat trolle hift 
It provides the effort-saving, engine-saving, fuel-saving ad downshift cesteres eouverter 


. action for quick bursts of speed 
vantages of correctly-timed, always smooth automatic shift- ; 
Steering column selector lever permits simple 


accelerator and brake driving — allows locking of 
routes— saves driver energy — makes possible more deliveries transmission in low gear for heavy pulling or 
per day. Visit your INTERNATIONAL Dealer or Branch and maximum downhill broking 


take a demonstration drive with METRO- Matic. Your trade- tow end reverse selector lever positions per- 
mit easy “rocking” in mud or snow 


ing reduces maintenance costs— saves time in traffic and on 


in may cover the down payment. Convenient terms arranged : 
Mechanical type governor in transmission pro- 


vides always-smooth shifting regardless of tem- 


INTERNATIONAL HARVESTER COMPANY «+ CHICAGO perature changes 


t ational Harvester Builds McCORMICK © Farm Equipment and FARMALL © Tractors...Motor Truck industrial Power... Refrigerators and Freezers 
See the season's new TV hit, “The Halls of ivy,” with the Ronald Colmans, Tuesdays, CBS-TV, 8:30 p.m., EST, starting October 19th 


INTERNATIONAL TRUCKS 


“Standard of the Highway” 
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HAMMOND 


WIZARD 


@EASE of 
OPERATION 


@EFFICIENCY 


@BEAUTY 


{AMMON 


WIZARD EXTRACTORS 


LAUNDRY~CLEAMING MACHINERY CO 
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Fabric Clinic for Consumers: A series 


of four consumer meetings dealing 
with fibers and fabrics was recently 
held at Albany (N. Y.) High School 
The idea was originated by the State 
Department of Education and spon 
sored by the local chamber of com 
merce as a part of the adult education 
department of the local school system 

The same chairman presided at all 
four of the meetings. Specialists dis 
cussed rayon, acrylic, cotton and wool 
fibers, slanting the discussion toward 
the needs of sales people as well as 


Home Drycleaning Warnings: At the 
last session of its state legislature, the 
California Drycleaners Association 
Inc., sponsored a bill to allocate $25 
000 of the surplus funds of the State 
Board of Dry Cleaners to the Fire 
Marshal for developing and spreading 
information on the hazards of home 
drve leaning 

A series of 11 TV shorts, produced 
by the Fire Marshal with part of 
this fund, was recently showed at a 
California 


association meeting 


cording to that group's report, many 
operators who saw the films said that 
they were of great value The TV 
shorts range in length from 10 seconds 
to 3 minutes and will be furnished 
free to all California TV stations. The 
stations will run them as a public 
service at no cost te the California 
Drycleaners Association, and they will 


be repeated regularly 


Public Service by Drycleaners: To 
help an emergency March ot Dimes 
campaign, Howard Burke, owner of 


Burke's Ideal 


Ore., announced that from August 5 


Cleaners, Beaverton 
through 31 he would clean all neckties 
brought to his plant for a dime and 
donate the proceeds to the campaign 

The Niagara (Ontario, Canada) In 
stitute of Dry Cleaners played host to 
150 underprivileged children on Au 
22 by holding an outing ir 
Burgoyne Woods 

Eleven members of the 
(Mont.) Dry 


offered free cleaning and pressing of 


Helena 
Cleaners Association 


a suit or dress to each blood donor to 
a Red Cross drive held July 
14. The following firms participated 


13 and 


De Lux Cleaners, Rodney Cleaners 
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Melugin Cleaners, Casteel Cleaners, 
Nu-Way Cleaners, Capital Laundry, 
Eckley Fryatt Cleaners, 
Service Cleaners, Dove Cleaners and 
Cronk Cleaners 


Cleaners: 


it has been announced that Jacob 
Lichtenstein and Max Jacobs will head 
the cleaning and dyeing industry's 
1954 campaign for the United Jewish 
Appeal of Greater New York; Jack 
Cohen is again chairman of the retail 
cleaners’ drive. The group’s annual 
dinner is scheduled for October 28, at 
which time Julius L. Kuffler of I. 
Wohl, Inc., will be guest of honor. 

Monarch Cleaners, Sidney, Ohio, 
donated an award to the winner of a 
safety talk contest at the recent Shelby 
County Junior Fair 


Fire Prevention Week: As in previous 
years, the National Board of Fire Un- 
derwriters is calling on communities 
Prevention Week. 
October 3 to 9— 
public attention will be directed to the 


to observe ire 
During that time 


ever-increasing need for greater fire 
safety and protection. 

According to the National Board of 
Fire Underwriters, individual com 
activities are most effective 
when they are directed through local 
fire safety committees responsible for 


munity 


the week-long campaign. Such com 
mittees are usually composed of mu 
nicipal officials and representatives of 
fire departments, civic and educational 
groups, schools, churches, the fire pro- 
tection and public service organiza- 
tions of the insurance business and 


various other voluntary agencies. 


Veterans’ Training: Under a new law, 
post-Korea veterans now have three 
years from the date of their discharge 
to start Korea GI Bill training. Par- 
ticularly benefited are the majority of 
veterans discharged before August 20, 
1952. Under the old law they had to 
start training before August 20, 1954, 
but the new law establishes their en- 
titlement for another year from sepa 
ration 

Veterans discharged after August 
20, 1952, will now be permitted to 
start training within three years of 
their discharge, instead of the previ- 
ous two. The new law also adds an- 
other year to the length of time a vet- 
eran may have to complete training. 


Another section of the law 
certain disabled veterans who have 
not been able to begin or complete 
training under Public Law 12 a four- 
year extension in their deadline for 


gives 


completing training. 


# 


Small Business Aids: The importance 
of proper plant layout to small busi 
nesses 1S highlighted in No. 37 of the 
series of Technical Aids for Small 
Business published by the Small Busi- 
ness Administration, Lafayette Build- 
ing, Washington, D. C. The leaflet 
“Use of Templates and Scale Models 
in Plant Layout,” can be obtained 
from any of the agency’s field offices 

“Preventive Maintenance for the 
Small Plant,” No. 38 in the series 
emphasizes the need to anticipate re- 
pairs and offers suggestions for setting 
up a preventive maintenance program. 

In the SBA’s series of Management 
Aids for Small Business, No. 54, “Psy- 
chological Testing for Small Business,’ 
describes this type of test and lists 
some of their major publishers. 

The Small Business Administration 
which last spring co-sponsored two 
management 
training for proprietors of small firms, 
has issued a bulletin, “Administrative 
Management Courses for Small Busi- 
ness Owners.” The bulletin, which ex- 
plains the organization of these 
courses, is available free to proprietors 


university courses in 


and managers of small firms. A num 
ber of schools and universities have 
shown interest in this program and 
plan to offer courses this fall. Proprie- 
tors of small firms who are interested 
should inquire of the Small Business 
Administration. 


Cleanliness Next to Godliness: Th« 
Vermont Baptist Church, located in 
Chicago's South Side, has purchased 
Marco Cleaners and Launderette and 
is now in the business of keeping its 
surrounding community clean physi- 
cally as well as spiritually. 

Reverend Earl Cannon, pastor of 
the church, said: “We wanted to give 
employment to some of our members 
who have no jobs, and we want to 
start a chain of enterprises. People 
need more teaching than preaching 
and these businesses will teach them 
how to look after their financial well- 
being.” 
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You can do 
a better spotting job 
...and save time, too 


Pes 


with this team on the board 


There’s no need to clutter up the board with a 
“medicine chest” collection of spotting chemicals 
and preparations. Not when you can get TarGo... 
the penetrating, action-loaded spotter that takes 
care of every solvent-soluble stain in the book. 

Use TarGo full-strength to knock out those tough 
“hard-set” stains that neither charged system nor 
ordinary spotters will budge. Use it on fragile fab- 
rics that can't stand excessive mechanical action; 
for lipstick and ball pen ink loads, too. 

For run-of-mill stains use TarGo-Mix. You make 
TarGo-Mix yourself. Simply mix one part TarGo 
and one part solvent to get a super-spotter that 
works faster, does more than conventional “paint, 
oil and grease removers.” 

You'll find that TarGo and TarGo-Mix make an 
unbeatable team for removing over 90% of al! 
stains you come across. Try them and see. 


Your jobber has 
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Honeywell Electronic 
Humidity Control 


sensitive 
electronic 
system— 


no moving 
parts 


A Actual size of clement 1)" by 14" 


Humidistaet. gold leaf sensing element and 
electronic relay are easily installed on any 
washer provides overall sensitivity so 
high that relative humidity stays within 
lt, of | of desired value. Works in either 
Stoddard or per hlorethylene solvents 
prevents addition of any water if power 
supply fails or because of malfunction of 
any other equipment 


HIS new Honeywell system takes all the mystery and un- 
gf goaded out of controlling humidity in charged soap 
cleaning. It maintains exactly the moisture you require to get 
consistently excellent cleaning results.” It holds humidity high 
enough to assure thorough removal of water-soluble soils, but 
keeps it from getting too high to cause wrinkling, piling, 
breaks, and shrinkage. 


It’s simple— you just set a dial to the desired percent humidity 
and the controls automatically add water as required. 

It's versatile—can operate with any soap concentration. 

It’s foolproof — once it’s set up, anyone can operate it. 

Ask your soup or washer representative about the new Honey- 
well Electronic Humidity Contro! System or write to 


Honeywell, Control Device Division, Dept. ND 6016, 
Minneapolis 8, Minn. 


Honeywell 
112 offices across the nation Fiat Coutools. 
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The ULTIMATE in PRESSING MACHINES 


NEW 
ULTRAMATIC 


FULLY AUTOMATIC AIR-OPERATED DRY CLEANING PRESS 


THE PRESS WITH THE 
MECHANICAL BRAIN 


A milestone in modern engi- 
neering magic, New Yorker's 
ULTRAMATIC is the last word 
in automatic presses — the 
shape of things to come ready 
for you now. This ultra-modern 
machine gives you a free hand 
in obtaining easiest and most 
economical operation, finer 
quality, greater production. 
ULTRAMATIC has been tried 
and proven in some of the 
country’s largest Dry Cleaning 
Plants. 


EASY DOES IT 
WITH ULTRAMATIC MAGIC 


Eliminates all buttons and operating levers. 
One small pedal starts and completes the 
entire operating cycle. 

Eliminates lifting the hands to operate 
head steam and pressure 1500 times a 
day. 

Insures uniform quality—sequence is pre- 
set to produce the same amount of steam, 
pressure and vacuum drying. our more than 

There is nothing to teach green help ex- fed ee ; 300 models 
cept the correct lay of the garment. . 


ULTRAMATIC'S AUTOMATIC CYCLE 


Press small foot pedal. 


Ultramatic is 


available in all of 


Pag Write for full information about the New 
Head steam gees on (fer predetermined time “ largest manufacturers of Foot. and Air- 
peneey. Operated Presses. Handsome new Catalog, 


High pressure goes on. d ibi 300 models, on request. 
When the foot pedal is released, the head 


opens. 
Vacuum dryer goes on. 
Remove or relay garment. 


AGENTS IN 
ALL PRINCIPAL CITIES 


New York Pressing Machinery Corp. 
880 Broadway, N. Y. 3 


Please send me FREE illustrated 
Catalog, Price List and Nearest 
Dealer. 


Paterson, H. York, ¥, 
Better Pressing Machines For Over 42 Years"’ 
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“We feel the Trucleen System 
represents the greatest advance in our 


Industry in twenty years”. . —— 
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| LINE OF DRY 
CLEANING 


© © says Vernett Slater, V. P. of FISHBURN’S, 
Dallas Dry Cleaners known the Country 
over for quality work. 


nerican 


T R U C L 7 E N —the Fully-Automatic 2-Bath Unit for 


use with Super-Strong Soap Solution 


Trucleen washes and extracts, rinses and extracts, cleaning cost. In space as small as 8 ft, x 161 ., 
in one fully-automatic cycle! Both baths are you'll turn out exceptional quality cleaning that 
continuously filtered, rinse bath is continuously will build a steady flow of business 
distilled, giving you properly-conditioned sol : 
For facts on American Trucleen, the “push 

vent always. 

j button” 2-Bath Dry Cleaning Unit, mail this 
You can clean 3 different types of work at once coupon. No obligation 


over 150 Ibs. an hour, you cut spotting and wet 


You can depend on your American 


The 
Representative. Rely on his advice 
‘ in your selection from the 
complete American Equipment ce 
Line he represents. With our 0? 


many years experience in plan CLEANERS EQUIPMENT CO. 


ning and equipping dry clean 
Cincinnati 12, Ohio Division of the American 


ing plants, he can help solve 
your production problems. Ask toundiy Muthinesy 


for his specialized assistance 
anytime no obligation 


The American Cleaners Equipment Co. ALM- 100A 
Division of The American Laundry Machinery Co. 
Cincinnati 12, Ohio 


Please send me, without cost or obligation, Trucieen 
Bulletin BB 712-002. 


Have Representative call. 
NAME 
FIRM 
ADDRESS 
CITY ZONE STATE 
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A radio quiz program has accounted 
for a 20 percent increase in drop-in 
according to J. S. Harris 

) of Best Cleaners in Newberg, 


volume 
above 
Ore 
half-hour 
record program over the local station 
aif h day 


four 


The show is a gwiveaway 


five days a week, three or 


people who have registered at 
Best Cleaners are called on the phone 
station. If the 
to the 
the day's 
then the 


iward is increased for 


from the radio 
called knows the answer 
tion for the day, he 
jan kpot If no one 


person 
ques 
Wwihs 
wins 
unount of the 
merchandise 


the next day. Prizes are 


furnished by local merchants who re 


ceive mention on the show 
Here 

lated traffic at 

posted in the 


how the show has stimu 
Best \ 
lobby 
the week's questions and correct an- 
There is 
will be the only questions asked dur 
week, but all the 


that are poste d are asked 


large card is 
giving several of 


swers no guarantee that these 


ing the questions 
“We have a hundred or more people 
in each week,” Mr. Harris said 
‘to get the Some of 


people bring along cle aning We have 


come 
answers these 
volume sub 
started the quiz 
that most of this 
to the added traffic.” 


increased our drop in 


stantially since we 


show and belie ve 


mcrease 1s due 


Thermometers 
Boost Business 


Recent use of advertising special 
ties as giveaways has produced good 
results for Page Cleaners, Edmonton 
Alta As a test 


ing firm distributed 250 wall thermo 


Canada the dryclean 


24 


meters with its imprinted sales mes- 
sage door-to-door in 
No other 
used 

Within Page Cleaners 
reported 27 new customers from the 
Since that time, the 
cleaner has bought the specialty items 
in lots of 1,000 and 2,000. 


a selected area. 
advertising medium was 
two weeks 


area cove red 


Moving Sign 
Gets Customers 


Located on a street having fast auto 
traffic, the French Mode Dry Clean- 
ers in Hollywood, California, had to 
get an eye-stopping sign. The present 
sign does the trick with a plastic man 
at the top who turns at the rate of 
Because of the 
movement, the eyes of passing motor 
and they realize 
a drycleaner is at that location. 


once every 10 seconds 


ists glance upward 


“Francois,” as the plastic man is 
called, is a perfect 39 size, and wears 
regular clothing which is shower- 
proofed. “Francois works 18 hours a 
day,’ owner H, D 
week 


Cavanah, 
And he creates 


says 
“seven days a 
no labor problems!” 

The real test of 
course, whether it 


the sign is, of 
actually gets cus 


tomers into the store. Evidence that 
it does is offered by remarks the em- 
ployees hear daily, such as, “I'd never 
have noticed your store if it hadn't 
been for that turning man,” or “Say 
can you make my suit look as nice as 
the man on your building?” 

The cost of the entire sign was 
$1,862 installed. The over-all size is 
12 feet 10 inches by 6 feet 3 inches 
and it has been in use since May 1953 


Suggestions for Exhibit Booth 


Cleaners planning to take space at 
local exhibits may find 
some ideas in this photo. The booth 
illustrated Paramount 
Cleaners, Lowell, Massachusetts, at 
the Kiwanis Club Show in 
Lowell last year 

The central idea of this booth was 


home-show 
used by 


was 


Home 


to show consumers that drycleaning is 
a complicated, technical business, and 
at the same time to show some of the 
fabrics that cause problems in the 
plant. The curved caption at the cen- 
ter reads, “What we have to know to 
serve you.” The illustrations, displays 
and sample fabrics show the tremen- 
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OMPLETE 


With Cal’s Charge, “Humidity Control” is Complete 
and Automatic, The Moisture from Your Wet Stock 
Goes to Each Load . . . and is GONE with Each Load. 


And dry charge is left behind for those loads which need dry action. 


Cal's Charge stays in the system. so you have no loss of soap, no lons 
in cleaning efficiency. 


1A% is Enough — Outcleans 3 to 4% Charges 


With Cal's Charge you automatically will come to life, whites “stay true,” 
_ get complete humidity control. You You get complete soil removal. 
have no trouble keeping your solvent simpler classification. Cal's Charge 
im proper shape. You can extract takes out spots right ai the wheel — 
usucl. ¢ Fabrics will retain » Gives you better results at 
‘their new looking textures. Colors lower cost. 


No Wrinkles © No Static Problems * No Odor 
No Harshness © No Pressure *@ No Lint Problems 
No Soap Stains © No Oily Feel ‘i 


NO "GRIE CHARGE! 


j 
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roods that is sent in 
le ind vive idea 
must be known about these 
before thes can be ifely 
The pictures of the 

unit show that cleaners must 
expe msive machine The 
ispla included both synthetic 


! natural fiber 


press 


Lowell is a mill town, getting 
iumples of the fabrics and wool was 

imple matter. The finishing-equip 
ment supplied by the 
nthetic 
fiber displays at the left. The easel at 


the right « ries 


photos were 


manulacturer is were the sv 


pictures of the plant. 


SAY "G00 DBYE" 10: 


@ Transposed Numbers 

ink - Stains - Damage 
Garment Loss Claims 
legible Numbers 
Eye « Strain 


MARKED TAG (0. 
P.O. BOX 2430 


NDIA 
CALIFORNIA 


The free gifts 
canes, which proved very 


distributed were 
popular, 
ball-point pens (supplied by a bever- 
ude manutacturer macaroni samples 
thanks to a local manufacturer) and 
Plant route- 


men were on hand to take names and 


each night a steam iron 


addresses for the iron drawing and the 
plant’s prospective customer list. 

In handing out the ball-point pen 
and macaroni samples, a nice little 
worked by explaining that 
food and ink stains should not be 
tampered with but sent to the cleaner 
immediately. 


tie-in was 


( harles Hate ™m Paramount's owner, 


Meawk 
os Outd 
‘Horse-Draw: 
Delivery- 
We 


10-BRIGHT COLORS! 
Lot (unit) Numbers 
1 to 40 in each color. 


400 COLOR-NUMBER 


COMBINATIONS- 
$350 BOX $330 BOX 


(COLORS) (WHITE) 
1000 strips to the box- 
6 tags to the strip 
(numbered 001 to 1,000) 


Consult your 
distributor or 
write us direct! 


says that last year’s exhibit attracted 
410,000 people 
or at least passed the booth. Saleswise, 
the booth Was very successful and a 
number of the visitors turned into 
customers. 


most of whom visited 


This year Paramount is taking more 
As a gimmick to attract traffic, 
arrangements have been made with a 
Polaroid camera manufacturer to sup- 
ply cameras and film so that each 
visitor will receive a free photo of 
himself on the spot. 


space. 


Publicity Campaign 
Alleviates Parking Ban 


Here's how a public relations cam- 
paign helped Parisian Cleaners of 
Woonsocket, R. I., out of a tight spot 
and held everyone s goodwill. 

In a trial move to alleviate traffic 
problems, the town’s safety commis- 
a parking ban along the 
east side of Front Street, where Pari- 
This immediately hurt 
the company’s business, so the man- 
agement and once 
pleaded by letter and in person for 
relaxation of the ban until parking on 
private property could be arranged. 

The company’s head, Theodore 
Belisle, and public relations council, 
Frank Martineau, 
firm’s regular Monday-morning radio- 
discussion show to tell the story to the 
public and to explain that Parisian 
wanted no special privileges, just time 
to work out the parking problem with- 
out being hurt. 

Then Parisian ran an ad in the local 
newspaper pleading, “We're with you, 
Kev and Gus [the Mayor and Com- 
missioner} but please don’t kill ou 
jobs.” This aroused great public 
sympathy and gave the community 
an understanding of the problem so 
that when the matter came up before 
the city council it received careful 
consideration. 


sioner put 
sian is located. 


employees at 


appeared on the 


The council decided to 
engage traffic engineers to study the 
problem and to wipe out the Front 
Street ban in the meantime. 

Parisian’s public relations council, 
Mr. Martineau, sums up the additional 
dividends of the campaign this way: 

“Our approach to the situation has 
meant that the Mayor and Public 
Safety Commissioner are still friends 
ot Parisian, The general public knows 
exactly where Parisian is located, and 
that there is parking in front of the 
plant. They also know Parisian is tak- 
ing steps to secure nearby private 
parking in preparation for the inevit- 
able time when parking will be 
banned on Front Street, and they feel 
a distinct liking for employees who 
speak up as ours did when their jobs 
are in danger.” 
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CAPED HANGERS 


ARE YOUR 


1. Being assembled, these hangers save the 
dry cleaning industry thousands of expensive 
man hours. 


2. The convenience of having printed caped 
hangers allassembled and ready whenneeded, 
brings order and system to your cleaning plant. 


3. Art work is colorful and pleasing to the eye. 
4. Printing is sharp and clear... easy to read. 


5. White paper is the best obtainable. Adds 
strength to the hangers. 


6. Capes have two complete walls (a front 
wall and a back wall). The advertising mes- 


BEST 


sage printed on the front wall is not weakened 
by light from the back. 


7. Capes are tailored to the hangers which 
they cover. Cannot shift their position. 


8. Just right for dresses, blouses, coats, 
sweaters, sport shirts, etc. 


9. You and your customers will like them. 
They're new, clean, and crisp. 


10. The printing can carry a strong advertising 
message! 


Assembled Caped Hangers are easy to 
obtain. Call a Cleaners Hanger jobber, or 
write us direct! 


LEANERS HANGER Co. 


18140 JAMES COUZENS HIGHWAY 
DETROIT 35, MICHIGAN 


Plants: Cleveland Baltimore 
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tip from soap 


use 


in charged soap 


For efficient purification of charged soap systems, 
leading soap producers recommend the daily use of 
Blue Label Darco DC activated carbon. Street, Adco, 
Caled, Davies-Young, Nupro, Penn Salt, Riverside, 
Merson, Keystone Aniline, Patek, National Cleaners, 
Drew, Spix, Stamford Chemical and others all agree 

. it’s the best way to control color and eliminate 
bleeding dyes 


But Darco DC doesn’t stop there. It does an all- 
around job of solvent purification in a single treat- 
ment. [t takes out fatty acids, odors, and non-volatile 
residue, too. Pound for pound, Darco DC takes out 
more impurities than any other powder available to 
dry cleaners 


With Darco DC, you'll get better cleaning—and 
you'll save money, because Darco DC retains less 
solvent and steals less valuable soap. It cuts down 
on your distillation requirements, too. 


Your distributor has stocks of Darco DC for im- 
mediate delivery. Order some from him today .. . 
and use it every day in the dosage and procedure 
recommended for your own system. 


WRITE TODAY 


for this free folder telling why 
and how to use Darco DC 


DEPARTMEN 


ATLAS POWDER COMPANY 
Darce General Sates Offices 
60 EAST 42ND STREET, NEW YORK 17, WN. Y. 
ATLAS POWDER COMPANY, CANADA, LTD., BRANTFORD, CANADA 


NATIONAL CLEANER & DYER 


ag 
Dosage ond Procedure 
for USing Blue labe/ Dares Oc 
Filter Size Fitst— agg Mixture 
With titte, aid Darcg DC ang filter aig 
1300 Bal. /hy 3 Ibs. 3 Ibs. Plus 
2000 Bal. 5 Ibs. 4 Ibs Plus % Ibs 
3200 Bal. 7 Ibs. 6 Ibs. Plus 2 lbs, 
5000 gay hr. Ibs. 10 Ibs Plus 3 Ibs. 
8000 Bal. 16 Ibs. 12y, Ibs. Plus 4 Ibs. 
10000 Bal. 20 Ibs. 16 Ibs Plus Ibs. 
12000 24 Ibs 20 Ibs. Plus 7 Ibs, 
FOR YNTHE Tic SYST¢ MS FOr the erage Size Synthetic 
Step "quires 3 Pounds of filter aig a Precoat 
Step 2 'CQuires a Mixture of 3 Pounds of DARCO 0c and | 
! pound Of filte, aid 
NOTe ] Quart filte, 41d is Ib (Natomaceoy, earth) 
1 quart Darco DC is 1 Ib 
DO THis EVERY Day BEF Ope YOU BEGiy WORK AFTER 
COMPLET THE Two STEPs AND SIGHT GLASS 
SHOWs CLEAR SOLVENy YOU Ape READY ro CLEAN 
Lebet 
DARCO 
| 


Queer of the month 
PAULA MARIE LANE 
Mies Texas, 1953 


October, 1954 
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lo save floor space and keep sup 


plies off the floor and in a spot where 
they would be dry and easily accessi 
ble, Harold Zell, owner of Old Eng 
Glendale, Calif., de- 
signed this elevated storeroom 


lish Cleaners 


The storeroom is a box—10 feet 
long, 5 feet wide and 5 feet high, 
containing 250 cubie feet of space 


made of plywood on a wood frame 


Sight glass on Side of Washer 


Marks On | . \ 
Side Of > 
Wather \ —|| 

Shew he 

Proper 

hevel For \ 

Various 

of Load 


The sketch 


device for 


shows an ingenious 


showing solvent levels 
worked out for the cleaning room at 
Limited 


Canada. by Jack Snitzer, the owner, 


Century Cleaners Toronto, 
and Armand Giroux, plant supervisor. 
On the side of each washer they have 
installed a sight glass; all of them are 
plainly visible from the solvent-valve 
control panel at one side of the room. 
The cleaner can fill any washer in the 
and with 
without moving from the 


room to the desired level 
accuracy 


control panel 
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GADGETS and GIMMICKS 


Long-Distance Solvent-Level Check 


Drycleaning Supplies—Going Up? 


It is suspended from the rafters by 
lengths of l-inch strap iron and is lo- 
cated near a corner of the production 
room. Such items as chemicals, water- 
proof and mothproof supplies, bags 
of filter powder, counter tickets and 
bags of all types used by the plant are 
stored there. Two sliding doors close 
off the front of the box, which is 
reached by a stepladder. 


Lines painted on the washers be- 
side the sight glasses show the proper 
levels for the various classifications of 
work. Not only does this installation 
aid the cleaner but it also gives the 
supervisory personnel a quick check 
on whether or not loads are being 
run at the proper solvent level 


Settling Tank 


There were a lot of good features 
about the old-fashioned methods of 
cleaning, and Ray Miller believes that 
one of them, the use of settling tanks, 
is still just as good as it ever was. At 
Queen Cleansers, his Newton, Massa- 
chusetts, plant, he has a used 500- 
gallon settling tank (cost $50) hooked 
up between his rinse tank and the 
100-gallon-per-hour still. Instead of 
being pumped directly to the still, 
rinse solvent is pumped to the settling 


tank where it remains overnight, In 
the morning 200 or 300 gallons are 
pumped from the settling tank to the 
still. 

Mr. Miller says that the still prob- 
lems that used to plague the cleaning 
room are things of the past. The still 
works 25 percent faster than it did 
formerly. It never foams any more. So 
much of the water in the solvent set- 
tles out in the settling tank that the 
water separator at the still collects 
only about the equivalent of a glass 
of water after the still has run for 
five hours. 

Periodically a drain is opened at 
the bottom of the settling tank to per- 
mit the accumulated gunk and water : 
to run off. 

Ray is using a new 150-pound 
washer-extractor. When it was in- 
stalled he was told that his 100-gal- 
lon-per-hour still would be too small. 
It was, until the settling tank was 
hooked up. Now the capacity of the 
still is ample. 


Mirror Aids Prespotting 


Mirror, mirror on the wall enables 
the operator of this prespotting ma- 
chine to see if the hamper is in posi- 
tion to receive garments as they roll 
off the end of the machine. Inciden- 
tally, this machine has been in use 
at the D. O. Summers Company plant 
in Cleveland for the past year, where 
it is claimed to have reduced spotting 
by 65 percent. The management of 
this company also reports that the 
capacity of the cleaning equipment 
has been tripled, since the garments 
that go through the prespotter require 
only a 10-minute cycle instead of the 


30 minutes formerly required 
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CISSELL DRYCLEANING | 
TUMBLERS 


20 Ib. 35 Ib. —42"'x42”’- 100 Ib. 
weight weight weight 
725 Ibs. 850 Ibs. 2100 Ibs. oe 
ATS DOUBLE NO-SAG 
WALLS BASKET 
! All Cissell Tumblers have Heavy cast spider... 
double walls. They re- large shaft supported by 
duce heat losses . . . pro- Timken Bearings. A bas- 
vide more comfortable ket built to take the load 
operation ... add strength without need of auxiliary 
144 { to withstand the day- supports. 
Te after-day pounding of 
ij 
commercial use. 
Here are only two of the many outstanding tion you need. Here's why Cissell Tumblers 
features of Cissell Drycleaning Tumblers. Y et, are in such great demand. Consult your jobber 
here's positive proof of the rugged construc- for the complete story. 


W. M. CISSELL MFG. CO., INC. 
LOUISVILLE 1, KY. 


Pacific Coast Office: 4823 W. Jefferson Bivd., Los 


4 Angeles. Foreign Distributors write Export Dept. 


Cousalt Your Jobber Cable Code. “CISSELL 
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THE 


RYCLEANING 
THE WORLD THANKS THESE FEATURES: 


oD New lightness of color... 4% charge is practically water-white. 
€) New high resistance to Sweetner powders and Darco. 
€) New complete instant rinsability ... plus higher soap content! 


New action in still... distills immediately ...no foaming...can distill 
at higher steam pressure than old-type charges thus saving you 
much solvent. 

New action in filter ...no filter pressure even in smallest filters. 


YOU'VE GOT TO TRY IT TO BELIEVE IT! TRIPLE 

One of Adco’s 56 drycleaning technicians will demonstrate = 

in your plant at no expense to you for time or materials! 

ADCO, INC., SEDALIA, MO., U.S.A. Manufacturing chemists since 1908 D RI-SH EE N 


+ 
clog 


steam per 
if you're 


1. Larger combustion 
Chamber permits overfring. 
2. Easy access to the 
single bank of tubes from 
front and back 
3. Two-pass updraft - 
minimizes draft loss and 
insures greater safety. 
4, Removable covers make 
alt parts accessible. 
§. Large steam space 
insures dryer Steani. 
eee : 8, Greater heating surface 
than most boilers of the 
Without obligation, 7. High efficiency through 
please send me intormea a proper proportion of 
tion on how | may reduce The coupon in this = two-pass hesting surfaces. 
operatin costs in 
plont by ad costs practically nothing 8. Completely submer 
oul to mail but it can make tubes insure longer tife. 
big dollar difference in &. Combustion factory-instalied with 
your operating costs. especially designed refractory and 
Mail it today! oe insulation, minimizing heat boss. 
10. Inexpensive. yet built of the best 
materials to give years of trouble-free service. 
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THE MIRACLE PRE-SPOTTER FOR QUICK, 
SAFE REMOVAL OF ALL TYPES OF STAINS! 


@ Ideal for any type of fabric! @ Will not clog dry cleaning system! 
@ Absolutely odorless! @ Sold only on money-back guarantee! 
@ Available in gallons or drums! 


A complete line of laundry and dry cleaning supplies. Nation-wide service. 


Write 


H.Kohnstamm co.,inc. 


NEW YORK 7, 89 PARK PLACE A ALOAMY ATLANTA. BALTIMORE BOSTON. BUFFALO. 
CHICAGO 11, 11-13 E. ST. CLEVELAND DALLAS OE OCTROIT. HOUSTON 
Los ANGELES, (P.0. Address) 2632 E. 54 JACHSOMVILLE « RAMSAS CITY BO. 


ST LOUIS SAM AMTOMIO- Sam FRANCISCO. 


OF QUALITY LAUNDRY AND CLEANING SUPPLIES 


HUNTINGTON PARK, CALIF. 


FOREMOST MANUFACTURER AND DISTRIBUTOR [a 
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We Point With Pride 


Once a year we devote a tew paragraphs on this 
page to the Audit Bureau of Circulations and why 
ve are proud to belong to this group About 2,000 

busine SS Inhavazines are published Ith this 
country, but only 369 of them qualify 
for membership in the ABC. National 
& Dyer is the only national 
ABC paper in the drycleaning field 
Cure ABC is just what its name implies, an 
organization that audits circulation fig 
vine This year it celebrates its fortieth anniversary 
Back in 1914 a group of publishers, advertising 
wencies and advertisers got fed up with the lack of 
ttandards that prevailed in the publishing industry 
and decided to do something about it, Before that 
year, ati adve rtiser s yardstick for measuring a mada 
zine’s value was very short 

Anyone trying to buy magazine space intelligently 
must know who reads it, where these readers are 
and how many of them there are. In the pre-ABC days 
the media buyer could only take the publisher s word 
for these vital answers—and claims and counter 
claims ran wild 

ABC was formed as a non-profit, cooperative group 
which would take in as members those publications 
which sell their copies rather than give them away 
ind whose circulation figures would be independently 
audited by ABC's own auditing staff 

During the past 40 years ABC has been publishing 
these important statistics and making them available 
to any advertiser or other party with a legitimate 
interest. Now ABC statements are practically a media 
rs bible 

Nationat has been an ABC publication since 1931 


The advertisers whose support has made the maga 


zines growth possible can tell from our statement 


1. How many paid subscribers we have. 
». How many copies we give away 

}. How high our circulation is by issue 

1. What business our subscribers are in and what 
they do in that business. Here ABC prec isely defines 
what a cleaning plant is, what a press shop is, and so 
on. We don't tell them, they tell us 

5. Where our subscribers are located 

6. What they pay for the magazine 

7. How we build and maintain our circulation 

8. What premiums are used to attract new readers 

9. How long our readers have subscribed for 

10. How many of them have fallen behind in sub 
scription purchases, and how many failed to renew 

ll. How our bulk subscriptions and sales are han 
dled 

The advertisers and other interested parties who 
request this information don't have to take our word 
for the aecuracy ot the figures Each subscription Is 
subject to check by ABC's own auditors who go over 
our records with a fine-toothed comb every vear 

Phe importance of our ABC membership to adver 
tisers is obvious. Readers, too, have a stake in it. The 
best things in life may be free, but whoever wrote the 
song wasn't talking about magazines. automobiles 
drycleaning plants, and other valuable commodities 
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Our ABC membership requires in effect that 
Nationa be worthy of your subscription check. If 
you don't like the magazine, you stop buying it. And 
if you stop buying it, this fact would be promptly 
reported to our advertisers by the Audit Bureau of 
Circulations. 

Thus service to our readers is our first and foremost 
responsibility. To maintain our ABC standing we have 
to be able to prove that we have readers, which is a 
far different matter from simply proving that a maga- 
zine is sent to you every month whether you care 
anything about it or not. Your subscription check is the 
best proof in the world that you care enough about 
NATIONAL to read it. 


Ability Counts 


There is scarcely a week of the year that isn't set 
aside to promote or commemorate something or other 

so many, in fact, that most of us ignore them. 
There's one coming up the week of October 3-9 
though, that merits your attention. It is “National 
Employ the Physically Handicapped Week,” and has 
been an annual event since Congress established it 
in 1945. President Eisenhower has given it his endorse- 
ment. 

It seems to us that the industry is missing a real 
opportunity in not taking advantage of the tremendous 
pool of brains and ability now going to waste in the 
ranks of the physically handicapped. Most cleaning 
plant jobs don't require perfect physical specimens, 
and it is a proven fact that handicapped men and 
women, if they are properly trained, make excellent 
employees. 

The handicapped person who is hired and trained 
by an employer is likely to be a lot more appreciative 
than the average, run-of-the-mill worker. Having been 
given a break by someone who is more interested in 
his ability than in his deformity or other handicap, he 
is not going to quit because somebody down the street 
offers him five bucks more a week. He compensates for 
his handicap by being reliable. Isn't the plugger who 
turns out 25 good pants an hour a more valuable em- 
ployee than the hotshot who can knock out 35 or 40, 
but who stays home whenever he feels too tired to 
come in? 

We have now in this country two million handi- 
capped men and women who can be added to the 
nation’s work force. Many of them are being supported 
in whole or in part by our taxes, All most of them need 
is training and a chance to make good. 

About 10,000 disabled veterans on the rolls of the 
Veterans’ Administration are nov, in training and will 
be looking for jobs in the near future. The vocational 
rehabilitation offices placed more than 60,000 workers 
in 1953. The public employment services placed more 
than a quarter of a million. 

If you are interested in checking further into this 
source of labor, contact your local agencies, your 
State Employment Service, or the Veterans’ Employ- 
ment Service of the United States Department of 
Labor. Remember, ability counts. 
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FOR MORE PRODUCTION 


REPLACEABLE 


RIGHT IN YOUR OWN PLANT 
STEEL- SEALED 
Dryco’s electric element is 
sealed at the factory into a 
steel casing. It is completely 
shielded at both top and 
bottom to withstand tough- 


est abuse without shorting 
hazard. 


Dryco’s steam valve has a 
spring-loaded packing. This 
permanently prevents any 
leaking of the valve. As the 
valve wears from constant 
use, the spring tightens on 
the packing, assuring a 
leakproof seal. 


SUPER-INSULATED 
MICRO SWITCH 


Dryco’s thumb-operated 
micro switch is specially in- 
sulated to resist heat trans- 
fer and reduce heat radia- 
tion. This provides greater 
comfort for the operator. 


SMALL, COMPACT 
SEPARATOR 


Dryco’s steam separator is 
small and compact... 
mounted below the level of 
the ironing board — out of 
the operator's way, and 
cooler. There’s no heat radi- 
ating in the operator's face. 
This exclusive feature is 
made possible by the unique 
Dryco soleplate. 


\ FEATHER-TOUCH 
OF THUMB CONTROL 
PRODUCES 

( INSTANT STEAM 


TROUBLE-FREE 
SOLENOID 


Dryco’s solenoid is specially 
designed, precision built. tt 
is guaranteed for FIVE MiL- 
LION IMPULSES and is in- 
sulated to provide maxi- 
mum silence of operation. 


CORD-A-WAY ARM 
SPEEDS PRODUCTION 


Dryco’s Cord-A-Way arm is 
an integral part of the 
DrycoMatic Unit. It keeps 
the iron cord out of the 
way; prevents it dragging 
over pressed areas... cuts 


time required for making 
lays. 


Complete unit 

with water spray 
gun, trigger-operated, 
mounted on handle 


MODEL 6530-A (3-lb. iron) 
MODEL 6560-A (6-ib. iron) 


$9900 
Onder FROM YOUR SUPPLIER 


2/7 CORPORATION. 


Drycottetic Themb Opereted Steam 
tren, complete with Speedway 
Assembly tnchudes cord, steam hove 
solen 
pilet light, sepereter end meunting 
brecket, roedy te instell on beard 


DrycoMatic 
Unit 


Complete as 
shown above, 
without water 


spray gun 


MODEL 6330-A (3-Ib. iron) 
MODEL 6360-A (6-Ib. iron) 


valve, Cord Wey orm 
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ELIMINATES TIRING 
REACHING FOR PEDAL 


DrycoMatic’s thumb opera- 
tion banishes foot-fumbling. 
This allows the operator to 
stand on both feet comfort- 
ably ...not with one foot 
cramped on a pedal. This 
cuts fatigue in half... per- 
mits greater output. 


20% FASTER... 
10 TIMES EASIER 


6 GARMENTS 
FOR THE TIME, COST 
AND EFFORT OF 5! 


$8250 


EVANSTON, 
(SUBURB OF CHIC 
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How To Plan and Build 


A Model Plant 


Wilmington drycleaner tackles six major 


problems involved in opening new business 


@ FINANCING @ AVAILABLE SKILLS 


@ LOCATION @ TYPE OF SERVICE 


@ DESIGN @ SALES PROMOTION 


By PHIL GREENE and HENRY MOZDZER 


FROM FRONT COUNTERS customers can see the whole interior. Call racks are out of picture at 
right. Plantowner McSpadden is behind counter. Note openness of call office, absence of signs 


or notices 


A MOST INTERESTING small plant 
opened July | on the outskirts of Wil 
mington, Delaware. The name is Mc 
Spadden ( leaners, Ir o9 and the ad- 
dress is 3905 Kirkwood Highway, 
Wilmington 8. Doyle MeSpadden, the 
owner has not only avoided the SeTl- 
ous mistakes that so many cleaners 
make in opening a new plant, but has 
built into his setup a number of un 
usual features worthy of close atten 
tion. 

Mr. McSpadden (and anyone else 
opening a new plant) had to meet six 
basic problems or decisions: financing, 
location, available skills, design, type 
of service to be offered and sales pro 
motion. Here is how he handled them: 


Financing: Plenty of the industry's 
top operators started off on a shoe- 
string, and it is still being done. How 
ever, it is much smarter and safer to 
start with adequate financing. Mr 
MeSpadden didn't try to open until 
he could handle the finances soundly. 
His building (not counting land), 
curbing, paving, basic plumbing and 
electrical costs came to about $22,000 


“SLIDING SIDE DOOR for curb service is con 


venient to counter, call racks 


. 


PLANT EXTERIOR is simple and uncluttered. Walls are cinder block and glass, with brick facing along front. Note wide overhang of lower roof 
Curb service is provided at side door. Driveway circles building 


Equipment and installation, slickrail 
system and supplies came to $17,900. 
He paid cash for these items. 

Next spring Mr. McSpadden plans 
to add a pickup station across the 
highway, and a shirt unit will prob 
ably be operating within a year. A fur 
vault is also in the works. He will be 
able to handle these costs without 
stretching his finances too far. 


Location: Doyle McSpadden spent a 
full vear looking before he selected 
his spot on the main highway that 
connects Wilmington and Newark. 
Plenty of Newark people drive to 
work in Wilmington and vice versa. 
Traffic is heavy in direction 
morning and night. The highway is a 


each 


dual-lane aftair with crossover 
within 100 feet of the plant. A fire 
house is to be built almost across the 
street. Behind the plant and less than 
is a huge 
with 
hundreds of small homes. There is an 


a quarter of a mile away 
new residential development 
other residential section nearby on the 
other side of the highway. 

The black topped drive areas 
plenty big enough for any number of 
customers, and it extends far enough 
along the highway so that cars can 


enter and leave at an easy angle. 


Available skills: Experience may not 
be everything, but it is probably the 
most important asset of a new dry 


cleaning business. Before opening his 


own plant Mr. MeSpadden had put in 
19 years in the field, many of them as 
general manager of a prominent Wil 
mington plant. He can and does han 
dle any job in the place—from the 
counter to the boiler room. He has two 
employees at present, a highly experi 
enced finisher and a young fellow who 
runs the synthetic cleaning unit, spots 
and helps out in the wool finishing 
When the plant gets up to its $1,500 
weekly capacity, Mr. MeSpadden is 
figuring on a total of eight employees. 


Design: In this category the pictures 
tell the story pretty well. The building 
is a one-story affair, 40 feet wide by 
56 feet deep. A 20-by-16-foot area at 
the rear houses the boiler room, two 


COMPACT FINISHING section 
contoins three complete units 
for coats, trousers and silks 
Pipes, which are raised for easy 
maintenance, will be insulated 


pres 
hee 
-- 


CLEANING SECTION is well laid out. Spotting boord and spotter's tumbler are out of picture 
at right. Wetcleaning board and tubs are in rear corner 


Not count 


ing the rear area, the building occu 


washrooms and a shower 
pies 2,240 square feet. It was designed 
by Mr. Me Spadden and his father-in 
law, Warren C. Newton 

The root consists of two flat par illel 
planes which provide two different 
heights The 
which covers the store and call-rack 
while the 
ceiling for the rear half of the building 
is 13% feet. A continuous strip of 


ceiling front section 


area, has a 9%-foot ceiling 


clerestory windows joins the two roof 
along the front side 
Each rool Is 


and each can be 


plane 
sheathed in copper, 
flooded, a feature 
that added only about $150 to the cost 
of the building. Cold-water lines run 
up to the roofs on one side and drain 
lines run down from the other. This 
water, which can be run continuously 
if desired, has licked the heat prob 
lem. With no shade at all, the building 
was very comfortable during the hot 
est days of the summer. The clerestory 


windows, of course carry off the 
team from the finishing equipment 


Nearly all of the 


half of the rest of the wall space con 


front and nearly 


windows of the 
These with the 
clerestory strip and a generous assort 


sists of big picture 


new louver type 


ment of modern fluorescent fixtures 


almost ilhumination 


provide pertect 
Except on very dark days, there is no 
need for artificial light. The natural 
so good, in fact, that all of 
the pictures that illustrate this arti 


cle were taken with it 


lighting is 


no flashbulbs 
were used at all. The interior color 
scheme is light green and pale vellow 

Except for the presses, which are a 
year old, all of the equipment is brand 
new 15-hp. generator provides 
steam and a second vem rator will be 
tandem 


added and hooked up im 


shortly 


40 


The 40-pound cleaning unit, spot 
ting and wetcleaning equipment are 
grouped in the right rear section of the 
Across the room are three 
finishing 
trousers and silks 


building 


complete units for coats, 
A complete slickrail 
system laid out for through-the-unit 
finishing connects all productive areas, 
leads through al split rail assembly and 
winds up in a continuous series of gar 
ment storage racks. The layout is com- 
pact, neat and, as near as we can tell 
faultless 

Except for the wall that shuts off 
the rear washroom and_ boiler-room 
section, there is not a single partition 
in the plant The customers see every 
thing from the counter, which creates 
in effect a nonstop open house. If the 
plac e were littered and dirty, it would 
be obvious indeed. Even the custom 
ers who prefer the curb service offered 
the entire 
windows as they 


at the side door can see 
plant through the 
drive around the building to leave the 
premises 


Type of service: The service was de 
signed to accommodate drive-in cus 
tomers who need fast service and who 
are willing to pay a reasonable price 
There are no 
routes and no delivery. Prices start at 
$1.25 for a plain suit or dress. Mr. 
MecSpadden is rightfully proud of his 


work and sees no reason to otter cut 


for first-class job 


rate bargains. Each customer receives 
a neatly printed price list and can tell 
in advance what she will be charged 
for almost any item. As an indication 
of the plant's quality, not one com- 
plaint has been received so tar 

here is no extra charge for same- 
one-hour 
Same-day service 


day service or even for 
emergency service 


meets a real need in McSpadden’s 


trading area, The same suits often 


come in twice a week, The inventory 
of garments left in the plant on Sat 
urday night averages between $25 


and $50, 


Sales promotion: The business opened 
with remarkably little fanfare—only 
a quarter-page ad in 
evening paper and a multigraphed 
letter-type invitation sent out to 3,200 
potential 


Wilmington’s 


customers in the trading 
area. As the invitation put it: “In order 
to maintain our high standards of 
quality workmanship—built up in 
more than 15 years experience in the 
field—we have decided against ofter 
ing any half-price bargains or similar 
inducements to mark our opening. In 
highest 
quality and convenience of service at 
regular prices.” 


stead, we offer you simply 


A not-too COTISPICHOUS wooden sign 
carrying only the name of the plant 
was placed at the edge of the drive-in 
area, No money was spent for fancy 
neon signs. The first week's sales were 
$222. Eight weeks later the weekly 
gross was $490, well past the break 
even point. From a dead start in the 
middle of the summer doldrums, this 
is excellent progress. In a year or so, 
the plant should be operating at near 
capacity or better 

Advertising at present consists only 
of two radio spots a week, Mr. Me 
Spadden figures that with his location 
a heavy advertising budget will not 
be needed. He believes that too many 
( leaners spend too much money adver 
tising for new customers and don’t pay 
enough attention to holding the cus 
tomers they have. He hasn't made his 
long-range advertising plans as yet, 
but when he does the emphasis will 
be on keeping his present customers 
happy. 

Mr. McSpadden has another some 
what unconventional approach to sales 
promotion. You will note in the pic 
tures that there is not a single sign or 
poster in the place. The plant and the 
quality of its cleaning are there for 
anyone to see, and he doesn't want 
the view obstructed or cluttered by a 
lot of signs. He says that this unusual 
absence of signs has created a lot of 
favorable customer comment. 

An undertaking now being planned 
will undoubtedly bring forth a_ lot 
more favorable customer comment. A 
sizable landscaping project is in the 
works to beautify the now rather bat 
ren grounds, Next spring MeSpadden 
Cleaners will have a lawn, flower beds, 
shrubs and trees, and the outward 
appearance of the plant will be even 
more striking than it is now 

McSpadden has come a long way in 
two short months. From every indica 
tion, the next year will show an 
equally impressive achievement. # # 
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Not Every Dry Cleaner Can Qualify as a SANITONE Licensee 


SANITONE DEALS DIRECT 


When you accept a free Sanitone demon- 
stration, you do more than merely prove 
to yourself that Sanitone’s one-step, sim- 
»le process is measurably better. You 
aed. why we say it pays to deal direct. 
You see firsthand the benefit of Emery’s 
Sanitone program. You see the advan- 
tages of Emery’s staff of Sales Engineers, 
its research, its advertising helps, its Plan 
for Profits. You cannot get that kind of 
help unless you dea! direct. Of equal im- 
portance is the fact that Sanitone has 
kept pace. Through the years, Emery 
innovations have come along as tests 
proved their acceptability. And at the 
same time, Emery has analyzed the fads 
and fancies, the gadgets and the gim- 
micks, discarding those which were of little 
value to the dry cleaner in search of in- 
creased sales at higher margins of profit. 


— is sold direct but only to qualified plants, 
petroleum or synthetic operations. No installa- 


tion is made until equipment is adequate to produce 
a quality that will meet the needs of the American 
Housewife. That’s why the more than fifteen hun- 
dred licensees deserve an Award of Merit, recognition 
of their services to the people of their community. 
That’s the heart of the Sanitone program...to in- 
crease public acceptance of YOUR services. And 
Sanitone costs no more than any process...less than 
the so-called super-charge properly used. Why not 
investigate. 


Our engineers recommend Ross Cooler for solvents 
if plant has cold water. Where refrigeration is 
used, integrated equipment is now available to all 
plants directly from Ellis & Watts, 15 EF. 2nd St., 
Cincinnati 2, Ohio. Write to them or address below. 


CLEANING SERVICE 


A Division of Emery Industries, Inc. 


October, 1954 


Cincinnati 2, Ohio 
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| BOOTH CONVEYOR starts 
} at beginning of call racks, 
runs to ceiling at rear where 
two gravity rails carry or 
ders to destination. Canvas 
bogs hanging below con- 
veyor are used to dispatch 
shirt boxes. Counter girl 
who feeds conveyor gets 
orders through loudspeoker 
on counter at lower left 


Conveyor Speeds Booth Service 


Plantowner's own design solved two- 


level problem when engineers gave up 


LAST YEAR Mitchell Jernigan, owner 
of Jernigan Dry Cleaners, Mt. Rainier 
Maryland, watched as a lady drove up 
i bundle. She got out of the 


car and slammed the door without 


to ke ive 


noticing that the fingers of her small 
hov had been mashed, Before the kid 
even had a chance to vell, Mr. Jerni 
van ran out and freed the boy's hand 
hustled the lady back into the car, and 
told her to get her son to a doctor 
quickh 

Mr. Jernigan made up his mind 
then and there that his customers 
were going to be ible to drop ind 
pick up orders without having to leave 
their cars 

Out of that decision resulted an 
addition that doubled the size of the 
plant a pair of curb-service booths 
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By PHIL GREENE 


and a remarkable conveyor that serv 
ices both booths with speed and effi 
ciency. The job was finished last Jan- 
wary 

The Jernigan plant” fronts on 
Queens Chapel Road, one of the main 
traffic arteries leading to the District 
of Columbia a few miles away. Until 
the plant was enlarged, drive-up cus 
tomers found it iffic ult and hazardous 
As they could 
not de conveniently at the 
front, the only thing for Mr 


to do was to provide service at the 


to stop on the highway 
business 


Jernigan 


rear. Working in conjunction with a 
ighboring busine ssinan he acquired 
a large stretch of property at the rear 
which adjoined a nearby and well- 
traveled street running at right angles 


to the highway The stretch was 


black-topped and the plant extended 
to the edge of the parking area, 

Because the ground slopes down 
from the highway, the rear entrance 
had to be 4 or 5 feet lower than the 
rest of the plant. A rear-level floor 
about 10 feet wide and running the 
width of the plant was built to make 
room for a marking area and small 
counter for each of the curb-service 
booths, and for a two-girl shirt finish- 
ing unit. This lower floor is connected 
to the main floor by a set of stairs at 
either end, and to the basement by a 
ramp. The basement is used for shirt 
laundering, storage of supplies, and 
(see cover) neighborhood utility 
room. 

The main plant level is divided 
roughly, into two parts. On the right 
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SUMMER CLOTHES NEED 
STORAGE, TOO! 


\, 


MOTH SEAL STORAGE BAGS 


It’s a long time from Indian Summer 
to the real thing. Point that simple fact out to your 
customers, and they'll see the wisdom of 
protecting their summer garments against moth 
damage, soil and fading. Proper cleaning plus 
“Moth Seal’s” double protection service . . . these 
two “partners” assure adequate garment protec- 
tion all winter long. And, naturally . . . they 


mean extra business and extra profit for you! 


2 MOTH SEAL BAG STYLES 


STANDARD CEDAR GRAIN STYLE . . . DELUXE WINDO STYLE... 
tweed fabric finish equipped with original and only fade-proof window. 
Both equipped with the patented double seal lock top. 


ORDER MOTH SEAL BAGS NOW FROM YOUR FAVORITE JOBBER — 
OR WRITE DIRECT FOR COMPLETE INFORMATION AND SAMPLES. 


Lincoln Bag Company, Inc. 
Para-Lux Products Company 


4207 WEST SCHUBERT AVENUE, CHICAGO 39, ILLINOIS 


October, 1954 
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TENSION 
SPRING 


CONVEYOR —~» 


CONTROL 
ROPE 


NECK 
SuppoRT FROM CEILING 


SWITCH DETAIL 


are storage racks 


edge of the 
wall, On the left 


units, assembly 


cleaning 


nected structure 


of the plant 


Pull on rope 
shunts orders off to second booth 


which run from the 


center 


built off the left side 


(right) brings left rail (A) into contact with conveyor, which 


If rope is not held, orders slide directly onto rail (B) leading 


to first booth. View is from directly beneath switch, looking toward ceiling 


As the essence of curb service is 


aisle over to the 


speed it was necessary to work out 

are the finishing some means of moving a required 
and bagging. The dry order quickly to either of the rear 
a separate but con booths. A conveyor was called for, 


obviously, The basic problem was to 


design a conveyor that would service 


down to second booth 
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LOWER FLOOR of plant showing end of gravity rail serving first booth. Another rail curves 


both booths, not clutter up the aisles 
or the lower-level working space, and 
carry both bagged orders and shirts. 

Designing the conveyor wasn't easy. 
When engineers whom Mr. Jernigan 
consulted told him it wasn’t practical 
to build such a conveyor, he had to 
sit down and work the thing out 
himself. 

What he came up with is an endless 
link-belt affair which moves within 
a single enclosed metal track. The 
track is suspended from the ceiling 
and runs along the aisle next to the 
ends of the call racks. As it approaches 
the rear section of the plant, it curves 
up to a point nearly at the ceiling. 
From this point the orders slide down 
either of two steeply pitched gravity 
rails which lead to the booths. 

Lugs bolted to the chain links at 
one-foot intervals stick up through 
a slot in the top of the track and push 
the garment hangers along. At the 
end of the track, where garments slide 
off onto the gravity rails, the links pass 
over a little idler sprocket and back 
into the lower half of the track for 
the return trip 

Inside the track the link belt rides 
on strips of oak, as shown in the cross- 
section drawing. 


cover 


HANCER 


CROSS-SECTION of track 


Power is furnished hy a fractional- 
horsepower motor which 
drives the belt at a speed of 250 feet 
per minute. As the track is 80 feet 
long, it only takes about 20 seconds 
for an order to reach a booth, The 
whole conveyor cost only about $200 

Here is how the system works out 
in practice: Mrs. Smith drives up to 
the window and hands her receipt to 
the attendant. The attendant glances 
at the slip which carries Mrs. Smith's 
name and address, and speaks into a 
microphone: “Smith, 25 A_ Street, 
laundry shirts.” 

The girl at the other end of the 
plant who handles the conveyor hears 
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There's @ Cisseii iron for every need! Known ond used the 
world over by Orycleaners, Laundries, Garment Manyfac- 
turers, Tailers, Department Stores, Retail Apparei, Altera- 
tien, and Prees Shops. Why take lest thon the best? 


Known and Used the World Over 
LAUNDRY OR DRY CLEANING TUMBLERS °* SPOTTING BOARDS 
STEAM-ELECTRIC IRONS SPOTTING UNITS 
STEAM-ELECTRIC TAILOR'S IRONS’ PRE-SPOTTING UNITS 
ELECTRIC IRONS CUFF BRUSHERS 
IRONING BOARDS * GARMENT DRYERS 
GARMENT CONDITIONERS ¢ HOSIERY DRYERS 
W. M. CISSELL MFG. CO., INC. - LOUISVILLE 1, KY. SLEEVE FINISHERS * WATER-SPRAY GUNS 
Pacific Coast Office: 4823 W. Jefferson Bivd. - los Angeles PUFF IRONS e BOILER-RETURN SYSTEMS 
Foreign Distributors write Export Dept. - Cable “CISSELL STEAM-FINISHING BOARDS “ HOT & COLD WATER PUMPS 
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FINISHERS CONVEYOR posses all finishing units, winds up at bogger 
steam lines serving units ore neatly protected by 


lumens required 


means of a loud 
spe aker at her station. She ste ps to the 
S section of the call lines, lifts off Mrs 
Smith's drvycle aning order and her box 
rack above She 


hangs the order on the conveyor track 


the instructions by 


of shirts from the 
slips the box of shirts into a canvas 
bag equipped with a hook sewed into 
the top hem, and hangs the shirts on 
The shu 


the conveyor. too tugs on 


a string which runs along besice the 
track. The 
the order 
If the order is tor the first booth 
it will slick 


motor starts and off voes 


onto the proper gravity 


Note rope running beside conveyor which starts and stops it. Note, too, how 


metal covers which go over pipe insulation. Plant is brightly lit with double the basic number of 


To send work to 
the girl holds the 
which pulls the end of 
serving that booth 
track. When the order 
reaches the proper rail, another tug 
on the string stops the conveyor. 


rail automatically 
the second booth 
string down 
the gravity rail 
over to the 


A second conveyor, almost identical 
in design to the one just described, 
runs through the line of finishing units 
on the opposite side of the plant, 
winding up at the bagging section. 
This conveyor has been geared down 
by means of a reducing box to a speed 
of 12 feet per minute, and cost $300. 


CURB BOOTHS are attractive, convenient. Building overhang affords weather protection. Aver 


age transaction requires only 30 seconds 
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As soon as a finisher completes a 
garment (all of Jernigan’s 
are women, by the way), she hangs it 
on the track. The assembler takes the 
pleces as they come and puts them 
in their proper assembly slot. As soon 


finishers 


is complete, it is shoved 
around to the storage 
speedrail. 


as a lot 
lines on a 


Jernigan is using fabric tag identifi- 
cation, and as many as 24 boards a 
day are processed, The assembly sec- 
tion is set up with four wide split rails 
which provide space for assembly of 
eight boards at once 

A plant as conveyorized as Jerni- 
gan’s requires smooth teamwork. The 
assembler has to be constantly on her 
toes to keep up with her conveyor. 
The inspector, too, must catch each 
garment as it passes her station. The 
bagger must not let her work get 
ahead of her. The front counter girl 
not only takes care of what business 
but dis- 
patches all orders to the curb booths, 


still comes in the front door 


does her own marking and that of the 
six routes as well, helps the bagger 
when necessary, and hangs assembled 
orders on the call lines. 

Mr. Jernigan’s conveyor achieve- 
ments are impressive indeed and only 
a handful of plants in the country 
have equaled them. Now he is plan- 
ning a really unique system by which 
garments to be finished will be car- 
ried to the units by convevor from the 
spotting department. If he keeps it up, 
this man is going to make slickrails 
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obsolete. 
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Today, the Best Dressed 


CLEANING ROUTE MEN 


are the Ones who Wear «& 


They serve a Two-fold Purpose. First, 
they IDENTIFY and ADVERTISE Your 
Company. they PROTECT 
and DRESS UP Your Representatives. 


Second, 


Trim, smart Geo. Master Advertising Work Uniforms are the kind 
your men will be proud to wear—the kind that will convince your 
customers that they’re dealing with a progressive company. 

That’s why managers of the sales and service personnel of such in- 
dustrial giants as GE, Ford, Standard Oil, Goodyear, Canada Dry, 
Borden, Philco and hundreds of others depend on Geo. Master Uni- 
forms to build good will and send the sales curve upward. 

Shrewd buyers know that proper fitting garments wear longer and 
look better. It is to assure proper fit that Geo. Master garments are 
sold only by authorized dealers who come to your place of business 
and give personal measurement service to your men. We serve every 
type of business from the smallest to the largest. 


FOUR FABRICS ... HUNDREDS OF STYLES & COLORS 


ORLON MYLON woven with COTTON 


DuPont's new miracle fabric — An amazing fabric that wears 
an all-winter, year-round cloth up to 50% longer than ordinary 


that looks like wool and wears 
like iron. Crease resistant and 
easy to clean. 


COTTON 


The old standby —trim, neat, 
washable and ever popular cot- 
ton. Geo. Master Advertising 
Uniforms of cotton are wash- 
able and low in price. 


cotton. Newest addition to the 
famous Geo. Master line. Noth- 
ing else like it. 


WOOL 


All styles and colors in built - 
for-work wool. Always popular 
—always practical. The Geo 
Master line is the most com- 
plete in America. 


HOW TO GET THESE SALESMAKING UNIFORMS FOR YOUR MEN. If you have 
not yet seen our current styles write us today. We will send our local represen- 
tative to show you fabrics, styles, prices, and examples of the kinds of advertising 
monograms that we embroider on these fine garments. His call will not put you 
under the slightest obligation. You will find him courteous, helpful and ready 
to give you the kind of service that has made Geo. Master a “buy” word among the 
nation’s leading advertisers. Write today for prices and full particulars. Complete 
information will be supplied without obligation. 


The Geo. MASTER GARMENT DIV. enw 


October, 1954 
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NEWSPAPER WITH 440,000 C/RCU- TEXAS BOASTS ONE-TENTH OF ALL 
LATION RECOMMENDS A NEW */5 MEMBERS OF N.A.DC...HAS BUILT 
HOME -DRY-CLEANING -MACHINE To MORE NEW PLANTS PAST 3 YEARS 
HOUSEWIVES... CLEANERS FURIOUS: ¥ THAN ANY STATE OR SECTION OF USA. 


DRY CLEANERS KEEP 
CLOSE WATCH ON STYLES....TREND 


IS TOWARDS METALLIC FABRICS 
WHICH TARNISH EASILY. 


AUGUST /SSUE OF SATURDAY EVENING POST DEVOTES|) CLEANING INDUSTRY. NEARING BILLION- DOLLAR 
ENTIRE EDITORIAL TO PROTESTING PRESENT DAY | GOAL, BECOMES ‘B/G BUSINESS‘ AND INHERITS MANY 
TREATMENT CUSTOMERS RECEIVE AT HANDS OF | HEADACHES... UTILIZATION AND CONTROL OF LABOR 
PEOPLE WHO WAIT ON TRADE IN SMALL BUSINESSED] SEEN AS MOST /MPORTANT PROBLEMS IN FUTURE. 


“INTO EVERY LIFE A LITTLE RAIN. .”” 
VESTERDAY YOU TURNED DOWN A NICE 
TORAY THE 
OES CRAZY 


TODAY, AROUND THE CORNER 
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protects 
their clothes— 
your name 


Double advantage! International 
Garment Bags not only protect your 
work—which means customer 

satisfaction. They also advertise you 
when printed with your message 
in our bright Flexograph inks. 


Call your paper dealer—today. 


- 
national per... 


SOUTHERN KRAFT DIVISION 


| 


220 Eost 42nd Street, New Yort 17, NY 


October, 1954 
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cocktail dress 


by 


Fira Beneson... 


cleaning 


by Dow-PER 


Fine garments come through 


cleaning cycles beautifully! 


Cleaners—and their customers, who learn 


know that fine garments can be cleaned 
safely. With Dow-PER® you are assured better 


cleaning. The expensive dress illustrated was 


fast, too 


recently cleaned in a modern plant—at no increase 
above the standard unit cost. The proprietor 

states that his cleaning cycle, using Dow-PER 
stabilized perchloroethylene solvent, removed all 
traces of soluble soil . . . Dow-PER did the 

job effectively and economically, left no streaks or 


cloudy areas. 


Your Dow distributor contacts many operators 
who produce the same quality results. His 
knowledge of the dry cleaning industry, gained by 
long experience at the actual plant level, is 

at your disposal. Dow distributors can offer many 
aids from tree copies of Dow’s famous 
“Manual” series and other literature to problem- 
solving consultation from the Dow Technical 
Service Department. And best of all: he can give 
immediate delivery on Dow-PER, the 

solvent that cleans all garments better. 


THE DOW CHEMICAL COMPANY, Midland, Michigan. 
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you can depend on 
DOW SOLVENTS 
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about 
drycleaning 


and 


Lack of Capital? 


It is possible to LEASE a Detrex Coronet 
and Synth-O-Saver. See coupon below. 


DETREX CORPORATION 

Dept. 11-500a. 

Box 501, Detroit 32, Michigan 
Send me all the facts on how I can build bigger 
business and more profit with the Detrex Process. 


Send me all the facts on the new lease arrange- 
ment for the Detrex Coronet. 


NAME 
COMPANY 


ADDRESS 


crry ZONE STATE 
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Your maximum real profit is the difference between your selling price 
per unit and your minimum cost of operation. To achieve maximum 
profit consistently is a goal of all drycleaners. Yet it is seldom achieved 
due to operating inefficiencies . . . the ghosts that raise costs and thus 
eat up profits. 


If you run more than an occasional re-run, if you must wet-clean garments 
frequently, if spotting is required on any but the most stubborn cases . . . 
your ghost profit is more than you realize. In fact, your ghost profit (the () 
profit you lose) may equal more than your real profit! 


Take re-runs as an example. Every time you re-run a garment you lose 
two profits! You make no profit on the re-run (because you can’t charge 
more for it) and it takes the place of another garment which would repre- 
sent a profit itself. As a result, if you re-run 20°07 of your volume you 
are losing 40° of your cleaning profit. 


The Detrex Process has proven how to “give up the ghosts” that eat 
profits. Drycleaners that are using the Detrex Two-Bath Process have 
all but eliminated re-runs and wet cleaning and substantially reduced 
spotting—each one of these steps representing a direct labor cost. As a 
result, profits are higher because costs are lower. Furthermore, they are 
processing more volume with less effort because they are not redoing 
a big part of their work. 


There are other advantages, too. Detrex equipment is designed for work. 
Rugged, fool-proof construction affords life-long service with trouble- 
free performance. Operators of the Detrex Process also enjoy the advan- 
tages of merchandising aids designed by Detrex experts to help them 
sell their services to the consumer. 


To be competitive, quality-wise, cost-wise, service-wise—successful dry- 
cleaners choose Detrex. Prove it yourself—visit the nearest Detrex instal- 
lation, and investigate these points—ask the man who operates with the 
Detrex Process! < 


Meanwhile, for our side of the story — free — just fill out and mail the 
coupon on the left... to DETREX CORPORATION, Box 501, Detroit 32, 
Michigan, Dept. 11-500a. 


with profits... 


See DETREX Profits in Action—TURN PAGE 
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THE STORY OF 


MODERN CLEANERS 


LOWELL, MASS. 


Modern Cleaners, 4 Pine Street, Lowell, Massa- 
chusetts, is owned and operated by Mrs. 1. Levine. 
The operation consists of three pressers, a spotter, 
a silk finisher, a counter girl and a tailor. 


Operating a Detrex Monarch four and one-half 
hours a day, Mrs. Levine is turning out 2,500 
pounds per week, 


Prior to the death of Mr. Levine two years ago, 
Mr. and Mrs. Levine operated a pick-up shop for 
thirty-two years. When Mrs. Levine was forced to 
carry on alone, she found that the problems of con- 
trolling quality, misplaced and lost garments were 
forcing her to the wall. 


In desperation, Mrs, Levine decided to purchase 
a drycleaning machine. Acting upon the advice of 
her numerous friends in the industry, and after 
thoughtful study of the machinery available, Mrs. 


YOUR LOCAL DISTRIBUTOR 


Your local Detrex Distributor is a well established busi- 
ness man in your locality. He is trained to know and 
explain the Detrex Process. He is intimately acquainted 
with drycleaning and the drycleaning business. He has 
available complete facilities and qualified personnel to 
give you prompt, efficient service. 


Rely on him for all your drycleaning equipment needs. 
Your guarantee that he will serve you well lies in his 
desire to maintain the highest business reputation in 
your locality. He not only is doing business there today 
but for many years to come. 


Levine decided upon a Detrex Monarch. This fate- 
ful decision was arrived at, to quote Mrs. Levine, 
because: “Even an inexperienced person such as 
myself could see the extra ruggedness incorporated 
in the Detrex equipment, and the simplicity of 
operation was particularly appealing, because I, a 
woman, and not mechanically inclined, would be 
operating it most of the time.” 


Today, Mrs. Levine is averaging 8,700 pounds 
of cleaning per drum of solvent; wet cleaning 
represents one per cent of her volume, and the 
small amount of spotting is being done by a trainee 
spotter. The result—her business has nearly tripled 
in volume in six short months! 

To sum it up, we again quote Mrs. Levine, who 
elatedly states, “I wish the Detrex Process had been 
available to Mr. Levine and myself thirty years ago. 


We could have amassed a fortune!” 


DETREX 


CORPORATION 


Dept. 11-500a. 
Box 501, Detroit 32, Michigan 
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NEW HOME hes twice the space of former building 


Interior Furnishings Only 


Steady growth during past 25 years 


proves acceptance of custom specialty 


By PHIL GREENE 


OLDTIMERS may recall an article 
on the Renofab Process Corp., New 
York City, that appeared in NATIONAL 
CLEANER & Dyer nearly ten years 
ago. Basically the organization hasn't 


SORTING: Sclesmen remove incoming orders from cartons, moke out 


job tickets, place orders in bins 


October, 1954 


changed very much since then. It still 
specializes exclusively in cleaning in 
terior furnishings of homes and offices. 
It is still, to the best of our knowledge 
the largest, and certainly one of the 


very best firms in this line, It is. still 
managed by Paul Sertner, president, 
and his brother Murray Sertner, secre 
tary. Paul's son, Raymond, and Mur 
rav's son, Bob, are now in the 
business. 

Physically, however, and in terms 
of volume, Renofab has changed con- 
siderably. In the spring of this vear, 
twenty-fifth 
moved into a much larger and more 
efficient) plant at 755 East 134th 
Street. Renofab’s annual volume is 
now well up in six figures, 30 percent 


on its anniversary, it 


bevond its sales of a decade ago, In 
that Renofab is still unique and un 
questionably successful in its exclusive 
attention to what most cleaners con- 
sider a secondary aspect of their busi 
ness, it warrants a fresh look, 

Before 1929, when the firm was 
founded, the Sertner brothers oper 
ated a conventional drycleaning busi 
ness. They decided back then that the 
New York market could support an 
organization that specialized in home 
furnishings, if the service was good 
enough. No one at that time was con 
centrating on the home furnishings 
field, and no one had made any pat 
ticular study of it. So, they pioneered 
in developing a process for dryclean 
ing upholstered furniture. They exper 
imented in various ways of cleaning 
They 
fragile and 


drapes and curtains learned 


how to handle costly 
tapestries. 

Shortly after Renofab opened, Lord 
and Taylor, a famous New York de 
partment store, put on a big show of 
Renofab got the 


job of cleaning those pieces when the 


modern furniture. 


show was over, The work done 
pleased the store and a similar job for 


Saks Fifth followed 


Ihese orders put Renofab on its feet 


Avenue soon 


and the soundness of the decision to 
specialize was demonstrated when the 
firm continued to make money, even 
in the depths of the depression. 
Renofab still does a certain amount 


MARKING: Work is brought here from sorting-room bins. Individual 


pieces are tagged and sent downstairs for cleaning 
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CLEANING by hand in specially made tanks; by laundry wheel and hand tubs; by mo- 
chine in 200-pound washer-extractor 


of department-store business, and 
some hotel work as well, The firm 
cleans the executive-office furnishings 
of some of our largest corporations. 
But a majority of its volume comes 
from well-to-do families within a 50- 
mile radius of New York. Three to 10 
trucks are on the road, depending on 
the season. No wholesale work what- 
ever is accepted. 

Renofab’s whole setup is geared to 
quality work. No special deluxe serv- 
ice is offered because the only service 
offered is deluxe. Much of the work is 
a custom proposition and is charged 
for accordingly. Items handled in- 
clude draperies, curtains, bedspreads, 
upholstered furniture, lampshades, 
cushions, slipcovers, vanity skirts, box 
springs and mattresses, and carpets. 
Tacked-down floor coverings and 
large furniture pieces are cleaned by 
the plant’s three location crews. 

Here is one small example of what 
Renofab means by quality. A good 
percentage of the items handled by 
the firm are stored at the plant (not 
counting furniture). When the goods 
are returned to the home, wrinkles 
have sometimes developed in spite of 
the most careful folding. Renofab 
sends a presser to the home to touch 
up wrinkled areas on the spot. Satis- 
faction is guaranteed, and the Sertners 
will go to any reasonable and some- 
times unreasonable length to keep a 
customer happy. 

The work requires a rather special- 
ized knowledge of decorating, and a 
lot of the plant’s volume comes in 
through decorator recommendation. 
An inch on the width or length of a 
drape can make a tremendous differ- 
ence. Or a tapestry may be cleaned 
too well so that the brighter colors no 
longer harmonize with other surround 
ing hues. 

A routine Renofab order might be 
handled like this. Mrs. Jones on Park 
Avenue calls in saving that she wants 
to have her winter drapes cleaned 
The phone girl thanks her and says 
that a representative will call to make 
an appointment. When the representa 
tive visits the home, he looks over the 
job, estimates charges, calls attention 
to areas that may have been weak- 
ened by sun damage or other causes, 
and notes any special instructions. 
Then he calls Renofab’s installation 
department to make a date for a 
drapery hanger to take down the 
drapes. 

The hanger comes on appointment 
to take down the drapes, tag them for 
their proper location, and place them 
in corrugated cardboard boxes for 
pickup. 

That day or the following day, a 
Renofab truck picks up the boxes. If 
the work is not to be stored, it will 
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BOOTH 
A.1.L. CONVENTION 
OCTOBER 15th to 17th 
Atlante, Georgia 


Peggie Castle 
starring in 
“ The White Orchid” 


filmed in Eastman color 
Released thru United Artists 


A Reliable Fur Storage Vault is money in the bank! For sheer 
earning power, no other service produces as much profit per 
square foot of space. Economical Reliable Fur Storage Vaults 
are preferred across the nation because the brilliant engineer- 
ing advances guarantee absolute protection against moth 
damage, mildew, stale air and high temperatures. An invest- 
ment that pays for itself in one season. 


Be a leader in your community with fur storage ...let us plan 
for you now. No cost or obligation. 


“You can Rely on Reliable” 
Write direct or consult your Jobber Today! 


RELIABLE MACHINE WORKS, INC. 

231 Eagle St., Brooklyn 22, N. Y. 

Gentlemen: Please send me Free details and literature on Fur Storage Vault and 
Fur Cleaning Equipment. 


RELIABLE MACHINE WORKS, INC. oe 
Cy. 


Jobber’s Name 


October, 1954 
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FINISHING is done by hand (photograph at left) and machine, mostly the former 


have been cleaned and returned to sounds very complicated and ineffi two truckmen who handled the singh 
Mi Jone home in a week or 10 cient. It is complicated, but experi order is used to best advantage. 
da If fast service is required, it can ence has proved it to be the most The Renofab plant totals about 50 
be finished in three day The hanger efficient system yet developed for the 000 square feet, a third of which is 
returns by appointment and hangs type of work and the type of cus used for storage. The ground floor in 
the order tomer being handled. By a strict ap cludes the cleaning room, a_ truck 
Compared to the usual fast transac pointment schedule. the time of the loading and unloading area, and some 
tion at a conventional drive-in. all this representative the hanger and the space for temporary storage. The sec 
ond floor houses the office, marking 
and bagging rooms and finishing. The 
third and fourth floors are used en 
tirely for storage. 

Incoming work, except for furni 
ture, is brought to the second floor by 
elevator. The representatives who 
made the original estimates remove 
it from the cartons, make out job 


SEAMSTRESSES: Cushion covers (foreground) are replaced; at rear ladies are pinning 


down a drape for alteration 


TWO GENERATIONS of Sertners manage business. Left to right: Raymond, Bob, Paul STORAGE: Hundreds of feet of it in boxes 


(president) and Murray (secretary) 


and bags fill two floors 
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1 SAIO ONLY DISTILLATION 
GIVES STRONG SOAPS A * 
FIGHTING CHANCE ! STRONG 
7 SOAPS JUST NATURALLY 
PULL FATTY ACIDS INTO 
SOLVENT. 


GIVES STRONG SOAP 
A FIGHTING CHANCE 


YOu BET iTDOES! EVEN THOUGH YOUR 
UNLESS YOUR SOLVENT IS "THIRSTY -- SOLVENT LOOKS CLEAN, IT LEAVES IMPURITIES YOU GET DISTILLATION / YOU LET YOUR 
PURE ENOUGH TO ABSORB AND CARRY IN GARMENTS-HURTS QUALITY AND CAN BUTLER PURE-FLO” STILL KNOCK FATTY 
FATTY ACIDS OFF -- YOUR STRONG ~ DEVELOP ODOR. SS ACIOS AND IMPURITIES OuT : 
SOAP CAN'T GET THE WHOLE JOB . 


DOES THAT AFFECT 
QUALITY ANY ? 


| THEN, YOUR SOLVENT IS PURE 


AND “THIRSTY -- YOURE GIVING 
ITS CHEAPER EASIER , FASTER 


CuRSES, to Distill Your Solvent 
FOILED AGAIN! <2.’ / 


50 gph 
Butler 


Cheaper ... Only 1/10 of a cent a gallon to distill solvent with your 
Butler Pure-Flo* Still! 


Easier . . . Automatic controls do the job for you . . . automatic 
temperature, heat and solvent feed controls! 


Faster .. . You use any soap or soap formula. You do more cleaning 4 

in washer. Get more out of all equipment — faster! Aan hd 
Don’t assume your solvent’s okay — find out! Write Butler ] 
Manufacturing Company to have a Butler representative test 
your solvent in your own plant. 


No matter what cleaning equipment you need CALL BUTLER FIRST! 


BUTLER MANUFACTURING COMPANY 


7452 East 13th Street, Kansas City 26, Missouri 


Manufacturers of Oil Equipment * Stee! Buildings « Farm Equip t* Dry Cl s Equip t * Special Products 
Factories located at Kansas City, Mo. * Galesburg, Ill. * Richmond, Calif. * Houston, Texas * Birmingham, Ala. « Minneapolis, Minn 
(Union Tank & Supply Co.) 
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tickets for each order, and place the 
orders in separate bins. The markers 
take the work from the bins, mark 
each piece, measure for size, if re 
quired, and send the items down to 
the cleaning room. Here the cleaning 
room superintendent decides how they 
should be handled 

The work may be cleaned in a 200 
pound washer-extractor, It may be 
agitated by hand first in a soap tank 
and then a rinse tank. If it should be 
wetcleaned, it is sent to the wetclean 
ing department where it may be 
washed in either of two small wheels 
or by hand in tubs. Washed curtains 


are stretched and dried in a hotbox. 
Drycleaned items are either tumbled 
or are hung to dry naturally. Then the 
work is inspected, spotted if neces- 
sary, and sent upstairs for finishing. 

Upholstered furniture is hand- 
brushed with solvent and soap. If 
there is any question about the inside 
padding, a sample is removed with 
a crochet hook and tested. 

Renofab is not using a charged sys- 
tem. Most of the soil on the type of 
work it receives is evenly distributed 
and there are few water-soluble spots 
to justify a charged system. The sol- 
vent is kept in shape with sweetener 


Litiil 


iti 


We will help you with your 
planning, just as we've helped 
hundreds of others. Big or small 
—makes no difference, for here 
at Haertel's we have the engi- 
neering skill to best adapt to 
storage vault use whatever 
space you find available. Start 
small and enlarge as you ex- 
perience the profits resulting 
from the Vault Storage Depart- 
ment of your business 


It appreciably increases dry 
cleaning volume throughout the 
year. Most garments stored are 
first cleaned, and as you know, 
the modern trend is to the stor- 
ing of winter things in summer 
and summer things in winter 
months. You can keep your 
vault filled year ‘round, an at- 
tractive return from a modest 


capital investment. 


2840 Fourth Avenue South 


YOUR BUSINESS CAN THRIVE IN ‘SS 
or 


STORAGE 


WALTER HAERTEL CO. 


WRITE YOUR FIRM NAME IN MARGIN BELOW © 


THE VAULTMASTER 


One of several package units; 


one for every need 


Time moves swiftly. It is not too 
early now to plan for 1955. Fill 
in the coupon and send to us 
today. 


Mail me booklet “Changing 
Space into Profit.” 


Send information on vault 
planning. 


Have representative call. 


powder, carbon and a 5,000-gallon 
filter. No still is used. The solvent is 
tested for fatty-acid count twice a 
day. With plenty of make-up solvent 
and the filter aids mentioned, there 
hasn't been any problem of contami- 
nation. The solvent tubs for fragile 
articles, the washer and the filter are 
so piped that solvent can be pumped 
wherever it is needed. 


Most Finishing by Hand 

The finishing department is set up 
for 15 hand pressers who work on 
large padded tables, seven machine 
pressers, two steam tables, four 
packers and checkers and five seam 
stresses. The presses are large-buck 
utilities. Surprisingly enough, no hot- 
heads are used. Only heavy damask, 
brocade, homespun, mesh and similar 
fabrics are pressed on the machines. 
Fabrics such as chintz, ninon and 
the others that would normally be 
handled with a hothead are pressed 
by hand. 

The seamstress department is very 
important in this plant. Most of the 
drapes that come in are custom-made 
and must fit exactly. When it is speci 
fied that exact size must be main 
tained, the headings are taken apart 
and the drapes or curtains are remade 
to provide the precise width and 
length required. In case of dye jobs, 
the pieces are completely taken apart 
for dyeing. Then they are remade. 


Folding and Packaging 


On smalier items, the finishers fold 
their own work and hang it on spe- 
ciaily made hangers. Tissue is used at 
the cross-bar. Large and heavy dra 
peries are sent to the shipping depart 
ment on slickrail trollies and are 
folded on a large table. Drapes and 
curtains are tied with ribbon and 
bagged on hangers. Slipcovers, lamp- 
shades and the like are boxed. These 
items are then sent either to the stor 
age floors upstairs or to the temporary 
racks on the first foor. 

Renofab is, with good reason, proud 
of its clientele. Repeat orders are 
plentiful and new business comes in 
through a lot of referrals and a fairly 
heavy newspaper and direct-mail ad- 
vertising program, for which the plant 
spends about 7 percent of sales. 

Prestige-wise, however, Renofab 
has hit its peak. For years it has han- 
dled Gracie Mansion, the residence 
of the Mayor of New York. Then, a 
couple of years ago, it was called in 
to handle the precious items that were 
to be retained in the renovation and 
remodeling of the White House. That, 
the Sertner brothers feel, is about as 
high as they can go. #7 # 
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2693 American and Canadian 
periodicals and newspapers can 
proudly display the A.B.C. in- 
on their mastheads. It 
means. “We're members of the 
Audit Bureau of Cireulations.” 

368 specialized business publi- 


signe 


cations currently are qualified 
under A.B.Cos high standards to 
the Hallmark of Circula- 
tion Value. Only these business 
publications can offer advertisers 


MEANS ‘‘MEMBER OF A. 


Nonprofit, A.B.C. is unique in 
organization. The Bureau’s 3577 


carry 


members pay all costs and elect 
twenty-seven Directors to guide 
Bureau Yet publisher 
members, paying 91.507 of total 


policy. 


expense, give the majority voice 
in A.B.C. affairs to the four ad- 
vertising agency and eleven ad- 
vertiser directors who represent 
buyers of space. 

For forty years the Audit Bu- 
reau of Cireulations has been a 
voluntary, cooperative Bureau of 


\.B.C. rules, bylaws and proce- 
. the 
determination of factual net paid 
circulation facts for buyers and 
sellers of adv ertising. 

Upon this basis A.B.C. issues 
standardized statements of the 
circulation of publisher mem- 
bers. verifies the figures shown 


dures have one purpose . 


Every business publication 


net paid circulation? © How much 


percentage of subscribers renew? 


THIS INSIGNE ON 2693 MASTHEADS... 


PROCLAIMS FACTS, NOT OPINIONS! 


A. B. C. PROBES IN DEPTH! 


A. B.C, 
Report is packed with audited answers to 
such important questions as: © How much 


distribution? © What are the businesses 
and occupations of the subseribers? © 
Where are subseribers located? 
* What do subseribers pay? © Are 
premiums used to get subscribers? © 
(re subscribers in arrears? © What 


\.B.C. audited paid cireulation 
(indication of voluntary reader 
endorsement and resulting ad- 
vertising value). 
Like all A.B.C. 


members. they are pledged to 


publisher 


keep true and correct records of 
to all books 
and records for scrutiny by one 
or more of A.B.C.s 73 trained 


circulation; open 


circulation auditors. 


Circulation standards serving ad- 
vertisers. advertising agencies 
and publishers. Before 1914, no 
independent circulation —yard- 
stick existed: rival publisher's 
claims couldn't be accurately 
compared: no one could soundly 
assess the fairness of advertising 
rates. 

Today there is no stricter test 
of circulation value than A.B.C. 
membership: buyers can give 
full credit to A.B.C. audited, 
paid circulation. 


in these statements by auditor's 
examination, and disseminates 
circulation data only. A.B.C. 
functions only where accurate 
audits are possible; its reports 
contain no opinions or conelu- 
In 1954 the circulations 
factually reported by the Bureau 
will exceed 328.000.000. 


sions, 


Audit 


unpaid 
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@ THE READER Is Boss! 


The A.B.C. insigne is evidence 
that to the editor of an A.B.C. 
business publication, the reader 
To attract new sub- 
scribers, to produce renewals in 
good measure, the editor must 
give readers the benefits of stead- 
ily improved editorial value. 
Subscribers pay known and pub- 
lished subscription prices to read 
what an A.B.C. publication has 
to say. 

The editor knows that a Bu- 


Is boss. 


\dvertisers to industry. mer- 
chandising firms, institutions and 
professions seek interested buy- 
ers in specific markets for their 
goods and services. 

Every paragraph in an A.B.C. 
business publication report gives 
such advertisers data valuable 
for the intelligent application of 
media to their chosen markets. 
Paragraph 10, telling them the 


reau field auditor will eall every 
year... to inventory subscriber 
response and to sum up the solid 
numerical facts about the cireu- 
lation progress of his publication. 

And. when an editor studies 
his A.B.C. audit report. he finds 
audited data that tell him 
whether or not he has earned the 
cash ballots—paid subscriptions 
and paid renewals—that reward 
editorial initiative and leader- 
ship. 


@ THE ADVERTISER BENEFITS! 


business or occupation of a pub- 


cation’s subscribers, exempli- 
fies the revealing A.B.C.-audited 
facts they need to build sound 
marketing plans, or create pro- 
ductive copy appeals. Because 
\.B.C. exists. specialized adver- 
tising appeals can go to clearly 
identified markets, through au- 
dited, paid circulation. 


THE PUBLISHER IMPROVES HIS PRODUCT! 


A.B.C. 


business publishers a solid source 
of exact circulation counts that 


membership brings to 


meet impartial. generally ac- 
cepted standards. A.B.C. busi- 
ness publications thus win the 
attention and confidence of ad- 
vertisers and agencies. 
Publishers benefit in) many 
other ways from known A.B.C.- 
audited circulation. They can set 
equitable rates. They can iden- 


tify the cireulation characteris- 
ties that make their publication 
distinctive: build the type of 
audited, paid cireulation their 
advertisers want. With A.B.C. 
facts they can soundly evaluate 
their publishing investment. 
Meeting A.B.C. standards helps 
management oversee circulation 
activities: win worthwhile 
reader audience for their adver- 
tisers. 


A. B. C. STRENGTHENS A FREE PRESS! 


The Bureau is our outstanding 
example of business self-regula- 
tion by buyers and sellers under 
free enterprise. known 
standards and factual reports 
changed publication advertising 
from speculative adventure to 
scientific investment sales. 
Subscribers who pay to read, to- 
gether with business men who 


invest in advertising help to 
bring to American and Canadian 
publications — the that 
keeps them free—self-reliant 
contributors to our industrial 
growth and high living standards. 

A.B.C. standards help make 
printed mass communication an 
essential, effective part of free 
enterprise. 


income 
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A. B. C. FACTS MEASURE 
ADVERTISING VALUE 


For forty years the Bureau has limited itself 
to reporting facts, without opinion. “Every 
single rule, regulation, practice and proce- 
dure . . . is designed to develop for the pub- 
lisher and for the advertiser an . . . audited 
figure of paid circulation.” 


In its Fortieth Anniversary Year the A.B.C. 
insigne is advertising’s Hallmark of Circula- 
tion Value-—-a dependable guide to the 
selection and use of business publications, 
magazines, farm publications and newspapers 
as advertising media. 

Buyer and seller unity in such successful 
business self-regulation, in 1954 as in 1914, 
makes A.B.C. a sound answer to industry's 
need for accurate figures about Audited 
Paid Cireulation. 


AUDIT BUREAU OF CIRCULATIONS 


123 North Wacker Drive, Chicago 6, Mlinois 


1914 ABC. 1954 


SUARDIAR OF CIRCULATION INTEGRITY FOR TEARS 
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Finish Trousers 


METHODS ENGINEERS now highly 
recommend that one operator finish 
the entire pair of trousers in prefer 
ence to having one person do the top 
ping and another the legging. In these 
single-operator units there is usually 
a mushroom or topper along with a 
regulation utility press, or a legger at 
right angles to the topping machine 
Ot course, there should be a water 
spray gun between these two ma 
chines 


Instructions to Trainers 


It is a good idea to first show the 
operator how each of these machines 
operates, as well as the water spray 
gun, If the machines are air-driven, 
allow the operator to get accustomed 
to the operation of this part of the 
machine before she goes into the ac 
tual finishing of garments. Be 
too, before you start, that the padding 


sure, 


on the press is in good condition. 
We should have hangers handy over 
or near the legging machine so that 
we can place the trousers on them as 
we are taking them off the machine. 
Many topping operators use a regu- 
lar kitchen spatula to insert into the 
pockets of the trousers to straighten 
them out. It slides in and out much 
more smoothly than do hands. 
Some operators also like to have a 
nylon-covered hand pad, like those 
silk operators have for the puff irons 


FIG. 1 Trouser is placed with fly 
edge parallel with front edge of buck 


front FIG. 2 


they use these to give a finish, without 


shine, to soft, napped materials. 

Be sure to work with the operator 
very closely to make certain she dis 
tinguishes between the different types 
of materials. We do not lock the head 
on any fabrics and on the soft fabrics 
do not apply the head of the machine 
at all, but just steam and _ straighten 
them out with the hands or a hand 
pad, and then vacuum. 

It is most important that we teach 
the new operators the right way to do 
things. In this case, if they follow in 
structions they cannot shine the trou- 
sers. Watch and work with them until 
they can tell the difference between 
soft and hard-finished materials 

It might be well for the pupil to 
learn the topping operation first; in 
the meantime, the instructor can do 
the legging, and vice versa. She will 
then be close to the student and at the 
same time can be assisting in the pro 
duction rather than watching the pu 
pil too closely 

Whichever machine you use for top 
the small end of the 
buck of the utility or the mushroom 
or the topper -the lays will be the 
same. Quality or price largely deter 


ping trousers 


mines how many lays we take on the 
finishing of men’s trousers on both 
topping and legging 

For topping, we give in our job 
breakdown a production method with 


MANUAL FOR TRAINING « 
= 


Left hip pocket is placed in center 
of buck; side pocket at front edge of buck 


WOOL FINISHERS 


PART V 


just four lays, eliminating the two side 
pocket lays. It is also possible to have 
a higher quality job, some people feel, 
by taking one lay before our recom 
mended method and another at the 
end, covering the fly front sections 
separately. * 

In topping, the first lay covers the 
zipper fly front of the trousers. Be sure 
the operator is careful about the zip 
per and that she does not lock the 
machine. Many plantowners have re 
moved the locking mechanism on their 
machines so there is no possibility of 
the operators shining any garments. 


Watch to be sure that the student 
lifts the trousers from one lay to the 
other rather than slides them along 
the buck in her forward and back 
motions, so that the linings will remain 
smooth. 


As we mentioned previously, a 
kitchen spatula is a handy gadget to 
have to straighten out the pockets. 

If there are hard wrinkles in the 
crotch a light spray with the water 
gun, along with the steam, will make 
their removal much easier. 

Also, it is much easier to go down 
into the crotch to remove the wrinkles 
on the topper than to try to include 


* While instructing your new operator you 
might like to refer to the excellent production 
training bulletin for management put out by the 
National Institute of Drycleaning, which shows 
the lays of the trousers in finishing. It is Bulletin 
M-32, July 1952 
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Right side pocket is centered on the 


| 
| 
H 
oO 
T ERRMANN | 
IELD | 
5 
= 
Mp 
4 


FIG. 4. Finishing pleats in top of trousers 
All pleats should be creased to same depth 
this in the legging operation, Usually 
just dragving the crotch over the buck 
vhile steaming will straighten out the 
vrinkles 

There nothing worse than a 


droopy rear or sick pocket So let's be 
ure to take the 


erator how to 


time to show the op 
hrink that pocket bach 
into its proper place 

No doubt you 
rangement ot 
cle« icle how 
ers from the topper to the legger, We 
that 


recommended right-angle single oper 


have your af 


equipment, w hich will 


you transfer the trou 


ire assuming here you have the 


itor unit. Th you are topping on the 
end of the utility buck you will simply 
how the operator 
from the small end to the 
and proceed with the 
the breakdown 
We have 


wavs for 


have to how to 


move larwe 


steps given in 


different 
ration 


seeth SO 


doing the legging 


that we have first tried to give vou 
the standard accepted procedure then 
we wish to give you a new rapid 
method that is being used a great deal 
throughout the country The latter 
method, with the use of the legging 


machine, gives a very good quality 
work along with good production. It 
is the simplest of all to teach an opel 
itor 

All operators and instructors will tell 
vou that the easiest way to keep the 
crease in the correct place is to be sure 
that the two seams are together all the 
trom the cuff to the 

And, of course, if the 
pleats in the top they must fall in line 
with the In the 
the trousers you can usually see 
far the 


seat 


wil crotch 


trousers have 
front creases rear ot! 
how 
into the 
that the 


nly 


bye en up 
often find 


been put im 


CTOCASE has 
You will 
have 


Use the 


tops of the trousers to remove all the 


spray gun when doing the 
creases and then replace them 

Many operators do not shrink in the 
stretched-out knee section of the front 
ot the Watch and show the 


operator why it is important for good 


trousers 
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FIG. 5. Placing and finishing crease; crease 
is past center of buck, seam on front edge 


this. 
head is not locked 


quality finishing always to do 
Be sure that the 
with the 


you will get a very bad seam impres 


vacuum on while legging or 


sion and shine One of the poorest 
press jobs is found where the tops 
have been done without shining and 


then the 


very definite 


legging operation leaves a 
shine mark 
in the 


locking the machine! 


You can get 


a good crease trousers without 


Instructions to Trainees 
Job Breakdown: I. Topping Trousers on 


Small End of Utility Press or 
Mushroom or Topper 


IMPORTANT STEPS and KEY POINTS 


1. Place left top of trouser over buck. 
t. Have fly front open 
b. Place trouser so fly front edge is 
parallel with front edge of buck (Fig 
l 


2. Finish section of trouser top. 
1. Steam from the buck 
b. If soft material, straighten with 
fingers, as in Fig. | 
‘ If hard-finish material, bring head 
of machine down in fanning motion 
Do not lock 
d. Dry garment by applying vac 
tititn 
3. Place and finish left side-pocket sec- 
tion on buck. 
1. Slide trousers part way off buck 
b. Return trousers to buck with 
left side pocket centered on the ma 
chine 
c. Straighten out pocket, making 
sure that the edge is smooth and 
drawn into proper position 
d. Steam and finish as on former 
section 
4. Place and finish left hip-pocket sec- 


tion. 
trousers part way off 
buck and forward to 
where the left hip pocket is centered 
on the buck (Fig. 2 

b. Left side pocket will be at front 
edge of buck and center back 
will be at back edge of buck 


a Again slick 


move trousers 


seam 


FIG. 6. While top is down hands are posi 


tioned to turn 


~ 


leg when head is released 


c. Steam and straighten back poc ket 
so it is in original shape 

d. Steam, and 
parts 


finish as on former 


Place and finish center seam. 
a. Again place trouser top so the 
center back 
buck of the 
b. If trousers are 
crotch 
lay 


seam is centered on the 


hine 
badly 


before 


wrinkle d in 


steam out making this 


c. Finish this section as previous 


lays 


Place and finish right hip-pocket sec- 
tion. 
a. Treat same as Step 4 
Place and finish right pocket section. 
a. Treat same as Ste p 5 (See Fig. 3). 


Place and finish right fly front section. 


a. See Fig. 4 for steaming pleats on 
both sides if there are ple its in top 
of trousers. Then draw trousers onto 


buck in 


same as Steps | and 2 


proper position and finish 


Transfer trousers to legger. 

a. Pick up both cuffs right 
with left hand at waistband, 
slide tops off topping machine 

b Place 
machine if 
Method 1 or 3 

c. If using Method 2, place right leg 
on buck of dropping 
bottom or left leg onto apron of ma- 


with 
hand and 


end of 
Legging 


both legs on wide 


using either 


machine, while 


chine 


Job Breakdown: II. 
Utility 


Legging Using 
Press 


Method | 


IMPORTANT STEPS and KEY POINTS 


Place left leg for seam and crotch 
section. 

a. With left hand flip right or top 
leg off machine to cover top of trou 
sers at end of buck 

b. Have left leg so seams are over 
other from crotch to cuff and 
down the center of the buck 


h 


(Continued on page 68) 
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CHIEF ENGINEER Arthur Bouza of Rand Stores, Inc., 4201 
Ave. H, Brooklyn, N. Y., said, “All the presses in our plant 
are equipped with American Presstite* Connectors. We 
finally decided on Presstites because we found they stay 
100% steam-tight even after millions of flexings. We have 
less downtime and spoiled work. And our floors don’t get 
wet and slippery. There are no leaking steam lines with 
Presstites. Presstites are easy to install, too, go on in minutes 
We keep extra pairs on hand for emergencies.” 


LAUNDRY AND DRY CLEANING SUPPLY JOBBER 
Nathan Malter, Quality Rubber Co., 1080 Broadway, 
Brooklyn, N. Y., said, “I stock American Presstite Connec- 
tors for three reasons. One, they're a quality product 

customer complaints are few and far between. Two, there's 
a Presstite for every modern press made. And three, I get 
fast delivery from the factory. That means I can give my 
customers — like Art Bouza of Rand Stores, Inc. — the kind 
of service they want.” 


Ree. U S Pat on 


A Vi E CA Presstite Connectors an AnaconoA” product 


FREE BOOKLET! Write today for Bulletin L-240, with selection chart, to: The American Brass Company, American Metal Hose Branch, 
Waterbury 20, Conn In Canada; The Canadian Fairbanks-Morse Co., Ltd 


October, 1954 


67 


aske ese men Ww 
- 

od 


FIG 


over 


tw 


~ 


68 


7. Trousers 


ore now 
for finishing of rear crease 


Continued from page 66 
Steam and finish 

i. Apply buck steam 

out fullness in front 


ind straighten 
of knee on trou 


er 
b. Steam again and lower head in 
fanning motion. Do not lock 
Rel is he id ind ipply 


Finish front crease of left leg. 
i. With cuit and left 


hand on crease trousers toward 


hand at 


bring 


right 


operator, until front crease is at center 
of buck 

b. At same tinne bringing trouser 
forward, slide it to the right so the 


crease extends up into the top as far 
is possible 


Finish same iS Previous sec thon 


Finish rear crease of left leg 

i. While head i 
Vactitin applied im previous lay 
right hand at cuff and left 
and ive 


being released and 
place 
hand at 
rear crease trousers ready to 


by, Litt 
ind pl “et it 


drag them 
buck so that 
buck. Seat 
on buck as far als 


trouser do not 
back of 
hack crease is in center of 
should he 
po ible without 
crotch, usually 3 to 4 inches 

Steam and finish 


section 


oft trousers 
ising wrinkles in 
same as tront 


crease 


Place right leg on buck as for center 
seam section 
i. With left hand replace 
over finished left lew on buck 
b. With both hands, left 


trousers and right one at 


right leg 


at top ot 
culls, flip 
right trouser leg is 


buck as left one 


trouser over so 
lying on 
Step l 
Flip left leg off 
over top of trousers 


d. With seoms 


ly 


was as in 


machine to. lie 


as he 


finish this 


matching 
bounce k 


on previous lew 


down center of 


ection as 

Finish same as Step 3 for other leg. 

Finish same as Step 4 for other leg 
Method 2 


Place and finish front crease on right 
leg 
a. With 


trousers on buck so crease 


outside ot lew up place 


is past cen 


turned FIG 


= 


8. With head down to finish back crease, 
hands prepare to place left leg 


FIG. 10 


ter and seam is on front edge of buck 
sce Fig. 5 

b. Steam from buck, shrink in knees 
stretched out 


ind lowe 


section where 


c. Steam head in fanning 


motion; while head is down place left 
hand at top of back crease and right 
hand at cuff, ready for turning leg 


when he id is rele ised hig 6 
Release head and place trousers for 
back crease 


a. Release and turn trousers 


of left leg is now 
front of buck as 


over so rear crease 
on buck and still at 


in Fig. 7 
Steam and finish back of right leg. 
Get left leg ready for finishing. 

a. While head is 


bac k crease of place hands 
in position on left leg ready for placing 


down to crease 


right lew 


as in Fig. 8 


Place left leg, back crease on buck. 

a. Slide right leg off buck, dropping 
onto apron ot 
left leg in 


while placing 
buck (Fig. 9 


position on 


Place and finish front crease of — left 
leg. 

‘ Flip left lew same is 
for finishing front crease 


For both methods 


Place both legs together on buck of 
machine ready for putting on hanger. 

a. With cuffs together on buck of 
with left hand 
is you slide hanger with pants guard 


machine raise them 


FIG. 9. 
leg resting on apron 


left leg placed in position, right 


Position for finishing on legging machine; seams on center of buck 


on it under trousers. Position trousers 


on hanger so they hang evenly 


lob Breakdown: UL. Using Legging 
Machine 


Method 3 


IMPORTANT STEPS and KEY POINTS 


ty 


— 


Place trousers on legger with left leg 
on bottom. 


a. With right hand at cuffs and left 


hand at waistband, place trouser legs 
sO seams are on center of buck of 
machine 

b. Flip right leg off machine and 
over tops of trousers at end of ma 
chine as in Fig. LO 


Steam and shrink in knee section. 

a. Steam from buck 
stretched-out knee section at 
ot trousers 


shrink in 
front 


and 


crease 


Finish 


creases, 


entire leg, front and back 
a. Steam, lower head and finish 


b Release he ad of press 


Position right leg on buck. 

a. Flip right leg back onto buck 

b. With left hand at top of creases 
and right hand at cuff, turn trousers 
so right leg is on bottom 


c. Flip left leg off end of buck 
Finish right leg same as left. 


Place both legs on buck and position 
on hanger as previously outlined. 2? 2 
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Only 


nals new 


SAVES UP TO 50% HAND MOTION! Now 
you can add and list without touching a 
motor bar —a great saving of effort for 
operators. No wonder they like it! 
Amounts are added and printed the 
instant they are set on the keyboard—be- 
cause every key is electrified! No more 
“back and forth” motion from keyboard to 
motor bar — because every key is also a 
motor bar. The only completely elec- 
trified Adding Machine! 
National’s “feather-touch” action 
makes it easier than ever to press com- 
binations of keys at one time—more time- 
and-effort-saving! All ciphers print auto- 
matically—still more effort and time saved! 
At the end of the day operators feel fresher 
—and they have accomplished more with 
less effort. 


Now you can forget 
the motor bar 


plus all these other features— 


1. Automatic clear signal. 5. Large answer dials. 
Subtractions in red. 6. Easy-touch key action. 


2. 

3 Automatic credit balance in Full. visible keyboard, 
* red. * automatic ciphers. 

4. 


Automatic space-up of Rugged-duty construction, 
tape to tear-off line * compact size for 
when total prints. desk use. 


*TRADE MARK REG U & PAT OFF 


Saves up to 50% hand motion 


For demonstration phone nearest National office Wwlional 


ADDING MACHINES + CASH REGISTERS 


or National dealer. 


THE NATIONAL CASH REGISTER COMPANY, vayrron 9, on1o 


949 OFFICES IN 94 COUNTRIES 


October, 1954 
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National sales figures show 
synthetic win 
tome 


S 


petroleum 
95%, petroleum 


45% 


1942 1953 


ning the battle 
dollar 


In 1942 synthetic (perchlorethylene) cleaners did only 5% of 
the total national cleaning business and used about a million 
pounds of “perc.”’ In 1953 synthetic cleaners did 55% of all 
the business and used 127 million pounds of “‘perc.”’ 


This marked cleaning trend is reflected in the kind of equip- 
65% of all new plants are syn- 
thetic-equipped. This percentage is higher in larger cities where 


competition is keener. 


ment going into new plants 


These figures leave little doubt in your mind which way the 
wind is blowing in the cleaning industry. They reveal that 


Synthetic equipment is paying higher returns 


There are seven basic reasons why. These are such 
you at 
serious disadvantage — both in competition for business 


sound business reasons that may soon be a 
and in margin of profit on your volume—unless you 


install synthetic. Let’s examine these reasons in detail: 


With a synthetic unit, like the 
Butler Ayr-Mor, you don’t have to make an exception 
out of one-day or one-hour service. You are equipped 
to give fast service economically! You can promote 
fast service. A compact, good-looking Butler Ayr-Mor 
can be set up right behind the counter in the front of 
your shop—where it demonstrates and sells fast service 
every day of the week. 


Synthetic cleaning with 
strong soap is now universally recognized as a more 
efficient cleaning agent than petroleum. Yes—it is pos 
sible to do quality work with petroleum, but it demands 
special attention and hand labor. Your labor costs are 
much higher. Synthetic cleaning does the job auto- 
matically — produces results that attract and hold new 


trade—at lowest labor costs. 


Delivery 
raises the cost of doing business. Fast service, cash 
and-carry cleaning has proved over and over again 
that it can more than compete with pick-up and deliv- 
ery cleaning. Supermarkets and shopping centers have 


weaned housewives away from the delivery idea. Today, 


fast cleaning service and high quality are the keys to 
big volume and more profits. 


Machine-tending labor expense 
becomes your lowest labor cost. It takes just a few 
minutes per hour to operate an automatic Butler Ayr- 


Mor—and no skill is required. 


Experience proves that 
one-day service balances the flow of incoming work 
throughout the work week. Output per worker rises 
25° or more and the help doesn’t notice it because the 
work load is spread out. People now jam your counters 
early in the week because you trained ’em that way 
with two or three day service, and this raises your cost 
of doing business. 


Perchlorethylene units can be in- 
stalled in most commercial and business zones where 
petroleum equipment is prahibited. Authorities recog- 
nize that there is no fire hazard with “‘perc.’’ Insurance 
rates throughout most of the country are substantially 
lower with synthetic plants. 


Synthetic units can be in- 
stalled in any store building. There is no need for a 
separate cleaning room—no special fire-proofing called 
for. In new plant construction you save space. Ayr-Mor, 
for example, occupies much less floor space than equal- 
capacity petroleum units. 


Yes .. . synthetic pays higher returns—and pays highest with Butler Ayr-Mor! 
Learn more about it on following pages 


BUTLER MANUFACTURING COMPANY 


$ % 
STILLS FILTERS PRESSES WASHERS + EXTRACTORS 
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7452 E. 13th Street, Kansas City 26, Missouri 


* TUMBLERS * SYNTHETIC UNITS + EXTRACTING WASHERS 


NATIONAL CLEANER & DYER 
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Facts you ought to know about the machines that 
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Why Ayr-Mor washes 
cleaner and recovers 
more perc 


it's common sense—Butler’s divided-pocket cylinder 
gets clothes cleanest. 


To get the outstanding cleaning results that only 
perc can give, you must provide for deep penetra- 
tion and circulation through the clothes. That’s 
why Butler uses a divided-pocket cylinder... and 
Butler’s cylinder holds a full 40-pound load. The 
diagram at left shows you that only the divided 
pocket forces the clothes deep into the solvent and 
clear out of the solvent. 

At slow speed during the washing cycle, clothes 
in an open cylinder can’t help tumbling and rolling 
on the rising side—can’t get the deep solvent pene- 
tration and action assured by Butler’s divided 
pocket. 


Just the right extraction speed to save finishing time. 


Mere high speed is not the answer to good extrac- 
tion. Butler’s cylinder speed for extraction—575 
rpm—is based on long cleaning experience. It is 
fast enough to do a quick, thorough job—not so 
fast that wrinkles are pressed into the solvent-laden 
clothes. This saves high-priced finishing time. 


Hot unit reclamation. Exclusive Butler method means 
lower solvent cost. 


Compare Butler’s method of hot-unit solvent recla- 
mation with other systems. Butler uses a hollow, 
perforated drive shaft in the cylinder. Preheated 
air is forced through this shaft into the clothes from 
the center of the basket. This air circulates thor- 
oughly through the tumbling clothes. This system 
gives you highest solvent recovery—at lower air 
temperature. Controls shrinkage, too, because it 
avoids overheating. You don’t heat up the shell and 
the entire shop to get the job done. 


Separate cold unit reclaimer recovers maximum 
amount of solvent remaining after extraction. 


The Butler Ayr-Mor cold synthetic unit is designed 
for peak production. The entire 2-bath operation is 
fully automatic. J. is not necessary to reset the 
controls between the strong soap bath and the dis- 
tilled rinse. Just set the controls once. The machine 
does the rest. Solvent reclamation and drying is 
performed in a separate solvent reclaimer. This 
highly efficient machine recovers the maximum 
amount of solvent remaining in garments. Indi- 
vidually-motorized fan exhausts fumes while basket 
is being loaded or unloaded. Two-motor design per- 
mits recovery and drying of fragile items such as 
hats, sweaters and lamp shades without tumbling. 
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More cleaners say— 


the standard 


Automatic Butler still boils down closer—saves more perc. 


Automatically reclaims and distills the rinse solvent to its 
original purity—has it ready to return for each rinse cycle. 
Wrings every available bit of solvent out of the residue. Spe- 
cial design places coils closer to the bottom of the still to create 
a percolating action that boils down hard-to-reach solvent in 


the base of the still. 


A water temperature control valve is standard equipment 
. another Butler exclusive. Saves water bills by conserving 
the flow of cooling water to the condenser. A cooler and water 
separator are combined with the condenser which is the same 
type as the condenser on Butler’s famous petroleum still. 


Butler’s synthetic filter and still are 
of the industry 


Butler's filter keeps solvent clean—saves at least 
$300 worth of perc per year. 


No matter how good your synthetic unit —it can 
perform no better than the filter... because it 
takes a fast, constant flow of clean solvent to keep 
your machine cleaning at peak efficiency. Butler's 
big-capacity, 2000-gallon filter purifies a big volume 
of perc at lower pressure. This assures a faster flow 
of cleaner solvent, a better cleaning job. And 
there are no messy bags to handle! 


But that’s just part of the story. Butler’s filter has 
air cleanout. This feature alone saves $300 or more 
each year in perc recovery alone. Figure it out. If 
you drain your filter overnight, you still leave 15 
gallons of perc in the muck. Air cleanout recovers 
approximately 10 of those gallons. If you clean out 
every 3 weeks—that’s 17 times 10 gallons or 170 
gallons saved each year. Figuring conservatively 
at $1.80 per gallon—you save $300 worth of perc. 


3 Mechanical scrapedown—air cleanout 
—no messy bags, no fumes, less work! 


Three turns of a crank—20 seconds’ 
time every week to ten days—com- 
pletely cleans the screens on Butler's 
big, 2000-gallon filter. Air cleanout 
leaves the powder so dry you shovel it 
into a cardboard box. Contrast this 
¥ @ with the mess, hard work, and odor in- 

volved in cleaning old-style bag filters. 


7 Monel metal screens last indefinitely 
Self-cleaning corrugated dividers — no 


pressure build-up with strong soap. 
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performance 
Saves money on eve 


tiggest capacity machine in ifs price class 


The Ayr-Mor cold synthetic unit—with distilled solvent rinse—handles a 
tremendous volume of clothes. Compare it with other synthetic units. 
You'll find it has a bigger capacity than any machine near its price. It will 
handle a $2,500 to $3,000 per week production on a dollar base price—at 
lowest labor cost. Fully automatic— just load it and set the dials. It cleans 
40 pounds of clothes in a filtered strong suap bath, extracts the strong soap 
and then rinses the clothes in freshly distilled perc, which is then extracted 

all with no operator attention. A girl can run it and spend two-thirds of 
her time doing other production work. Wash, rinse and extract cycle is less 
than 20 minutes—more than 120 pounds an hour. 


Fully autom 
Ayr-Mor bui 
business thi 
service ...h 
quality clea 


Butler Ayr-Mor provides 
every profit-conscious cle 
attracts new customers. 
operates for less money 
years of field experience : 
how. The Butler Ayr-M 
synthetic unit on the ms 
the reasons why. 


Ayr-Mor builds your reput 
an accepted fact that pe: 
ing job than petroleum so 
chanical action is the secre 
out of perc’s cleaning po 
construction (combined w 
provides the maximum in 
gets the results that att 
customers who want the | 


Ayr-Mor builds your repu 
can promote one-day ser 
service with automatic A 
any extra help! Ayr-Mor 
actual time under descri 
units). Faster service will 
you might otherwise lose 
Ayr-Mor speed and qua 
something to shout abo 
and promotion. 


Fast Ayr-Mor cleaning le 
30 to 40 minutes after y 
the first load is ready for | 
capacity assures steady 
plant all day ... no idle 
Other important dollar- 
features of Ayr-Mor are « 
Look them over. Then c 
resentative or write dire 
information. 
* Also available for other so 


| SPECIFICATIONS FOR BUTLER AYR-MOR SYNTHETIC COLD UNIT 
inder Motor 
Dry Wt Speed Capacity Capacity Capacity tx 
we Capacity peed Washet tractor Fan Filter Total trons 
36" Butler Storage 3-phase, 
diameter, 40 33 rpm 575 rpm 2000 gph 50 gph 130 gal 3 Y 5% 220 volt, 
18” depth Model Rinse 60-cycle 
(2 pockets) 4133 28 gal only 


Approx 
Ship 
ping 

Weight 


5350 
Ibs 


Specifically designed for s 
profit system. 
Two-bath Ayr-Mor is d 
soap with perchlorethylen 
together as the best and | 
clean clothes. This comb 
cause it removes more soi 
fewer moisture break 
shrinkage. Reduces spot 
reruns to an absolute n 
easier. You have fewer | 
You cut labor and operat 
sales through faster and | 
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very step the job 


i 


omatic 2-bath* 


builds your Pays for itself in labor saving alone 

; through fast The Ayr-Mor hot ‘synthetic unit -with distilled solvent rinse—does the 
complete cleaning job. Clothes go in dry, come out dry—cleaned, rinsed, 

- highest dried and deodorized. Completely automatic, just load it and set the dial. 
It takes just 5 minutes’ attention per hour. So simple to operate that a girl 

leaning can run it and spend 55 minutes out of every 60 doing other productive 
work. Many plants have combined their cleaning and spotting operations 

ovides the three key benefits and are paying for their Ayr-Mor out of the savings. Ayr-Mor handles 

yus cleaner is looking for. It a full 40-pound load each cycle. Entire cycle averages less than 40 minutes 

ners. It cuts labor costs. It for the complete 2-bath operation, and is variable to suit your needs. 

oney. Perfected through 20 


Ayr-Mor is the outstanding 
the market today. Here are 


o |= 


r reputation for quality. It is 
nat perc does a better clean- 
sum solvent. But correct me- 
e secret of getting the utmost 
ing power. Ayr-Mor cylinder 
ined with the charged system) 
1um in cleaning efficiency. It 
at attract and hold ‘‘fussy’”’ 
it the finest cleaning. 


~ 


jr reputation for service. You 
ay service and special 1-hour 
Ayr-Mor—and not add 
r-Mor cleans much faster (see 
description of hot and cold 
ice will attract new customers 
se lose to competition. And 

id quality-cleaning give you 
t about in your advertising 


ing levels out the work flow. 
after you start the machine, 
ly for finishing. Big Ayr-Mor 
tteady flow throughout the 
o idle help waiting for work! 
dollar-saving and time-saving 
rr are described in this folder 
hen contact your Butler rep- 
e direct to Butler for further 


ther soap processes 


— 


SPECIFICATIONS FOR BUTLER AYR-MOR SYNTHETIC HOT UNIT 
id for strong soap—the highest 


Cyline w A 
— Extractor Filter** Still Tank 
r is de signed for 4% strong Size Speed Speed Capacity Capacity Capacity washer Filter Total 
thylene. We recommend them . 
| and most profitable way to 36” Butler Storage 3-phase, 
combination cleans best be- diameter, 40 Ibs. 33 rpm 575 rpm 2000 gph 50 gph 130 gal. % 5% 220volt, 4300 
ore soil with less redeposition Rinse 60-cycle Ibs 
por (2 pockets) 4133 28 gal only 


breaks and wrinkles—less 
s spotting, wet cleaning and 
lute minimum. Finishing is 
ewer garment classifications. 
operating expenses — increase 
r and better-quality cleaning. 
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Automatic controls 
Just load—set the auto- 
matic dial—and Ayr-Mor 
washes, rinses and extracts 
automatically (Hot unit 
also recovers and deodor- 
izes). Both buzzer and 
light signal when the cycle 
is complete. No danger 
of overruns. Trouble-free 
timer motor and cams 
no complicated electrical 
control panel. 


Motorized dump valves 
Opened positively by 
motors, the valves clear 
to the full size of the pipe 
opening — allow quick, un- 
obstructed line flow of 
solvent. Positive shutoff 
no costly interchange 
between soap and rinse 
solutions. Vastly superior 
to old, globe-type valves. 


Easy-to-clean lint bag 
(Hot unit only). A finger- 
operated latch instantly 
opens the lint bag door to 
the recovery condenser 
chamber. It’s really easy 
to remove and clean the 
lint bag. This encourages 
daily cleaning —and maxi- 
mum efficiency of recov- 
ery requires that you clean 
the bag frequently. 


Easy to install 
Ayr-Mor has modern, 
“store-front’’ good looks 

and it’s so compact you 
can install it anywhere — 
right behind the front 
counter for good show- 
manship. Quiet-running 
vapor-tight—no objec- 
tionable noise or fumes. 
Requires much less floor 
space than equal-capacity . 
petroleum units. 


BUTLER MANUFACTURING COMPANY 
7400 East 13th Street 
, Kansas City 26, Missouri 
Please have your representative call. 
Please tell me where | can see an Ayr-Mor in operation. 


Signed 
Company 
7400 East 13th Street, Kenses City 26, Mo. 
Address 
See your Butler Sales Representative 
or write direct. g City & State 


Form No. 1211-4-54 Printed in U.S.A. 
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QUESTIONS and ANSWERS 


Moire Pattern Lost 


This moire dress came out of dryclean- 
ing with black streaks in it. When we 
tried to clear this up by wetcleaning the 
garment, it completely lost its pattern, 
becoming a faille dress. Can you tell us 
why ?—P.C., West Virginia 


Tests conducted on this garment 
show that it is made of rayon and 
cotton yarns. 

Unless moire patterns are fused into 
the fabric by hot rolls actually to a 
degree that melts the fiber, the pat- 
terns are not permanent. For example, 
hot rolls containing a pattern of some 
type can be passed over acetate fabric 
and in so doing the acetate fabric 
melts slightly. Of course, when the 
fabric is cooled the pattern that has 
been fused into it is permanent to 
either drycleaning or wetcleaning 
pre CESSES, 

Cotton and rayon, however, are not 
what might be termed fusible fibers, 
and any hot roll containing a pattern 
would press the pattern into the fabric 
much as a crease Can be pressed into 
a pair of woolen trousers. But when 
water is applied to such a pattern, it 
will be lost just as quickly as the 
crease would disappear from the pair 
of pants if you wetcleaned them. 

Therefore, before a moire is wet- 
cleaned it is advisable to test the fiber 
to get some idea of the fastness of the 
pattern. In an effort to produce per- 
manent moire patterns in cotton, 
rayon, ete., manufacturers have ap- 
plied synthetic resins to the material 
and then have pressed the pattern on. 
This has been partially successful but 
there still seems to be a risk involved 
in wetcleaning any garment with a 
moire pattern unless it is on a fusible 
fiber such as acetate or nylon, etc. 

It also is considered rather risky to 
wetclean a faille fabric because of its 
great tendency to shrink in the pres- 
ence of even the slightest amount of 
moisture. 


Damaged Drapes 


These wool drapes were made from a 
German flag. Why is it that the white 
portion tore in the drycleaning process? 
We gave the drapes a short run.—P. B., 
Illinois 


The damage to these drapes had 
two causes. 

This damage is generally confined 
to the white areas of the material. This 
is explained by the fact that the print 
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was made by the “discharge printing” 
process. In this process, strong sulfur- 
type bleaches are used to discharge 
the color from the fabric, thereby 
making it white. And unless these sul 
fur compounds are thoroughly rinsed 
from the fabric they hydrolize in the 
presence of moisture and form a 
strong mineral acid. Over a period of 
time, this acid condition severely 
weakens the fabric. 

In addition, acid gases present in 
the atmosphere as a result of the com- 
bustion of fuels combine with mois 
ture in the air. This also means a 
buildup of acids in garments or drap- 
eries. And any exposure to heat or 
sunlight speeds up this type of chemi- 
cal damage. Then when the garment 
is sent for cleaning, because of its 
weakened condition it will not with 
stand the mechanical action that is 
necessa’ry in the cleaning process. 

The cleaning process is hardly to 
be blamed for this type of damage. 


Felted Sweater 


This knit red wool blouse, which has 
shrunk and become hard, was cleaned 
along with its matching skirt; the skirt 
was cleaned successfully. What could 
be the cause of the shrinkage and stiff- 
ness of the blouse? Does it contain re- 
used wool? —L.D.C., South Dakota 


The shrinkage of this garment is 
hardly attributable to the wool itself. 
Generally, sweaters contain yarns that 
are essentially of low twist. Such low 
twist yarns provide the softness that 
is characteristic of many sweaters. 
Shrinkage in this type of sweater is 
usually caused by moisture present in 
the solvent system, excessive mechani 
cal action in either the washer or 
tumbler or too high heat in the tum- 
bler during deodorization. 

To keep sweaters from this damage, 
run them only a short time in the 
washer without moisture (cashmeres 
are often just swished in the washer 
by hand), and tumble as little as 
possible at a low temperature—not 
over 140 degrees— even if this means 
that the garment must be hung in the 
room or drying cabinec for final de- 
odorization. 

Excessive washing time may have 
resulted in a surface felting of the 
yarns on the reverse side of the fabric. 
Sometimes carding the garment on the 
reverse side will overcome this con- 
dition and make it possible to shape 
the sweater to its normal size. Evi- 


dently the skirt was cleaned in a dif- 
ferent load or it contains higher twist 
yarns not as subject to this type of 
felting. 


Loss of Color 


What caused the spots on the back of 
this gray coat?—E.L.C., Georgia 


Examination of this garment reveals 
that a loss of color has occurred 
From our observation under ultra 
violet light, we believe that a reduc 
ing bleach, such as sodium hydrosul 
fite, has been used on the affected 
areas in an attempt to remove a stain 
There are some ink sticks that are 
commonly used that also contain re 
ducing bleaches of this type. It is 
quite likely that allowing such a 
bleaching agent to remain in the fab 
ric over a period of time has resulted 
in the loss of color. 

In one instance it is noticeable that 
the loss of color is outside the stained 
area. This would indicate that the 
stain itself was more resistant to such 
reducing bleaches than were the acid 
dyestuffs used on the fabric. 

Redyeing is the only means of res 
toration. 


Acetate Shrinkage 


Although no water was used in dry- 
cleaning and spotting these two jackets, 
each shrank an average of 2 inches 
around. Could you tell us why? 


—A.C., Texas 


We have examined these garments 
and fail to find any evidence of mis 
handling in the drycleaning process 
The spotting agents used are stand 
ard practice and, of course, are used 
locally, thereby making it impossible 
for them to affect the garments uni 
formly in this manner, 

These acetate jackets have pre 
sented a problem in this respect for 
some time. In some instances it has 
been found that repeated finishing of 
this fabric is enough to cause almost 
an elastic quality to the yarns result- 
ing in a pull-up of the fabric. 

Without new material for testing 
purposes, it is impossible for us to de 
termine if the garments were prop 
erly preshrunk. However, since the 
same condition developed in two iden 
tical jackets, it would appear to us 
that improper preshrinking is the 
fault in this particular case. 
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What Price for Profit? 


How to figure your cost of processing 


any garment as basis for sound pricing 


By ROBERT E. COWIE 


LISTEN IN on any drycleaning con 
vention, local meeting, conversation of 
two plantowners—and you are cer 
tain to hear these statements and 
questions 

“What are you charging for sum 
mer slacks? 

‘I'm wetcleaning my profit away ¥ 

“Im losing my 
shirts 

“IT wish | knew what it cost to pro 


pants on sport 


duce a two-piece suit 

This last statement is perhaps the 
most illuminating. It shows the need 
for getting the facts. It says that the 
only way to find out if price relation 
ships are correct and if certain gar 
ments are processed ata profit or loss 
is to analyze their costs 

This artichk 


hwuring what it costs to produce any 


will show one wavy of 


garment, Using typical plant statistics 
as an example it will explain how any 
plant management can figure its own 
costs 

The total cost of processing one 
item or piece 1s the sum of the direct 
costs and overhead costs. Direct costs 
ire easily figured by multiplying the 
man-hours required for each item 
times the hourly wages paid for the 
operations required 

Overhead charge 


power 


s consist of costs of 
building and machinery as 
well as distribution and administrative 
costs. A certain amount of overhead is 
ible to en h piece produced 
The mnount chargeable per prece Is 
proportional to the man-hours re 
quired to process each piece 

How to figure these costs is shown 
in our sample plant problem 

An annual Profit-and-Loss State 
ment is shown in Fig. |. For simplic 
itv, costs are stated in percent of sales 
The direct labor cost of 33 percent of 
sales is, of course, the sum of all the 
individual direct costs of the different 
during the year 


preces processed 


Other costs are considered overhead 


78 


to the direct costs of all the pieces 
produced 
Excluding direct labor other costs 


Productive expense 28% of sales 
Sales and distribution 

expense 20% of sales 
Office expense 6% of sales 


Executive salaries 6% of sales 


Total overhead expense 60% of sales 


Based on annual sales of $78,000, 
overhead expense is 60% & $78,000 

$46,800. Weekly overhead expense 
16,500 


52 


$900 


To state this overhead expense in 
terms of man-hours we need to know 
the average weekly hours worked and 
the number of people in the produc 
tive labor force. In order to figure di 
rect costs we must know the hourly 
wage paid for each job in the plant 
This information is summarized in 
Fig, 2 

Our productive labor force is com 
posed of eight people who perform 
the operations listed, working an aver 
age of 40 hours per week. Hence 
10 x8 320 man-hours required for 
an average week's production. There 
lore, the overhead cost per man-hour 


Hourly 
Wage 


$1.00 


Operation Personnel 
Marking 1 
Drycleaning 
Wetcleaning 
Wool Spotting | 
Sil Spotting { 
Wool Finishing 
Silk Finishing 
Inspection | 
Assembly 
Bagging 
Free Repairs | 


Profit-and-Loss 
Statement— 
Sample Piant 

Annual Sales 


Productive Expense 
Labor ... 
Supplies 
Power 
Building 
Machinery 
Indirect 


Total Productive 


Sales and Distribution 
Expense 


Office and Administrative 
Office Expense 
Executive Salaries . 


Total Expense 


Net Profit 


is ors or $2.82. This means that for 
320 

every man-hour spent per piece the 

overhead cost of that piece is $2.82. 
It should be pointed out here that 

this figure of $2.82 per man-hour is 

an average. It is the true cost only 


when the sales volume is <a the 


annual volume or $1,500 per week 
and the processed are the 


weekly average pieces processed for 


preces 


the year. It also assumes that, at any 
one time, the frequency with which 
Varrous kinds of preces appear in the 
plant is constant throughout the year. 

This should cause us no alarm, 
however, when we consider that this 
analysis of cost is for the primary pur- 
pose of obtaining cost relationships— 
the cost of a pair of trousers vs. the 
cost of a plain dress. The selling price 
finally arrived at in any particular 
plant situation is a matter of policy, 
market and competition. In other 
words, whether 5 percent or 25 per- 
cent is added for profit to any particu- 
lar cost is a personal matter. 

The use of this average overhead 
cost has its merits. Since “average 
week” figures are used, approximately 
one-half of the time sales and pieces 
processed will be greater than aver- 
age: one-half the time lower. This 
means that one-half of the time the 
actual overhead will be more than 
and conversely one-half the 
time it will be less than average. Thus 
the average overhead charge is cor- 


average 


rect in terms of the annual operations 
of the plant. 


(Continued on page SO) 
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+++@ revolving form 


This enables the op- 
erator to inspect the 
back of any garment 
without changing 
his position. 


Gircraft type 
control panel 


These push-pull knobs, 
located at arm length level, 
control the size of the nylon 
form at the waist, hips and 
base. All controls are acces- 
sible after the garment is 
placed on the form. 


... adjustable 
shoulders 


Will handle children’s | 

arments down to size | 
5 or shape the shoul- 
ders of the largest 
man’s coat. Dresses 
with extra small waists 
slip on and off the 
form with the greatest 
of ease. 


Height has been lowered for i 
easier loading. No condensate 
ail to empty. Less floor space. 4 
len, easy-to-operate front and 
back clamps. Only one foot pedal 
means less foot work. Stream- & 
lined and beautified base. Sole- 
noid valve is located on outside 
of machine. Polished aluminum 
neck for garments with high or 
low collars. 


PRE CIS. IC [ON 


gi 


See the new Adjusta-Form on display at the 
A.1.L. Convention in Atlanta, October 14-17. 


model P-2 


The greatest finishing aid ever developed 
for the dry cleaning industry was the orig- 
inal Adjusta-Form. Now, going into plants 
everywhere, is the Model P-2 Adjusta-Form. 
This completely new machine handles 


more garments, is easier to operate and 


offers better quality. The one thing not 
changed is the basic principle that sold 
more original Adjusta-Forms than all other 
steam-air finishers combined. See your 
Adjusta-Form jobber for a personal dem- 


onstration of the new model P-2. 


450-E NORTH SENECA + WICHITA 12, KANSAS 
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Continued from page 78 


bounds of 
profit. If 


a plantowner desires a 


This permits, within the 


planning for 


competition 


for example 


10 percent profit on sales he simply 


vidds 10 percent to the total cost of 
each item and establishes a_ selling 
price. Realistically, of course, he must 


demand and 


charging. If 


with market 


compe titors are 


conte nad 
M | it hi 


he 


sell at a lower price to meet 


competition he at least can predict 
what his profit will be. In addition, he 
will know which items are profitable 


and which are not 
With 


the next 


overhead costs determined 


tep is to compute the direct 


costs of specific item This requires 


i set of production standards or at a 


rita reasonable estimates ot pro 


duction for each item in each depart 


ment 


Production standards for our sam 


ple problem are shown in Fig. 3 


These ire 


plants and are practically self-explan 


standards in use in many 


itory with two exceptions Dryclean 


stated in 
stated 


operative 


ing standards are usually 


pounds per operator hour. The 


standard of 70 pieces per 


hour is an average obtainable from 


in 85-pound washer. This average is 


usable because of the practical neces 


sity of mixing garment pieces of vari 
Obviously, 85 
pounds of overcoats would consist of 


ous weights in loads 


far fewer pieces than 85 pounds of 


vests, but in practice loads are mixed 


in varying proportions In addition, 


many loads actually processed weigh 
he stand 
ard also includes extracting and dry- 


less than washer « apacity 


mig time 
Ihe standard of .0100 hours per 
piece or L100 pieces per operative hou 


Oh, occasionally an employee moves out of town, or something, 
but for the most part our turnover is quite small 


Sample 
Production Standards 
Hours Pieces 

Operation Per Piece Per Hour 
Carment 

Marking .0167 60 
Household 

Marking .0200 50 
Drycleaning 0143 70 
Belt Scrubbing .0080 120 
Wool Spotting . .0167 60 
Silk Spotting 0333 30 
Wetcleaning .0833 12 
Finishing 

Trousers .0400 25 

Trousers .0610 17 

(wet eaned 

Overcoat 0357 28 

Suitcoat 0370 27 

Plain Dress 0910 W 

Tie .0200 50 

Sport Shirt 0833 12 

Belt 0100 100 

Couch Cover .1600 6.25 
Inspection .6100 100 
Assembly .0080 120 
Bagging 0050 200 

(2 pe 
Free Repairs 0100 100 
Figure 3 


for free repairs is also an average. It 
assumes that one out of 10 pieces, 10 
percent of wool and silk 
quires repair and that these repairs 
are done at the rate of 10 per operator 


len per operator hour tor 1/10 


pieces, re- 


how 
of pieces gives an average standard of 
100 per (.0100 hours 


operator hour 


per piece). The percentage of total 
pieces requiring repair may be ob- 
tained in any plant from production 
records. 

Now let’s figure the total cost of a 
pair of trousers processed in our sam- 
ple plant. 

First we must find the production 
time actually spent on the required 
operations. This is summarized as fol- 
lows: 


Standard Time eces Per 
Operation Hours Per Pwce Operator Hour 
Marking .0167 60 
Drycleaning 70 
Spotting .0167 60 
Finishing .0400 25 
Inspection .0100 100 
Assembly .0080 120 
Bagging .0050 200 
Free Repairing .0100 100 


.1207 hours 


Processing trousers requires .1207 
man-hours. The overhead charge as 
previously figured is $2.82 per man- 


hour, so the overhead cost of trousers 
is .1207 man-hours times $2.82 or 
$.34. 


The direct cost is the sum of the di- 
rect costs for each operation. These 
are figured by dividing the hourly 
wage paid for each operation by the 
pieces per hour required at standard. 
For example, the marker is paid $1 
per hour; the standard is 60 pieces per 
Therefore the direct 
$1.00 

60 $.017. 
Computations of direct trouser costs 


operator hour. 


cost of this operation is 


are shown below. 


Direct Trouser Costs 


Standard Hourly Operation 
Operation Per H Wage Cost _ 
Marking 60 $1.00 $.017 
Drycleaning .. 70 1.50 .022 
Spotting .. 60 1.60 .027 
Finishing 25 1.40 .056 
Inspection 100 1.00 010 
Assembly 120 1.00 .008 
Bagging .. 200 .90 .005 
Free Repairing. 100 90 .009 


Total Direct Cost $.154 


The total cost of processing trousers 
is the sum of the overhead and direct 
costs. 


Overhead cost 
Direct cost we 


$.49 


Total cost 


If our sample plant charges $.55 for 
trousers it enjoys a 12% percent profit 
on them; if the plant charges $.50, 
profit is 2 percent. All of this figuring 
is for wool trousers which have not 
been wetcleaned. Let's see what hap- 
pens if they do require wetcleaning. 


(Continued on page 82) 
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Get set now for those heavy loads of woolens that down... how much better cleaning you can do with 
you'll soon be running . . . get set to do quality a clean system 
cleaning all through the Fall and Winter by purging 


Regardless of what solvent, soap or system you use, 
your plant with patented MAGNESOL” NOW 


you'll benefit by purging with MAGNESOL now. 
You'll be surprised how much foul, gooey sludge, It’s the one time-proved way to remove all contam- 
acidic muck and other contamination buiids up in ination . . . to start the Fall season with “factory 
your system during the Summer. You'll be amazed clean” equipment. 


how much accumulated filth MAGNESOL can bring Your jobber can deliver MAGNESOL promptly 


HERE’S HOW TO PURGE WITH MAGNESOL 
At the end of the day, simply do this 6 Repeat step #3. Then, use your regular method 
1. Remove all clothing from washer for removing spent filter cake 


2. Add to washer 10 ounces of Magnesol tor ever) 7. Precoat 


10 gallons of solvent in entire system 

If your filter-pressure builds up to a dangerously high 
Put filter on by-pass. 
3. : yt level while purging, your system is really fouled up 
Stop the operation, remove spent MAGNESOL from 


your filter and start over again at Step 1. 


4 Run Magnesol in washer for about '2 hour 


s. Turn on filter pump, circulate about 12 hour 


Also ask your jobber for Westvaco FILT-R-FAST and Westvaco Perchlorethylene. 


*MAGNESOL is the registered trade mark of Food Machinery ond Chemical Corporation **Trade Mark 
for its brand of magnesium silicate odsorptive powder, mode by patented processes 


Westvaco Chlor-Alkali Division 
FOOD MACHINERY AND CHEMICAL CORPORATION 
General Offices . 161 East 42nd Street, New York 17 


CHARLOTTE, NC. « CHICAGO, ILL. DENVER, PHILADELPHIA, PA. « ST 


J 
‘ 
AND 
October, 1954 61 va 


FREE 
MOTHPROOFING 
IS 


Overhead Costs 


Standard H 
Per Prece 
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Cost of Wool Trousers Wetcleaned 


Direct Costs 


Hourly 


.0167 
0143 
.0833 
.0300 
.0100 
.0080 
.0050 
.0100 


.2550 


WONDERFUL 
FOR 
BUSINESS 


Drycleaning 
Spotting 
Wetcleaning 
Stretching 
Finishing 
Inspection 
Assembly 
Bagging 

Free Repairing 


Overhead Cost 2550 ~ $2.82 $.72 
Overhead cost $.72 
Direct cost .35 


YOU CAN 
AFFORD TO 
OFFER IT! 


Total cost $1 .07 


It has long been no secret that any 
This 


wet leaned garment is a loser 


proves it rather conclusively 


.00 
.50 


$ 


1 
1 
1 
1. 
1 
1 
1 
1 


100 


Total Direct Cost $.347 


The cost of processing dresses is 


computed in the same manner as 


other garments. Usually the prime 


reason for cost differences here is the 
variation in 


finishing time. A_ cost 


analysis of a plain dress follows 


Cost of Plain Dress 


Overhead Costs 


Direct Costs 


Hourly 
Wau 


Marking 
Drycleaning 
Spotting 
Finishing 
Inspection 
Assembly 
Bagging 

Free Repairing 


Overhead Cost $2.82 
Overhead cost $.53 
Direct cost .23 


Total cost $.76 


$1. 
1. 
1. 
1. 
120 


209 
100 


Total Direct Cost $.234 
But suppose this dress has a belt. 
Can you process it for little or noth- 


ing? The analysis says no. 


Cost of Belt 


Overhead Costs 
1/20 OF A CENT PER 
Ope 


Direct Costs 


Hou 
Wage 


Marking 
Scrubbing 
Finishing 
Inspection 
Assembly 
Bagging 


Overhead cost 0577 $2.82 $.16 
Overhead cost $.16 


Direct cost 07 
Total cost $.23 
It costs $.23 to 


through the plant 
One problem facing the industry 


handle the belt 


$1.00 

1.50 

100 1.20 
100 1.00 
120 1.00 


200 90 


Tota! Direct Cost $.065 


recently is the increased wearing of 
sport shirts. Drycleaning plants, par- 
ticularly in resort areas, have been re 
ceiving these shirts in increasing num- 
bers. What to charge is the problem 
The cost analysis gives this informa- 
tion (Continued on page 84) 
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Piece 
60 | $.017 
70 .022 
60 60 
12 50 125 F 
33.3 40 042 
17 40 .082 
100 00 010 
120 00 .008 : 
200 90 .005 
90 .009 
AND 
st 
Mperatior Per Puece Per Hou | 
ii at 0167 00 $.017 
MOTHPROOF SYSTEM 0143 50 022 
This formule cleans better 0910 20 110 
and faster . . . eliminates objec- 0100 00 
thonable odors. Used in the wheel 
it saves soap, labor, gives higher ae 
™ es it cleans for only .0100 90 .009 
@ cont per garment! 
.1883 
st $.53 
~ BP 
undard Hrs Piece 
Per rates Com 
new 0167 $.017 
charged type dry bese .0080 013 
mothproefing! Works 012 
equally well with either .0100 
synthetic or petroleum 0080 008 
TC 
82 


Monel Tubular Filters 
Optional at 
added cost 


THE MODERN PETROLEUM UNIT: includes 36-pound dry 
weight combination washer-extractor, 36” x 30” tumbler, 

eight plate 1250 GPH filter (with back-wash), storage 
tank, piping and pump. Investigate the Mercury—ask any of 
its 4000 Successful Owners in U.S. A. 


6. 
7. 


1. U/L approved for 


E ical ¢ 
protection conomical to operate 


Designed for $1000.00 
weekly volume 


Produces highest 
quality cleaning 


800 R.P.M. extraction, 
saves solvent 


Requires small 


2. 
9. 


10. 


Uses low-cost 
Petroleum Solvent 


Precision-built for 
long life 


ALSO AVAILABLE 
IN LARGER 
48-LB. SIZE 


1817 BENSON AVE. EVANSTON, ILLINOIS 


October, 1954 


Experienced help not 
needed to operate 


No other tanks, or 
piping, required 


MERCURY 
CLEANING 
SYSTEMS, INC. 


TELEPHONE DAvis 8-0710 


A COMPLETE DRYCLEANING PLANT 3 
RAC 
T 
for TWO-BATH 
e ideal for 
Semi-Automatic 
Mercy 
50 
tic.” Stil 
tiong) ar 
Sddeg 
Cost) 
a 
3, 3 
floor space 


ply 


“Se, _ 
DAILY 
DELIVERY TAGS 


they are the strongest, 
most positive, most flexible 
tags on the market. . . made 
with Melostrength* resin- 
treated paper. Just snap 
them on—save time and 
labor; snap them off—cus- 
tomer satisfaction. No pins 
or staples needed. Nine col- 
ors and white— fiber or cloth 
printed or plain. (Two-ply 
tags made in fiber only.) 
Write for samples—see your 
jobber 


American Cyanimid Co 


Another Service By 


Pittsburgh Tag Company 


1112 Galveston Ave., Pittsburgh 33, Pa. 
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Cost of Sport Shirt 


Overhead Costs 
Standa Hrs 


Operatior Per Pu 


Direct Costs 


Marking .0167 
Drycleaning . 143 
Spotting 
Finishing .0833 
Inspection .0100 
Assembly .0080 
Bagging .0050 
Free Repairing .0100 


.1640 
Overhead cost .1640 ~ $2.82 $.46 


Overhead cost $.46 
Direct cost .20 


Total cost 
A cost of $.66 may not allow an 


apparently competitive price, but, un- 
til considerable improvement in meth- 


120 
200 
100 


Total Direct Cost 


ods and equipment is made, plant- 
owners will have to charge a high 
price or handle sport shirts at a loss. 

Here are two more cost analyses 
which show that the cost of processing 
these items is considerably different 
from the usual price charged. 


Cost of Overcoat or Lady's Long Coat 


Overhead Costs 


St l Hrs 
Operator Per Prece 


Direct Costs 


Preces Hourly 
Per Hour Wage 


Marking .0167 
Orycleaning 0143 
Spotting .0167 
Finishing .6357 
Inspection .0100 
Assembly 
Bagging .0050 
Free Repairing .0100 


.1164 
Overhead cost .1164 * $2.82 $.33 


Overhead cost $.33 
Direct cost 


Total cost 


60 $1.00 
70 1.50 
60 1.60 
28 1.40 
100 
120 1.00 
200 .90 
100 .90 


Total Direct Cost $.148 


Compare this cost with your price 
for an overcoat. Then do the same 
with the cost of cleaning a necktie, 
which follows. 


Cost of a Necktie 


Overhead Costs 


Hr 
Operat Per Prece 


Direct Costs 


Hourly 
Wave 


Marking .0167 
Orycleaning .0143 
Spotting 0167 
Finishing .0200 
Inspection .0100 
Assembly .0080 
Bagging 0050 


0907 
Overhead cost 0907 $2.82 $.26 


Overhead cost $.26 
Direct cost 


Total cost $.37 


This type of analysis can be made 
on any item which you accept for 
cleaning. Without showing the figures, 
in our sample plant a pleated skirt 
finished at the rate of three per oper- 


$1.00 
1.50 
1.60 

1.20 
100 1.00 
120 1.00 


200 .90 
Total Direct Cost $.113 


ator hour would cost $1.67, a couch 
cover $.56. 

As has been stated, what you 
eventually charge for a certain gar- 
ment is a personal matter involving 
competition and market, as well as 
cost. We do suggest, however, that 
you analyze your costs and use this 
information as an aid to price de- 


# 


cisions. # # 
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Per Hour Wave ( 
p 60 $1.00 $.017 
70 1.50 .022 
A 60 1.60 027 
( } 12 1.20 .100 
100 1.00 .010 
| 1.00 .008 
.90 .005 
90 009 
| 
3 | 
(_) 
| 
é 
\ or | 
two 
.022 
| 
.050 
.010 
005 
009 
$.48 
Piecea 
$.017 
.022 
027 
024 
010 
008 
| 
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CONCENTRATE 


WATER REPELLENT 


For use on fabrics and with dry solvents 


> Use at the ratio of 1 gallon of DUBL-DUX to 20 
gallons of any dry solvent. 


> A DUBL-DUX Repellent Bath remains completely 


soluble, without agitation, at any temperature 
above 45° F. 


y Can be used over and over again without loss of 
its concentration. 


Ss 100 per cent soluble. 


A DUBL-DUX Water Repellent Bath retains its complete 
solubility without requiring daily reheating. 


Products of Absolute Integrity 


Distributors Everywhere 


October, 1954 


\ 
\ 
\ 

inthe year 
: 
EATON CHEMICAL AND DYESTUFF COMPANY 
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guarantees 


precision collar pressing 


1 U- S. Hoffman Machinery Corporation 
j 105 Fourth Avenue, New York 3, N. Y. 


Please rush me full information about the HOFFMAN ‘‘COLLAR- 
MASTER" immediately. 


NAME 


ADDRESS 
1 CITY STATE 


ae 
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U. S. HOFFMA 


MACHINERY CORPORATION 


105 FOURTH AVENUE, NEW YORK 3, N. Y. 


October, 1954 


Here's the answer to collar problems. . . the 
end of your troubles with bottlenecks, slow- 
downs, complaints and do-overs. It’s the 
HOFFMAN “COLLARMASTER,” the precision 
pressing machine for all collar jobs. 

Look at the shape of the “COLLAR- 
MASTER”... there’s the big story. The buck is 
a true replica of the human form. . . com- 
plete neck and shoulders. Coats put in place 
have the collar pressed into the actual 
shape of the wearer. The pressing elements 
work automatically, turning out work better 
than the most skilled labor can do. . . and 
far faster! 

This is the same remarkable press 
that is causing such excitement in the gar- 
ment industry ...the one sure means for 
forming and setting collars that are pre- 
cision-pressed every time. It replaces five 
different operations of the old procedure, 
and delivers perfect collars without fail. 

Now progressive alert cleaners and 
pressers are cashing in on this new Hoffman 
development. The “CO! LARMASTER” is tura- 
ing out deluxe work for many plants where 
premium cleaning with perfect fitting is 
required. 

Be the first in your section to offer 
this superior pressing service . . . find out the 
details on this latest advance by Hoffman. 
Send the coupon Now! 
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SECOND 
daily by 


PLANT of Pau! Bros 


you re in the restaurant or drycleaning business 


is located at busy intersection traversed 
45,000 avtoists—on impressive potential market whether 


BEST BUSINESS BUILDER the year ‘round, Pou! brothers find, is shirt 
laundry. Fifty-pound washer in background can launder 100 shirts at 


a time; two-girl unit finishes about 75 per hour 


What Builds Volume 
In New Location? 


By HENRY MOZDZER 


SOME CUSTOMER 
was bound to result Paul 
Brothers took over one of the Hot 
Shoppe chain restaurants in Baltimore 
M uviand 


verted it into 


CONFUSION 


when the 


three vears ago and con 
i cleaning plant. So 
many people dropped by for a milk 
shake those first few days that Frank 
md Albert Paul were almost tempted 
to put in a soda fountain as a sideline 

On its own merits, the new plant 
Today its 

$2 500 
per-week bracket and provides 
enough work to keep a staff of 14 


has flourished remarkably 


sales volume averages in the 


Ilow do you build up such a vol 
in a new location in the space ol 
three vear There are a number of 
factors which can ae 
Fundamentally, the 


brothers feel, any drive-in to succeed 


contributing 


count tor this 


must offer convenience, quick service 
and a shirt laundering sideline—and 
these should be 
the start 

the brothers their first 
plant in 1946 on a GI loan and made 


available right from 
opened 
a success of it, In establishing their 
second plant the Hot Shoppe opera 
tion, they followed these principles 


1. The equipment should be more 
than adequate to handle the work 
That's why the Pauls 


load, shoe- 


horned a 50 hp boiler through a 3-by- 
t-foot trapdoor into the 18-by-30-foot 
basement instead of starting off with 
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a smaller boiler. It's a simple matter 


and less expensive a proposition to 
tie new equipment into an oversized 
boiler than it is to try to replace or 
supplement the power with another 
The present power plant can 
easily handle the two-girl shirt unit, 
the silk unit, four utility presses and 


boil 


one mushroom press. 

The building itself could have been 
a little larger. As it was, the brothers 
were later obliged to add 600 square 
feet of floor space to bring the total 
area up to 2,000 square feet. 


2. The location should be good. 
Che present location is convenient, ac- 
cessible and easily remembered, It is 
located at a major intersection and the 
paved area around the plant is suffi- 
cient to provide off-the-street parking 
for at least 50 cars, Furthermore, the 
plant is situated near the entrance of 
an amusement park and this helps 
pinpoint the location for any resident 
having no knack for remembering 
street names 


3. Quick service should be avail- 
able. The plant specializes in 7-hour 
service, which makes it convenient for 
the customer to drop his order off on 
the way to work and pick it up on 
the way home, The plant is open from 
7 to 7 six days a week. 

While quick service is highly de- 
sirable, the Paul brothers realize that 
it doesn’t mean anything if the quality 


isn't there. They take pains to do a 
good job. Hence, when it was found 
necessary to add another 50-pound 
synthetic machine to the operation 
they decided to make a refinement to 
keep up with the latest advances in 
the cleaning process. Now one of the 
machines is operated on a 1% percent 
charge to handle the rough work 
while the other is run without a 
charge and is used for silks and soft 
wools, Whether the customers notice 
the difference or not, the brothers feel 
they are giving them the best type of 
leaning available. 


4. Shirt service is a good leader and 
a must for a successful operation. Al- 
though the plant opened in the dead 
of winter, sales hit the $1,000 mark 
within 2% months of the opening. 
This the management attributes di- 
rectly to the shirt sideline. There was 
little or no other promotional effort, 
except an offer to do three shirts free 
for a limited period. 

The brothers staunchly believe that 
this is the best way to promote this 
service, In less than a month they 
were getting 1,400 shirts a week. To- 
day the weekly average runs between 
2,400 and 2,500. They get 22 cents 
for dress and washable sport shirts, 
50 cents for those requiring dryclean- 
ing. Best of all, the customer is in- 
clined to bring in his drycleaning 
order along with the shirts. 

A third Paul brother is scheduled 
to return soon from military service 
and Frank and Al are already laying 
plans for him. Great  trade-paper 
readers, they have for vears made it 
a practice to clip out and file any in- 
formation they think worthwhile per- 
taining to drycleaning drive-ins. What 
they culled from these articles and 
plant visitations plus their own ideas 
will soon be a matter of public record. 
For they are building a brand-new 
plant from the ground up which is 


scheduled to open late this year. # # 
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THREE plus FEATURES you get onlv with 


POWER-PAK 


Pennsalt's new charged-svstem detergent 


Power-Pak* makes moisture work efficient/y. Its hydratroll action 
lowers the inter-facial tension of the solvent, allowing moisture to 
thoroughly penetrate water-soluble soil. Result: unheard-of reduc- 
tions in costly spotting and wet-cleaning! Power-Pak may also be 
used with measured solvent relative humidity control. Yes, Power- 
Pak will angaze you—-with gleaming colors, sparkling whites, and 
fresh-as-if-laundered linings! 


Use Power-Pak in any of these ways: 

In dilute charges without rinsing. 

In super charges, where high active ingredient content of Power- 
Pak plus a rinse gives you the kind of results you’ ve been looking for, 
In semi-charges with fresh soap to each batch method. 


As a Spotter base for wet and dry paint removers and prespotters. 


Power-Pak’s light color makes it easy to see fugitive dyes in your 
solvent. It saves you time because it distills and filters readily, 
Power-Pak is free of fatty acids, thus helps you control this major 
problem. Because of its unusual ability to control static build-up, 
Power-Pak minimizes your linting problem, too. And you can 
check the concentration of Power-Pak in the solvent at any time 
with Pernsalt’s Simplified Testing Kit (free with initial order). 


Your Pennsalt Dry-Cleaning Technician will gladly analyze your particular plant problem and show Pen nsa it 
you how Power-Pak can help you turn out better—far better—work. Ask him this week, or write: 


Laundry and Dry Cleaning Dept., Pennsylvania Salt Mfg. Co.,626 Widener Bidg., Philadelphia 7, Pa. Chemicals 


*Power-Pak is a Pennsalt trademark 
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HAKDLY A SPOTTER is now alive 
who does not recall the first time he 
was called upon to spot a load of 
silks.” With the many new fibers and 
blends, the spotter who must experi 
ence that ordeal today has even more 
vorries than those who went through 
the mill some years ago 

Iwo basic rules to follow in taking 
on this job might very well be: “Know 
when not to begin” and “Know when 
to stop.” Knowing when not to begin 
calls for accurate judgement as to 
what can and what cannot be done 
ifely with any measure of improve 
ment to the stained area of the gar 
ment. Knowing when to stop requires 
caution in moving from the least ex 
treme spotting procedure s to the more 
evere without going to the point of 
causing damage to the fabric or dye 
stuf 

Obviously, the ability to follow 
these two rules involves knowledge of 
fibers, dyestuffs, the chemicals with 
vhich the spotter works, and the na 
ture of the stains he is called upon to 


remove 


Pitfalls in an Average Load 


The average load of dresses as it 
comes to the spotter will certainly 
vary in fiber, dyestuff and construc 
tion. Furthermore, the garments will 
be varied in patterns, prints and orna 
mentation, and some will present diffi 


cult problems 


Black Buckram: There's probably no 
one problem that has brought out 
more spotter profanity than black 
buckram. It can be found in strange 
places—behind the facings of dresses 
inside the cults inside the collars 
in the hems. Yes, I have even banged 
into it in the shoulder area of a lady's 
coat a watermelon color Ull never 
forget it!) 

About the only means of detecting 
the presence of black buckram is a 
sort of sixth sense that experience 
scems to develop in spotters to sus 
pect certain types of prints or certain 
dark colors. And it becomes second 
nature to glance at the inside of the 
facings or watch out for a slight black 
edge showing where seam is 
stitched 
When that black dye begins to seep 


BASIC DRYCLEANING 


Precautions in Spotting Silks 


By CORT ANTONSON 


from underneath the fabric, just be pa 
tient, open up the seam, remove the 
black buckram and start soaking the 
irea in a solution of water and a wet 
ting agent. Don't make the mistake 
of drying it up. Sometimes the affected 
area can be cleared by soaking it be 
tween towels that are kept saturated 
with water and a wetting agent or 
neutral lubricant. After such a pro 
longed soaking, rinsing the garment in 
a charged solvent system will help. 


Flock and Pigment Prints: Some gar 
ments contain prints or patterns that 
have been created by blowing tufts 
of fibers against an adhesive (flock 
prints) or by the use of pigments or 
paint (pigment prints). Such prints 
are easily removed by the use of such 
spotting agents as paint removers 
amyl acetate, ete. Even the standard 
drycleaning solvents will affect them 
particularly in areas that have been 
subjected to friction from wear, such 
as under the arms or at the waistline 


Sized Fabrics: Garments that seem to 
have an exaggerated stiffness (taffetas, 
shantungs, et probably contain a 
water-soluble sizing or resin. Taffetas 
of acetate fiber were formerly con 
sidered safe to any wet operation (un 
less breaks were put into the fabric). 
Recently, however Sizings have been 
added to such fiber so that hardly any 
taffeta can be viewed with a feeling of 
security so far as wet spotting opera 
tions are concerned 

Iherefore, it is advisable to use as 
little moisture as possible in spotting 
such garments. Sometimes a 50 per 
cent water-and-detergent solution is 
sufficient to do the job and is 50 per 
cent better than using straight water, 
which will certainly disturb these 
sizinus. To overcome ringing of such 
fabrics when completely wet solutions 
are used, it is probably best either to 
rinse the garment ina charged system 
or blow it dry as fast as possible on 
i windwhip 


4 Few Easy Ones: The dresses made 
from wool will probably give the least 
concern. The crepes made from ace 
tate and rayon are not too difficult to 


handle, either, Such a combination of 
fibers takes the advantage of the 
strength of the acetate fiber to over- 
come the weakness of the rayon Also 
the softness of rayon blends well with 
the hardness property of acetate. Of 
course, acetate dyestuff is present, so 
its properties must always be con 
sidered 


Satins and Velvets: Satins, because of 
their floating yarn construction, 
should be spotted on the reverse side 
of the fabric to prevent chafing. 

So far as velvets are concerned, 
don't flatten the pile any more than 
necessary because it may be difficult 
to raise again. Tumbling a_ velvet 
turned inside out will sometimes help 
to raise the pile. Furthermore, don't 
get too close with the steam gun be 
cause you may blow the pile out of 
the backing fabric, which will then re 
sult in a “bald” spot. 


Rib Weaves: If there is a rib-weave 
fabric in that load of dresses you will 
have another opportunity to get 
caught up on your cussing. These 
fabrics are made by weaving a rayon 
yarn over a much heavier cotton fill 
ing yarn. It is very difficult to spot 
these garments without ringing and 
the dyestuff does not allow the spot 
ter to go very far in stain removal. 
What's more, they will shrink if you 
even get them near a glass of water— 
almost, anyway. Let’s just hope any 
present are pass-ups because there is 
not much the spotter can do with 
them 


Some General Precautions 


Spotter’s Tools: Before the spotter 
picks up any of the tools on his spot 
ting board, he should consider their 
dangers—and there are some. A bone 
spatula used on a hard fabric such as 
a taffeta can very easily rub the dye- 
stuff off the surface of the yarns, 
leaving a light area. The spotting 
brush, used in brushing or uneven 
tamping, can cause a severe spreading 
of weave on loosely woven materials. 
A steam spotting gun held too close 
to the fabric can cause a felting and 
fuzzing of the yarns. 

Remember, too, that a steam gun 
held close to the fabric means the ap- 
plication of very high heat. This heat 
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For a Strong Soap System at its best...get 


Booth Nos. 
227 and 228 
A. 1. L. Convention 


The WASHEX Combination Washer- Atlanta, Georgia 


Extractor is a completely new concept of 
quality and efficient dry cleaning...away 
from the drudgeries of careless and wasteful 
operations! 


Yes, WASHEX and PROGRESS go 
together! 


In planning, as well as in the actual 
operation, Progrgss is essential for success. 


WASHEX 
DWtesher WASHEX MACHINERY CORPORATION 
AVAILABLE IN 192 Banker Street, Brooklyn 22, N. Y. 
65, 100, 175, 210 and 450 ib. CAPACITIES Gentiemen: | am interested in the following WASHEX 


Combination Washer-Extractor! 
65 Ib 100 Ib 175 tb. 270 Ib. 450 Ib. 
NAME 
WASHEX MACHINERY CORPORATION FIRM 


192 Banker Street Brooklyn 22, N. Y. awe 


city Zone State 


} 
> 
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= 
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speeds up the action of chemicals to a 
very great degree. A safe working dis 


tance is about 3 inches from the fab- 


ri and keep the gun moving 


Dangers in Dyes: The spotter must 
also consider the properties of the dye 
of the 
works 


will determine how far he can go in 


garments on which he 


Such characteristics very often 


his spotting procedure and in some 
cases whether or not he can use so 
much as plain water 

Acetate dyes, used on acetate fiber, 


bleed profusely im alcoholic solutions 


Acetate dyes are also quite resistant 
to the action of oxidizing bleaches and 
weak chlorine 
bleach can sometimes be used to elim- 
inate the last traces of a stain without 
damage to the acetate dye. 


even a solution of 


Acid dyes used on wool will bleed 
very severely in the presence of alka- 
lies. In contrast they are fast to acids. 
This calls for care in the use of am- 
monia because bleeding will probably 
occur. A that 
such dyes can bleed considerably be- 
fore the 
condition 


redeeming feature is 


garment will show a faded 


Some beginners have made the mis- 
take of using a strictly dry-side spot- 
ting agent on the wet side and in con- 
junction with a steam gun. On an 
acetate fabric a loss of dyestuff is al- 
most certain to take place. 

Begin any spotting operation with 
the most simple and safe spotting 
agent. On the wet side this would 
mean the use of plain water and neu- 
tral lubricants; on the dry side, stand- 
ard drycleaning solvents, volatile and 
oily-type paint removers. Do not ex- 
pect the stain to vanish immediately. 
Very often the most effective removal 


This has eliminated alcohol from the 
board but 


pre spott rs 


aleohols are contained in 
mostly the wet and 
This calls 
for care in their use on acetate fabrics, 
with a 


dry side paint removers 


particularly in conjunction 
steam gun 

Acid spotting agents will also bleed 
and oxalic 
thoroughly It 


icetate dyes but not as readily as al 


cohol. Caution must be exercised in 
the use of such acid spotting agents as 
general formula, rust remover, etc. 
This fact also means that it is not ad Use a 
visable to “sour” acetate fabrics if they 
are wetcleaned 

Alkalies, on the other hand, do not 
bleed readily and 


therefore such spotting agents as am 


Suc h dyes very 


mona can be used to good advantage to remove. 


Miscellaneous Tips: Be sure to rinse 
all spotting agents from the garment, 
with the exception perhaps of neutral 
lubricants or spotting agents such as 
Q8% acetic ac id and ammonia, W hich 
volatilize leaving no traces in the gar- 
ment. General formulas, rust removers 
acid should be rinsed very 
they 
condition that remains is sufficient to 
cause “acid fading” on acetate fabrics. 
towel or 
material underneath a garment when 
rust removers and bleaches are used, 
The reaction of these chemicals with 
the metal of a spotting board will 
often cause a stain that is impossible 


procedure is just time and prolonged 
soaking of a stain. 

Many stains cannot be safely re- 
moved. This may be due to the nature 
of the stain itself, as in the case of 
tannin or caramelized-sugar stains 
and oxidized oil stains. Or, the nature 
of the fabric may prohibit the use of 
even the safest spotting materials. 

Don't hesitate to call in the boss on 
decisions that require the use of ex- 
treme spotting measures. He may 
even want to consult the customer in 
the matter. 

This article could not, of course, 
cover all the problems which a spotter 
must face but if it will help to focus 
attention on some of the dangers it 


will have served a purpose. # # 


aren't, the acid 


similar absorbent 


Boiler Blows—Building Grows 


Martha Irvine recently completed the remodeling of het 
Maui { le aners plant building itt Reno, Nevada. The build 
ing, a striking combination of white and dark blue concrete 
block and brick, features an eve-catching neon sign. All new 
equipment has been installed within the past five years 
building is used for 
The front entrance to the call office is recessed 
large below the call-office 


The second floor of the two-story 
finishing 
window 


to allow for boxes 


indow 5 
When 


nine years ago 


Martha purchased the business and building 
it was a series of rooms built around what 
The very day she 


bought the plant, the old boiler blew up with a vengeance, 


at one time had been an old hay barn 


scattering soot all over the place 
As soon as possible, the owner began some changes 


to bring the building up to date. When remodeling finally 


began, three years ago, the workers found that there were 
actually three separate roofs, one built over the other on 
the original old barn section. Hay was piled between the 
Tearing up the flooring revealed dozens of old 
horseshoes and still more hay. Had a fire ever broken out, 
it would have been a quick one. 

The present building is a far cry from the old plant, and 
Martha Irvine can well be proud of her accomplishments 
since the day the boiler let go. 


roots 


Book Review 


Toxicity of Industrial Organic Solvents, E. Browing. Chemical 
Publishing Co., Inc., New York, N. Y. 1953. $8. 


Although cases of industrial poisoning are now rare in the 
drycleaning field, most of the solvents and spotting agents 
are potentially dangerous if used improperly. This revised 
and enlarged edition of Dr. Ethel Browing’s text discusses 
in great detail all of the industrial solvents commonly used in 
this country and abroad. Most of the solvents and chemicals 
used in our industry are included. 

Such data as properties, uses, toxicity, maximum permissi- 
ble concentration, toxic effects on animals, symptoms of 
acute and chronic poisoning, and toxic effects on man are 
included in the discussion of each solvent. The material is 
so presented as to facilitate the diagnosis of poisoning and 
treatment of workers exposed to the toxic effect of solvents. 

Those in the research and development end of the dry- 
cleaning industry should find this book a useful addition to 
their libraries. 
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ORETHYLENE 


@ its effective cleaning performance really makes us “perk up” and be noticed. 


hacause @ its quality is uniform and guaranteed — no worries about cleaning 


perfcermance. 


* @ it is manufactured by a reliable name in the solvent industry. 
4-4. @ it is shipped in attractive, easy-to-handle 3-bung drums, which are 
rust-proofed inside and out. 


@ Call your nearest distributor and ask him to supply you with Stauffer 
Dry Cleaners’ Grade Perchiorethylene. 


STAUFFER CHEMICAL COMPANY 


380 MADISON AVENUE, NEW YORK 17, N. Y. 
221 N. LaSalle St., Chicago 1, Ill. + 636 California St., San Francisco 8, California 
326 S. Main Street, Akron 8, Ohio * 824 Wilshire Boulevard, Los Angeles 14, Calif. * 8901 
Hempstead Road, Houston 8, Texas * North Portland, Ore. * Weslaco, Texas * Apopka, Fla, 
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PART OF CROWD attending most fabulous plant opening of Kenny Cleaners, Philadelphia 


Opening Draws 6,000! 


Lavish gifts and entertainment jam traffic 


at newcomer's third package-plant premiere 


By HENRY MOZDZER 


(;KAND OPENINGS are meant to at 
plantowner Mort 
Phila 


delphia, Pennsylvania, never expec ted 


tract peopl but 
Dreer of Kenny Cleaners In 


the throng that turned out to com 
memorate the opening of his third 
ind newest plant last May 

The crowd swelled to such propor 
tions that a cordon of some 36 police 
nen couldn't control it and the plant 
was finally ordered to close its doors 
rioting. An esti 
mated crowd of 6.000 had turned out 
lor the 


for four solid hours along busy Ridge 


to prevent possible 
oceasion and tied up traffic 
Avenue This turnout easily 


the 4,000 attendance 
illic for two 


topped 
which stopped 
hours when Dreer 
ypened his first plant in 1950 

Such fabulous promotions are sec 
tl-year old Dreetr 


vho turned cleaner after a 


ma nature for the 
19-year 
career as an automobile salesman. He 
ha i Hair tor the 


couple d with a contagious enthusiasm 


theatrical which, 


makes him one of Philadelphia’s most 
talked about cleaners and helps him 
ross $200,000 in annual sales 

of the Kenny Cleaners 


openmas follow the same basic for 


ind 


mul feature an unbitious 


94 


away program in addition to live en 
tertaiment 

At the most recent opening, for 
example, Kenny's was prepared to 
give away 1,000 boxes of candy and 
an equal number of eviscerated chick- 
ens, quarts of ice cream, cigars, pony 
bottles of wine and liquor—all for 
free with no strings attached. In fact, 
potential customers were requested 
not to bring in garments opening day. 


The live 


consisted of a musical trio, a broadcast 


entertainment this year 
by one of the popular local dise 
jockeys, and as an added attraction a 
$1,000 reward was offered to anyone 
who could make the performer billed 
as “The Mechanical Man” laugh. (He 
didn't 

The ballyhoo was preceded by full 
praue ads in the neighborhood news 
paper three weeks in advance of the 


opening climaxed by a double page 


In all 
this particular promotion cost iround 
$2,000. But management feels the 
publicity is well worth it. More than 


spread during the final week 


$500 worth of cleaning was brought 
into the plant the day after the open 
ing 


Once the big splash has subsided 


MAIN PLANT and offices bedecked with bon 
ner, signs and lights to catch eye from any 
angle. Plant is named after Mort Dreer's son 


Mr. Dreer makes it a point to super 
vise the new operation personally for 
about six weeks before turning it over 
to a general manager. This touch earns 
a lot of goodwill and makes countless 
friends and customers for Kenny 
Cleaners. 

In a sense, Kenny's giveaway pro 
gram is a never-ending project that 
continues throughout the year. Last 


Easter the firm passed out 2,000 two 


THEATRICAL MOTIF is carried in all three cal! 
offices. Here Mort Dreer checks in gorment 
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Here are 
two big 
reasons 


1. Effortiess head control. Wide 
air control bar is right at the table- 
edge. No fumbling, she just drops 
her hand. And she can’t miss—even 
with a garment completely cover 
ing the table. 


2. Worry-free training. Even in 
experienced pressers quickly learn to 
operate a Butler, because you can 
control the head speed to match 
their ability—from very slow to fast 
speed. Inspires confidence, makes 
learning easy. 

And Butler’s air press is a money- 
maker. 15 to 25% faster than man 
ual presses, faster than other air 
presses. Offers dozens of advantages 
you should know about before you 
buy any press. 


Monufacturers of Oil Equipment * Steel Buildings 
Farm Equipment * Dry Cleaners Equipment 
Special Products 


Factories at Kansas City, Mo. « Galesburg, lil. - Minneapolis, Minn 


Richmond, Calif. © Houston, Texas © Birmingham, Alo. 


(Union Tank & Supply Co.) 
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BUTLER MANUFACTURING COMPANY 


‘} 7452 East 13th Street, Kansas City 26, Missouri 
new 


The 


Please send me free booklet on the new Butler Air Press. 


Nome 


| \ Address 


Cit 
Send for free booklet today , 
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PLANT LAYOUT is basically the same in all plants with finishers lining left wall, cleaning department in rear, and rest of space devoted to storage 
of completed garments. Stoff is taught to double in jobs wherever possible 


pound chocolate eggs; at Thanksgiv 
ing, 250 food baskets for the needy; 
ind at Christmas, an assortment of 
calendars, ete. In the 
course of a year Kenny Cleaners gives 
away $2,500 worth of gifts 


The “entertainment” is retained, too, 


civars ( indy 


by the use of celebrity photographs 
which decorate the call offices in all 
plants They create a common bond 
between the customer and his favorite 
star and instill a sense of action. 
Kenny's has cleaned garments for all 
North Broad 


Street location is conveniently near 


the stars posted Its 


the theater where the stage shows are 


billed 


One-hour service is featured at all 
three plants but three-hour and same- 
day service seem to be the most popu- 
lar, particularly on Fridays and Satur- 
days when the plants stay open until 
9 p.m. Fifty percent of the weekly 
work volume is brought in on these 
days despite the fact that any garment 
accepted after noon Friday is classi- 
fied as a special and costs a quarter 
extra. The base price is $1 for one-day 
service on suits and dresses. A small 
additional charge is made on any ar- 
ment which requires wetcleaning. 

Each plant is equipped with a 30- 
pound synthetic unit operating on a 
2 percent no-rinse charge; three or 


DYE HOUSE 


4412 WENTWORTH AVE., CHICAGO 9, ILL. 
Leon Teichner, President 


since 1919 


four utility presses and a silk finishing 
unit. Garments are identified by the 
use of a marking machine which 
makes the tags and staples them in 
one operation. 

The plants are manned by any- 
where from 4 to 14 employees de- 
pending on the volume handled. At 
this writing each plant is doing about 
twice as much as the next. The newest 
package plant does about $500 worth 
of business per week, another $1,000 
and the third $2,000. 

Not one to sit idly by, Mr. Dreer is 
currently planning to open yet another 
plant and a night club. Riot squad, 


attention! # 2 
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Your Key to 


Washer Extractor 


With SEC's exclusive washing action, 
solvent flows through garments gently 
and continuously. Never half in and 
half out of the solvent. It is the logical 
way to get cleaner clothes in one half 
the time. Washes and extracts in same 
basket. No weighing of loads. 


— 


Sec-Olson Filter 


The finest synthetic filtration system in 
the world. Another exclusive of SEC. 
Tubular type filter with 3,000 gallon 
capacity. Requires no shutdowns, scrap- 
ing or hard, messy work. Operates 
continuously during cleaning cycles. 
Completely automatic. 


CLEANING SYSTEMS 


SEC-o-matic Corp., 55 La France Ave.. Bloomfield, N.J. 
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Finer Cleaning—Less Effort—Greater Profits... that's the match- 
less combination offered you by the new SEC synthetic cleaning 
systems. Today's SEC, competitively priced, is individually tailored 
to meet both your present and future requirements. Capacities 
from 90 to 500 Ibs. A postcard will bring you by return mail all 
the facts on why your best bet is today's SEC. 


Versatile Sludge Reclaimer 


Reclaim up to 95% of solvent with 
this newest type of reclaimer. During 
cleaning, waste sludge is blown directly 
from filter into reclaimer. Fast solvent 
recovery. Also used for distillation (60 
gals. per hr.). Has exclusive combination 
water-separator and solvent-cooler. 


GEMERAL 
PRECISION 


A SUBSIDIARY OF by EQUIPMENT 
x CORPORATION 
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officers and di 
of the South Texas Cleaners & 
Dyers Association held the first meet 
ing of the San 
year at the home of the new president 
Jerry Wachob, on August 16 


In regard to a recent Government 


Local Meeting: The 
rector 


Antonio association's 


the members 
felt that the capacity of all the plants 
nm San 


ould ever be 


urvey olf plant facilities 


than 
required by the com 


Antonio was greater 
bined civilian and military 
of the cits It wa 
the San Antonio 


demands 
ilso reported that 
Laundry Association 
is planning a fabrics forum in coopera 
tion with buyers of local stores. It is 
hoped that thi 


forum will help elim 
ome of the problems caused by 
new fabric 

At its July Baltimore, 
the Maryland Drycleaners Guild, In 
discussed benefits that might be ob 


tained from state 


meeting m 


drve le ining legisla 
tion. It was reported that state super 
vision provides many 
the industry and the 


least of these is the 


idly antages to 
Not the 


elimination or 


public 


ASSOCIATION NOTES 


N.1.D. NEWS 


control of irresponsible operators. 


Members are invited to give thei 


opinions on this subject. 


Buffalo 
( harged 


NCA 


system, 


Plans Course: The 
two-bath dryclean- 
ing, spotting, new fabrics, unservice- 
able fabrics and dye problems are 
among the topics that will be covered 
by a course sponsored by the Buffalo, 
N. Y., chapter of the Neighborhood 
Cleaners Associations. Bill Seitz, di- 
rector of the New York School of Dry 
Cleaning, will be the mstructor, and 
the course will be given on six suc 


CeESSIVE Phursdays and Fridays 


NIRC Open to Location Cleaners: To 
broaden its services to the rug clean 
ing industry, the National Institute of 
Rug Cleaning, Silver Spring, Md., has 
established a special NIRC classifica 
tion for rug cleaners who do only on 
location cleaning of installed carpet, 


Hot Of the Press: The first two book 
lets in the NID’s new “Your 


SeTICs 


Cleaner Is Your Clothes’ Best Friend,” 
are now available to members. The 
first, “A Great Discovery Resulted 


From an Accident,” covers the history 
urowth and development of the dry 
cleaning industry. “Prese rving Fashion 
Is Our Business,” the second, tells how 
varments are ssed in mode dry 
cleaning plants from the time they are 
received until they are delivered. 

The NID suggests that these book 
lets can be sent to customers, ke pt on 
the counter for customers to pick up, 
distributed to schools, made available 


to consumer groups and women's 


clubs, used by advertising agencies or 
as giveaways at open houses, fairs o1 
track 


show 


# 
+ 


Plant Employees Honor Negus: Philip 
Negus, head drycleaner of the Insti 
tute Cleaning Plant, Silver 
Md., for the past 10 years, retired 
August 13 after 50 years in the textile 
textile 


Spring 


and mamntenance industries 
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Plant employees honored Mr. Negus 
at a dinner in the Institute cafeteria 
and presented him with a clock radio. 
Norbert |. Berg, general manager of 
the NID, presented him with a watch 
on behalf of the Institute 


New Bulletins: In its supervisory-tech- 
niques series on personnel, NID now 
offers bulletin S-22, “Incentives Other 
Chan Money.” This publication stresses 
the need for making employees feel 
that they “belong” to an organization, 
that they are important to it and not 
just another number on the payroll. 

lechnical bulletin No. T-330 dis- 
cusses hot solvent. It tells why solvent 
should not become too hot, how cool 
it should be, why the solvent does get 
hot and also offers simplified formulas 
much heat the 
filter pump puts into the solvent. 


for calculating how 


Tips on wool finishing are offered 
in bulletin P-11 in the series of practi- 
cal operating tips published by the 
NID. The bulletin tells how to avoid 


wrinkles in the crotch of trousers, 


according to Harold H. Eigensee, 
president of the NIRC. 

The new members will be classified 
as on-location three 
years. During that time they will not 
be allowed to use the NIRC emblem 
or to advertise o1 represent themselves 
as NIRC members. However, they will 
be entitled to all other services and 
benefits of the Institute. At the end 


of three consecutive years as an on- 


associates for 


location associate, these rug cleaners 
will be eligible to be considered on 
location members, having full NIR¢ 
rights and privileges, except that in 
representing their NIRC affiliation 
they will have to indicate that they are 
on-location members 


# 


Joint Fall Meeting: The Massachusetts 
Laundryowners Association will join 
with The Connecticut Launderers & 
Cleaners Association, Inc., at the lat- 
ter’s fall meeting, scheduled for the 
Hotel Statler, Hartford, on December 
and 4. 


shine and impressions in zipper area, 
shine and puckering in pleat area, im 
pressions and puckers around pockets, 
seam impressions in legs, shine in the 
crease area, and double creases 


Course for Associates: The National 
Institute of Drycleaning is planning to 
hold its next educational course for 
associate members from December 6 
through December 10. 


# 


Test of Flock Printing: Through the 
NID’s work with the American As- 
sociation of Textile Chemists and 
Colorists in developing standard test 
methods for the textile industry, a 
new test for flock printing has been 
devised. When it is finally adopted 
by AATCC, it will be the first stand- 
ard test for evaluating the dryclean- 
ability of flock prints. Up to now, 
manufacturers have relied on _ their 
own tests, which in most cases con- 
sist of little more than a quick dip in 
solvent. 
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A LOW ODOR SOLVENT! 


October, 1954 


The odorous components present in all normal petroieum 
distillates have been removed from Shell-Sol 140 by 
solvent extraction. This means less tumbling time 

and greater customer satisfaction. 


Shell-Sel 140 is approved and listed by 
the National Institute of Drycleaning, and 
listed with Underwriters Re-Examination Service 


SHELL OIL COMPANY 


50 WEST S5Oth STREET, NEW YORK 20, NEW YORK 
100 BUSH STREET, SAN FRANCISCO 6, CALIFORNIA 
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SECOND ORDERS are checked by manager Lois Keeney against new-customer list developed 
through coupon promotion 


Cashing In on 


Coupon Promotion 


How Oregon plant uses radio-promoted free 


offer to add permanent cleaning customers 


Peacock Cleaners 


SANITONE LICENSEE 


Phone 3-5992 


COUPON BOOK cover (top) and one of Peacock's certificates 


A FOLLOW-UP on a coupon promo- 
tion put 300 new names on the perma- 
nent customers list of an Oregon 
cleaner in 90 days. 

The local radio station in Salem 
sold 3,000 coupon books, all inside 
the city limits. Some 20 merchants, 
only one to each field, endorsed single 
coupons in the book. Peacock Cleaners 
endorsed one coupon good for a man's 
suit, a lady’s plain dress, or the equiva- 
lent credit in drycleaning when the 
coupon was presented at the plant 
store. The offer was not good at 
branches or on routes, 

Peacock Cleaners paid nothing for 
this coupon deal. It agreed to give 
service on all coupons turned in be- 
tween the dates of August 15 and 
November 15. The radio station gave 
Peacock Cleaners five plugs per day 
for the first eight weeks of the cam- 
paign. 

From August 15 to October 15, 
1,080 coupons were turned in at the 
plant store. Of this number 23 percent 
brought no other drycleaning than 
the amount stipulated on the free cou- 
pon. But on 381 coupons presented, 
Peacock Cleaners received better than 
$3 in additional drycleaning and there 
were 11 orders over $20, 5 over $25. 
On 461 coupons presented, Peacock 
Cleaners received some additional 
cleaning; however, the average was 
much less than with the group which 
averaged $3. No record of volume 
was kept on the second group but the 
manager, Lois Keeney, estimated the 
average was $1 per coupon. 

To every name furnished when a 
coupon was turned in, the plant 
mailed a personal letter telling about 
the different services which it was 
equipped to handle, and thanking the 
“new customer” for bringing in the 
coupon. 

A card-file list of these names was 
set up. Two weeks after the letter went 
out, if no business had been brought 
in or picked up by the driver, the card 
was given to the driver and he made 
a personal call. 

With this coupon promotion, 
thank-you personal letter and route- 
man follow-up, Peacock Cleaners has 
added 309 names to its permanent 
customers list. No name from the 
coupon promotion was posted to the 
permanent list until two orders in 
addition to the coupon order had been 
recorded. 

“We feel,” Miss Keeney said, “that 
we received sufficient additional busi- 
ness along with the initial coupon or- 
ders to pay for all free service which 
we gave away. This leaves us a fairly 
substantial gain of new names on our 
customers list without cost to us.” # # 
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Why New Plant Took 


Some factors that led to immediate 


success of new drycleaning business 


By HENRY MOZDZER 


IN LESS THAN ONE YEAR'S time 
lowne Cleaners of Fairfield, Connec 
ticut, has established itself as a going 
concern, The remarkable thing about 
at first glance, is 
that plantowner Milton Spaner did it 


this accomplishment, 
without resorting to expensive adver 
tising campaigns, elaborate 
trons or 


promo 
price-cutting, and without 
relying on the usual gimmicks de 
signed to lure the customer into the 
plant 
Experience 
On closer appraisal it becomes ap 
parent that this successful debut didn't 
just happen by pure chance, either 
First of all, Mr. Spaner is no new 
comer to the industry. He has been 
in the business working in one capac 
ity and another for the past 20 years 
He is thoroughly 
track 


grounded his 


Location 
\lso, the plant is particularly well 
located, It fronts on a major traffic 
irtery not far from the center of town 


unl there is sufficient parking space 


to accommodate the drive-in cus 


tomers. Furthermore, Towne’s imme 
diate neighbors in the three-store busi 
ness “block” considered 
liabilities; it is flanked on one side by 
a beauty parlor and on the other by 


a quick-service laundry 


cannot be 


Conceivably 
a woman can come into town to det 
her hair set, the family clothes washed 
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and garments cleaned all in one stop 
and have everything ready the same 
afternoon. 

Specialty 

While location is an important fac 
tor, Mr. Spaner did not rely on this 
advantage alone. He realized that for 
a business to distinguish itself in a 
community it had to be different from 
its competitors. Some plants distin- 
guish themselves by having a fancy 
store front, others by high or low 
prices and still others by offering a 
specific type of service. 

After studying the market, Mr. 
Spaner decided his specialty would be 
three-hour service. Up to this time 
this service had not been publicized 
in his particular area. It seemed like a 
good bet, for the population of the 
town is made up largely of commuters 
and during the summer tourists are 
attracted to the nearby shores of Long 
Island Sound—all likely prospects. 

The soundness of this decision was 
Witl.in five months 
of the opening date, Towne Cleaners’ 
sales volume began averaging around 
$1,000 per week, without the aid of 
specials, open house or other promo- 
tions. And it hasn’t reached its peak 
yet. 

At this writing a surprising 25 per 
cent of the customers request three- 
hour service and are willing to pay 

$1.25 also offers a 


soon borne out. 


> to get it, (Towne 


GROWING FASTER than man- 
agement had anticipated, 
Towne Cleaners will soon move 
into store here occupied by 
beauty shop to transform this 
business block into Textile 
Maintenance Row 


24-hour service at $1.10 per garment 
and the regular three-day service at a 
dollar even.) But what is more impres- 
sive is the fact that the majority of 
the customers come back not because 
they want fast service but because 
they are pleased with the quality of 
work received, And they tell manage- 
ment about it. 


Sideline 

Realizing that you don't get any- 
where standing still, Towne Cleaners 
also made shirt laundering available 
to its patrons, farming them out to a 
wholesaler, The volume has grown 
rapidly to about 800 shirts per week. 
The only objection management has is 
that it can exercise no control over the 
quality or speed of the service. But 
next month things will be different. 

The present store is only 20 feet 
wide by 50 feet long. With business 
increasing every day, the number ‘of 
garments in the storage racks is fast 
reducing the productive areas of the 
plant. In less than one year Mr. Spaner 
has increased his staff from two to six 
employees and the recent addition of 
another utility press to the already 
compact operation hasn't helped the 
crowding any. 


Keep Growing 

So, next month Towne Cleaners will 
take over the space now occupied by 
the adjacent beauty parlor and double 
its floor space. The call office and 
storage racks will be located in one 
store and all the productive facilities 
in the other. With this arrangement 
Towne will have ample room to add 
a much desired shirt laundry, com- 
plete with a 2-girl finishing unit to 
be set right in the front window. 

By having the shirts done on the 
premises, Mr. Spaner estimates that 
his shirt volume will increase 2% 
times. He can only guess at the 
amount of drycleaning that will be 
brought in along with this work. # # 
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First of Two Articles on 
The New Tax Law— 


Challenge to Business 


By JAMES B. KOBAK, CPA 


Partner, J]. K. Lasser &@ Company 


FOR THE FIRST TIME in close to 
United States has a 
brand-new tax law to live with—a 


75 years, the 


truly sweeping revision of the Internal 
Revenue Code 

The importance of this new law 
to the individual taxpayer is great. 
But to the businessman it means even 
more, It is a challenge. Congress has 
given him a new economic freedom. 
In return, he is expected to use that 
freedom to insure growth and pros 
perity—without the stimulus of huge 
defense spe nding. 

Will business rise to the challenge? 
That is strictly up to you. The incen 
tives and concessions of the new tax 
law are there for the taking. Now it's 
your job to find out about them—and 
make the most of what's offered 

To help you do that, here are some 
of the highlights from the new law. 
But in the space here, it’s impossible 
to flag all the many changes in the 
new 1|,000-page code, There are hun 
dreds of new benefits. Congress went 
through the old law with a fine-tooth 
comb in its drive to soften or get rid 
of those provisions that might stymie 
All that can be done 
here is point out some of those bene 


business growth 


fits—and suggest you talk to vour tax 
adviser, bearing in mind these two 
important goals 

1. How to get the best tax break 
out of the law for yvour business 

2. How to use its provisions to 
bolster employee morale 

Here are some of the important 
things you should know about the 


new law right now 


Faster Depreciation Allowed 


The depreciation rules are typical 
of the spirit of the new law. Their aim 
is to encourage new investments by 
giving taxpayers a break—in this case 
by allowing faster and larger write 
offs in peak tax-rate years 


You can now choose any of several 
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methods for depreciating your prop- 
erty. You can take: 

1. The old straight-line method, 
stretching equal deductions over the 
useful life of plant or equipment. 

2. A “declining balance” method or 
a “sum of the digits” method, both of 
which enable you to recover about 
one-half the cost of an asset in about 
one-third of its useful life. 

3. Any other reasonable method of 
depreciation that fits your business 
(for instance, a rate of depreciation 
tied to your rate of production). 

Here's a brief example of how these 
methods work: 

Suppose in 1954 you buy a new 


plant for $25,000. The estimated use-- 


ful life of the building is 50 years. 
Under straight-line depreciation, you 
get a deduction of 2 percent each 
year, or $500. Under the declining- 
balance method, you take 4 percent— 
not 4 percent of the cost, but 4 per- 
cent of the remaining balance each 
year. In other words, over the first 
three years, you would deduct: 
Ist year: 4 percent of $25,000, or 
$1,000 
2nd year 
or 5960 
ird year 
or $921.60 
In comparing the straight-line 
method with the declining-balance 
method, keep this in mind: Under de- 
clining-balance, you get back about 
40 percent of your cost during the first 
quarter of your 


percent of $24,000, 


1 percent of $23,040, 


asset’s life, about 
two-thirds of cost through the first 
half. So if heavy deductions in the 
early years of the property's life are 
important to you, you can use this 
system. Otherwise, if you have no 
high income to offset right now and 
want to keep your deductions con- 
stant, the straight-line method is still 
available. 

The sum-of-the-digits method has 
much the same effect as the declin- 


ing-balance system. There’s this dif- 
ference, though: Sum-of-the-digits 
permits you to set your own salvage 
value; under declining-balance, the 
value is automatically fixed. 

Say you buy a machine in 1954 for 
$175. It has an estimated useful life 
of five years and an estimated salvage 
value of $25. Under sum-of-the-digits, 
your deductions on the machine for 
the first year would equal 5/15 of 
$150 (cost less salvage value), 4/15 
the second year, 3/15 the third year, 
and so on. The rate for any year con- 
sists of a fraction. The numerator of 
this is the number of the year taken 
in reverse order, in this case 5. The 
denominator is the sum of the num- 
bers representing the number of years 
of life, 1 plus 2 plus 3 plus 4 plus 5— 
in this case, 15. 

Besides giving you an added in- 
centive for new construction, these 
depreciation rules—which apply to 
new buildings and new equipment 
bought after 1953—may tip the 
scales in favor of buying new instead 
of used equipment. The extra cost of 
the new might be offset by the higher 
depreciation deductions. And on top 
of that, of course, you have the 
efficiency of new equipment. 


Choice of Tax Basis 

The most important change in the 
new law affecting partners and single 
proprietors is this: They can cut their 
business-profits tax by electing to 
have their firms taxed as corporations. 
And they don’t have to incorporate to 
do it. 

This can mean a lot to the small 


businessman. It offers him a shield 


against high personal income tax 
rates. By choosing to be taxed on a 
corporate basis, he can limit himself 
to a salary that puts him in a lower 
income tax bracket. And though the 
business pays a corporate tax on the 
profits that remain, the total of the 
two taxes may be less than what the 
owner would have to pay if all the 
income was reported on an individual 
return. 

Example: You, as a single propri- 
etor, have a business income of $100,- 
000. You now pay a tax of $53,640 on 
that if you file a joint return. If you 
elect to be taxed as a corporation— 
and you take a salary of, say, $35,000 
—you pay an individual tax of 
$11,900. On the remaining $65,000 
from the business, you pay a corpora- 
tion tax of $28,300. That makes a total 
tax of $40,200, compared with 
$53,640 if you had reported all the 
income on a joint return. However, 
your real, over-all tax saving isn't 
quite this big; the earnings left in the 
business are subject to a future capital 
gains tax of about $9,000. But even 
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Manitowoc... 
greater volume - faster service - superior quality 


We find our volume has increased by doing ene 
our own drycleaning and we can give quicker Manitowoc’s compactness, its continu- 
and superior quality cleaning service”, ous distillation and the ease of mainte- 
says Schwartzhoff Cleaners, Evanston, Ill. 2""ce and operation — and, as the 


Schwartzhoffs put it — ‘the low cost of 
Experienced operators like Cletus and the Manitowoc is an item in itself.” 
Mark Schwartzhoff know what they’re 
talking about. In their many years of Do what progressive cleaners all over 
operation, they’ve used various brands the nation are doing — get bigger 
of cleaning equipment —and have capacity, better quality, lower costs — 
found Manitowoc superior to all others. see Manitowoc before you buy. 


MANITOWOC EMGINECRING CORP 
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We GUARANTEE to 

Stop Your Assembly 

Problems... 10-Day 
FREE Trial Offer 


De you want to eliminote All misploced 
gorments worries, troubles and heed 
oches gone forever? 


if you do, we guerantes to straighten out 
your assembly tines in 10 days or less. And 
if these famous CRUSH-PROOF Assorting 
Hooks dont completely satisfy you, return 
them by parce! post at the end of 10 doys 
ond you wont owe us a dimel 


Neorly 10,000 cleaners al! over the world 
hove mode this experiment ond have found 
these Assorting Hooks the perfect onswer 
to their desperate need for a foolproof 
assorting system 


CRUSH.PROOF Assorting Hooks ore gvar 
anteed, also, to speed up your production 
increase efficiency, make your asserting girl 
the happiest person in the world. Corru 
gated bar heids 3 garments (small hook) 
and 5 garments (large hook) without 
wrinkling or crushing. They're foolproof be 
couse your ticket is clipped te the hook un 
til garments ore checked and bagged 


Vv & W Equipment Co. has other space 
saving work saving equipment thet is the 
most durable longest weoring and most 
economical found. Write for FREE catalog 


ORDER YOUR CRUSH-PROOF 
ASSORTING HCOKS TODAY! 


(100 hooks service about $500 
weekly volume) 
5% discount if check accompanies 
order 


Order Today! 


100 Assorting hooks 35c¢ each 
Less than 100 hooks 40c each 


(specify large or small) 


V & W EQUIPMENT CO. 


124 S. Blount St. 
East Point, Ga. 


figuring that, you still come out with 
a savings of about $4,000 by choosing 
the corporate basis 

Not all partnerships or proprietor- 
ships can take advantage of the switch 
to corporate reporting. There are cer- 
tain strings attached. For instance, 
capital—in the form of inventory or 
equipment—must be a material in- 
come-producing factor in your op- 
eration. And even for those who can 
make the change there are some 
definite drawbacks. The election once 
made is irrevocable—unless there's a 
change of ownership of more than 20 
percent. It rules out any participation 
in a qualified pension or profit-sharing 
plan of the business. 

On balance, however, the new pro- 
visions amount to this: If they fit your 
case—and needs—they can mean 
sizable tax savings. 


Accumulation-of-Surplus 
Rules Eased 


A major accomplishment of the 
new law is to get rid of a trap that 
faced almost all closely-held corpora- 
tions—the penalty on unreasonable 
accumulation of surplus. 

The new ground rules allow you to 
move safely within a wide area—put 
aside profits for future expansion or 
emergencies, even plan dividend dec- 
larations so they work to your tax 
advantage. The old law left the bur- 
den of proof on what was a “reason- 
able” accumulation of surplus strictly 
up to the company. There was no 
specific exemption, and penalties were 
stiff for those who ran afoul of the 
Treasury. 

Now that’s all changed. Under the 
new Code, you can accumulate up to 
$60,000, without penalty, to meet 
reasonable anticipated business needs. 
Where you pile up more than the 
$60,000, the burden for proving it to 
be unreasonable is now on the Treas- 
ury. And even if you do transgress, 
the penalties are lighter. They used 
to be applied to the entire amount of 
the retained earnings. Now you pay 
only on the portion that’s an unreason- 
able accumulation. 


Accounting Changes 

The new law makes it a great deal 
easier to choose or switch around your 
accounting methods. However, as 
most drycleaners operace on a cash 
basis, switching to the accrual or in- 
stallment basis would have little ap- 
plication in this field. Here are just a 

few of the things it allows 
1. You can use a 52-week or 53- 
week fiscal year instead of a calen- 
dar year or fiscal year ending on 
the last day of the month. A busi- 
ness can thus change its accounting 
period to end on a certain day each 


month—rather than on the variable 
end of the month. Advantage. 
Fewer adjustments to make on 
your tax return (you can end your 
year at the end of a working week 
—and so take inventory over the 
weekend). 

2. You can now set up reserves 
for future estimated costs—cash 
discounts, vacation pay, self-in- 
surance for injury and damage 
claims, returns and allowances, and 
the like. But check carefully here to 
see just what the law says you can 
and can’t do. Estimated reserves 
will have to be reviewed each year. 
If they are too big, the excess must 
be added back to the income. 


Loss Carryover Rules Eased 


For businessmen who have: had 
good profit years and who are now 
running into losses, the new rules for 
carryback of net operating losses are a 
welcome change. You can now carry 
back a loss against the profits of two 
preceding years—not just one, as the 
old law allowed. And the new law is 
more liberal in the reductions you 
have to make in your carryover loss. 
On top of this, you still have the five- 
year carry-forward against future 
profits. 

Example: You make a $10,000 
profit in 1952 and a $5,000 one in 
1953. In 1954, you have a $15,000 
loss. Under the old law, you could 
carry back your loss only to $5,000 in 
profits earned in 1953. That would 
mean a refund on 1953 taxes, but the 
other $10,000 of the loss could be ap 
plied only against future profits. Now, 
under the new law, you can go back 
two years, which in this case uses up 
the entire loss. A refund is in store 
on both 1952 and 1953 taxes. 


Research Expenses Deductible 


The old law was muddled about re- 
search costs. In most cases, small com 
panies had to capitalize and write off 
expenses over the useful life of the 
benefit. Or, much later, they could 
deduct them as an abandonment loss. 

That's all different now. You can 
deduct research and experimental ex- 
penses in the year the cost is incurred. 
Or you can elect to amortize the ex- 
pense over a period of five years or 
more. However, once you decide how 
you want to handle the costs, you 
can’t change unless you get Treasury 
approval. 

One note of warning: The new 
rules don’t apply to land, or to build- 
ings and other depreciable property 
used in research work. 


Additional Deductions Allowed 
There are many changes in what a 
company can deduct from income. 
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Here are several of the more im- 
portant ones: 

1. Organization expenses to set 
up a corporation—legal fees, stock 
taxes, etc.—can now be written off 
over a period of five years or more. 
Under the old law, you couldn't 
take them until the corporatior 
folded up. 

The new law makes a bad 
debt out of any bad debt con- 
tracted while you or your company 
is in business. This holds even if 
the debt goes sour after the com- 
pany goes out of business. The old 
rule was that a debt that turned 
bad after a taxpayer had gone out 
of business wasn't a bad debt. That 
meant the taxpayer was deprived 
of a fully deductible loss against 
ordinary income. The reason: A 
nonbusiness bad debt is deducted 
only against capital gains and 
ordinary income up to $1,000. 

3. Corporate charitable contri- 
butions that top the 5 percent 
limitation can now be carried over 
to two succeeding years—provided 
they're within the 5 percent limit 
for those years. Under the old law, 
any excess within a year was lost to 
the corporation. 


Other Changes 


There are scores of other ways in 
which the businessman will find the 
new tax law an easier one to live with. 
For instance: 

1. Stockholders of closely held 
corporations are now eligible to 
cash in on the tax benefits of re 
stricted stock options. The old law 
barred anyone who owned more 
than 10 percent of a company’s 
stock from getting them. You must, 
however, be sure that the estab- 
lished value of the stock is accept- 
able to the Treasury Department. 

Now a person holding more than 
10 percent of a company’s stock 
can take a restricted option pro- 
vided the option price at the time 
the option is granted is at least 110 
percent of the value of the stock. 
The option must be exercised within 
five years of the time it is granted, 
or within one year after the enact 
ment of the law. 

The threat of a double tax in 
the sell-out of a corporate business 
is now all but removed. Under the 
old law, a double tax was always a 
danger: the first when the corpora- 
tion sold the company’s assets; the 
second when the stockholders _re- 
ceived the proceeds in liquidation. 
Now a corporation that plans to sell 
out can adopt a plan of complete 
liquidation. If it sells all its assets 
—except for certain inventory items 
and installment obligations—within 
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12 months after the adoption of the 
plan, there is no tax. The only bite 
is on the stockholder when he gets 
the proceeds of the liquidation. And 
he pays then only if the proceeds 
are more than the tax basis of his 
stock—and only at capital-gains 
rates. 

The new law gives you specific 
tax protection in cases where a 
creditor cancels some of your debts 
It used to be that the courts would 
often have to decide whether the 
cancellation constituted income to 
you. Now there's a simple way out: 
You merely reduce the tax basis of 
your property by the amount of the 


THROW AWAY 


discharge. All you have to show is 
that you incurred the debt in con- 
nection with property used in your 
trade or business. You don’t have 
to be incorporated nor does the debt 
have to be a secured one. 

These are only a few of the im- 
mensely important benefits that the 
new tax law offers to business. It's 
your responsibility to take full advan 
tage of all of them—each and every 
one that applies to your operation. 

Next month, in a second section of 
this report, you will find how some of 
the new provisions can work toward 


building a happier, more efficient 


work force for your company. # #4 


YOUR MUCK! 


it’s worth MONE 


Users report up to 4 


The Vic Muck Solvent 


formation and prices. 


vic AUTO PER 


It's a fact—there is approximately $20 
worth of solvent in every filter clean-out. 


VIC WILL NOW SAVE THIS FOR YOU! 


per drum of solvent, with Vic's NEW MODEL 
65 MUCK SOLVENT RECLAIMER. 


That's how this unit will pay for itself in less 
than 1 year, in solvent savings alone! 


available for all synthetic units. 
Don't wait! Write at once for further in- 


Sales & Service in all Principal Cities 


CLEANING MACHINE COMPANY 


EXPERIENCED SINCE 


increased mileage 


Reclaimer is now 


| 
3 
. 
 . Sevings of up te 
4 
| ¢ 
* 
APS PREEH 
Ask about our Self-Cleaning Filter. waite FORT TODAY! 
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FASHION SHOW, modeled by alumni, wives and children, led off entertainment program 


Back-Home Day 1954 


By PHIL GREENE and HENRY MOZDZER 


rHE PLEASANT PROSPECT of re 
newing old acquaintances in Wash- 
ington, D. C., attracted a crowd of 
about 350 to the 1954 Back-Home 
Day meeting of the National Institute 
of Drvycleaning Alumni Society, held 
August 13-15 at the Shoreham Hotel 
The crowd may not have been the 
largest ever, but the geographical dis 
tribution was remarkable Dan Kreit 
zer came all the way in from Los 
Angeles, and Harry Knapp copped 
the long-distance honors by hopping 
up from Lima, Peru. 

The Friday evening Hello Party 
presented a unique entertainment 
feature al fashion show of no less 
than 24 period and modern costumes 
modeled by members of the Society, 
their wives and children. Organized 
by Dr. Dorothy S. Lyle, the show rep 
amount of 


resented a tremendous 


work. James C. Wrenn, a nimble tap 
dancer, and a ragtime band consisting 
of Mrs. Eileen Lreland, Jack Ireland, 
Ross Wright and Stan Smith filled out 
the entertainment bill 

The following morning was devoted 
to an open house at the Institute, fol 
lowed by a business session. A pro 
posed set of new by-laws was read 
and discussed and the nominating 
committee made its recommendations 
The remainder of the afternoon was 
devoted to a series of short talks. W. I 
Peeler of Washington, D. C., spoke 
on the need for planning; Sam Kauf 
man of New York on training and re 
training; Dan Kreitzer on reducing 
wetcleaning; Harry Knapp of Lima, 
Peru, on operating in South America; 
Richard Kelley of Oklahoma City on 
successful promotions he has used, 
and Richard Shanbarker of Washing 
ton on tax reduction. 


The cocktail party, banquet and 
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OFFICERS ELECTED, left to right: president, John P. Gallagher, Gallagher's Laundry and Clean- 


ing Co., 


Washington, D. C.; secretary-treasurer, Miss Edna M. Michelsen, NID: vice-presi 


dent, Richard Kelley, Melody Cleaners, Oklahoma City; past president, Charles B. Truxal, 


Ohio State Association of Cleaners and Dyers 


MANAGEMENT GRADUATES’ breakfast; photo shows part of crowd 


dance were held on Saturday night, 
with special entertainment. 

Sunday morning featured two ad- 
dresses, Eugene L. DeHegh of Arling- 
ton, Va., spoke on drycleaning as he 
remembers it over the course of the 


past 50 years. William L. Browne, 
NID’s director of public relations, 
followed with a talk on basic public 
relations for drycleaners. 

In the afternoon Lou Bellew, as- 
sociate editor of NATIONAL CLEANER 
& Dyer and Starchroom Laundry 
Journal, expatiated on gadgets and 


American humor; Walter R. Duncan, 
NID president, spoke on keeping up- 
to-date on NID training, and George 
P. Fulton, NID director of research, 
discussed the latest findings on the 
charged system. 

New officers unanimously elected 
are: president, John P. Gallagher, Gal- 
lagher’s Laundry and Cleaning Co., 
Washington, D. C.; vice-president, 
Richard Kelley, Melody Cleaners, 
Oklahoma City, Okla.; continuing as 
secretary-treasurer, Edna M. Michel- 
sen, NID. # # 
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IF YOU ARE A DRYCLEANER... WAIT... BeFore 
YOU BUY ANOTHER 


PIECE OF EQUIPMENT 


HAS DONE IT 


Combination WASHER-EXTRACTOR 


Manual or Fully Automatic 
70-ib, or 120-ib. Sizes 


Many drycleaners saw the machine they have waited for at the 
Afianta Convention. Now you can have the superior quality and 
labor saving advantages of a 2-Bath Charged System by only re- 
placing your old washer and extractor—less floor space is required 
—larger diameter two pocket cylinder— it's the combination machine 
designed to fit your requirements. For complete details see your 
dealer or write 


WESTERN LAUNDRY MACHINERY CO. 


420 East 10th St., Dept. NC-10 North Kansas City, Mo. 
“Tlf it's Western—iIt's Quality"’ 
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THE ADVANTAGES of 


cleaning are not confined to the cus- 


custom 


tomer alone. The drycleaner benefits 
from this service in the following 
ways 


1. Since each garment is given in 
attention, the 
cleaner is entitled to receive increased 


dividual care and 


remuneration for his efforts 

2. An operator who specializes ex 
clusively in fine cleaning and finishing 
will find that he is not as heavily de 
pendent on volume for his livelihood 
While the costs are higher per unit, 
his supply and power costs are gener- 
ally lower. In many cases the custom 
cleaner needs to lay out only the mini 
mum percentage of revenue for ad 
customers 


vertising since satisfied 


provide all the promotion he needs 


3. The really good custom cleanet 
stable 
he has little to fear from new 


leads a fairly economic exis 


tence 


Two Eastern operations illustrate advantages 


and success factors in high-price specialty 


By HENRY MOZDZER 


in almost every community are 
convinced that the average cleaner 
cannot return a garment to them 
without spots, button impressions, 
| double creases, missing orna- 
ments, shine, shrinkage and more 
| 


| An amazing number of people 


serious evidences of mishandling. 
It's equally amazing to see the 
lengths these people will go to and 


the prices they'll pay to get a serv- 
ice that they consider satisfactory. 

The smart drycleaner might do 
well to analyze this market in his 
community and take inventory of 
his own resources in the light of 
these two stories to see if a side- 
line in custom cleaning may not 
be the way to additional prestige 
and profit. 


competitors who are more inclined to 
stress volume and low prices than 
quality and higher prices. In all, the 
life of the custom cleaner is less 
hurried and seems to have a greater 
air of independence about it. 


Polovoy Tackles the 
Tough Jobs 


A SMALL PLANT doesn't necessorily mean small business. Polovoy Cleaners employs staff of 15 
and with its two routes has hit as high as $4,700 in sales during o peak week 


But one doesn’t become a custom 
cleaner overnight. And no amount of 
fancy packaging will disguise or serve 
as a substitute for professional compe- 
tence. It takes know-how, trained em- 
ployees and constant vigilance. 


FOR THE PAST 30 years Max 
Polovoy has been a custom cleaner 
in Baltimore, Maryland. His Polovoy 
Cleaners & Dyers is known as one of 
the highest priced and best qualified 
establishments in the area. 

The average person would have 
difficulty finding Polovoy’s since it is 
on a side street that a recent zoning 
commission has classified as residen- 
tial. The plant is actually a house that 
long ago had been converted to a 
store. Small and unpretentious, this 
establishment, nevertheless, takes in 
between $2,000 and $2,500 in sales 
during the average week—comparing 


Polovoy’s has a rather unusual 
method for handling would-be- 
charge-account customers. Before 
extending this privilege the firm 
insists that the customer first deal 
with it on a cash basis for a period 
of six months. The psychology be- 
hind this move is that the cus- 
tomer and management have am- 
ple time to size each other up. If 
they can't get along amicably 
during this period then there is 
no point in thinking that a charge 
account will help matters any. 
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NEUGER'S IS ONE of few 


STORAG 


Canute! 


two-dollar cleaners’ in Connecticut panhandle. This price is compara- 


tively high for area where average cleaners get $1 to $1.25 for plain suit or dress 


Neuger’s Special Care 


Justifies Special Prices 


AFTER MORE THAN 20 years in 


the fine cleaning business, Morris 


Neuger is still surprised by the num- 
ber of people who often come in from 


quite favorably with plants twice its 
size. 

Polovoy operates two pickup-and- 
delivery trucks which never go more 
than five miles from the plant. They 
bring in approximately 97 percent of 
the business while the plant call office 
draws the remainder, Not many plants 
can boast of a route which in one 
peak week brought in over $2,300, as 
Polovoy’s has. 

The firm specializes in the fine 
cleaning of evening and 
cocktail shantungs, taffetas, 
velvets, beaded and knitted wearing 
apparel—the hard stuff that many 
cleaners don't like to handle. 


wedding 
gowns, 


This reason plus the fact that its 
trucks cover some of the most exclu- 
sive residential areas account for the 
plant’s success. Monthly cleaning bills 
for some of the wealthy families run 
to $50 and bills running to well over 
$100 are not unusual, according to 
Dave Cohen, the plant’s general man- 
ager, One particular family of three 
spent $1,400 last year on drycleaning 
alone. 

Base prices start at $1.50 for a plain 
suit or dress and $2 for hand-finished 
work. Polovoy’s has no qualms about 


(Continued on page 112) 


20 and 25 miles away, by-passing 
larger communities (and other clean- 
ers) to bring their garments to his 
Neuger’s Cleaners in Darien, Con- 
necticut. 

Mr. Neuger does nothing to encour- 
age this patronage by way of adver- 
tising and the truck used for 
delivery is expressly forbidden to go 
beyond the rather restricted confines 
of Darien’s city limits and adjacent 
shore areas. Still the discriminating 
seek him out. 


one 


The bulk of the business, however, 
is brought in by local residents who 
are no less discriminating, Darien is 
located in one of the richest counties 
in the world. It is considered a “bed- 
room town” since a great many of its 
citizens earn their living in New York 
and are home only evenings and 
weekends. Neuger’s reputation for 
quality and its proximity to the rail- 
road station make it convenient for 
the wife to drop off hubby and the 
drvcleaning at the same time. It is not 
surprising, then, that 80 to 85 percent 
of the work comes in over the counter. 
Some of the texture and temperament 
of the community may be indicated, 
however, by the fact that delivery 
service is requested on about 75 per- 
cent of the work brought in. 

The bulk of the garments coming 
into the plant are not priced until 
completed. Estimates may be ob- 
tained but the final charge depends 
on the amount of work required and 
the type of garment handled. For ex- 
ample, the finisher’s time is valued 
at $10 per hour. If there is some as- 


pect of the garment that makes it diffi- 
cult to press, then the final charge will 
depend on the amount of time the 
finisher spent on it plus other costs. 
The average evening dress brings $10 
and some have run as high as $20. 
That the prices are considered fair is 
evidenced by the fact that Neuger’s 
depends primarily on repeat business 
tor its existence. 

Quality begins at Neuger’s call 
counter. Each garment is carefully in- 
spected, Decorations, trim or elastic 
that could be damaged in the cleaning 
process are removed, Flag tags are 
used to convey special requests and 
stain information, 

All garments are then given a sec- 
ond and more detailed check for open 
seams, tears, spots, etc. Special care 
is taken to see that the pockets are 
empty; every pocket is turned inside 
out and brushed along with the cuffs. 
Pearl buttons are either removed or 
protected with special button covers 
made of cotton jersey mesh to prevent 


chipping. Every precaution is ob- 
served to assure that the garments 
coming out are in better condition 


than when they were brought in. 

After this second inspection all silks 
are hung on hangers to eliminate un- 
necessary wrinkling and mussing. If 
they require the spotter’s attention 
they are hung on a designated rack 
to await their turn. Unless they re 
quire some special treatment the spot- 
ter carefully prebrushes them with a 
solution of 1 part soap, 5 parts sol- 
vent, which acts as a leveling agent. 
The wools are not normally pre- 
spotted unless there is some evidence 
of such stains as blood or coffee, in 
which case they are treated to prevent 
the setting of the stain. 


Cleaning Procedure 
Neuger’s cleaning room contains a 
10-pound reclaimer, two 30-pound 
synthetic units and a 10-pound com- 
bination washer-extractor which is 
used for handling problem fabrics and 
do-overs. 
One of the large washers is run on 
a 4 percent charge; this is used for 
cleaning the regular run of wools as 
well as soiled silks. The other clean- 
ing unit operates on a % to 1 percent 
charge and it is designated as the 
silk wheel, Since the silks are pre- 
spotted, anyhow, it is felt nothing 
would be gained by running them in 
the strong charge. Management also 
notes that the use of the strong charge 
seems to give the silks a harsh feel. 
Not having the necessary rinse 
equipment to clear the strong charge 
from the garments, Neuger’s over 
comes this obstacle by transferring the 
(Continued on page 114) 
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Left: ELABORATENESS of Polovoy's wetcleaning and spotting room indicates importance attached to its functions. All garments requiring wetclean- 
ing are first digested. Spotters use any number of digesters, finding thet some take up where others leave off. Right: CHARGED SYSTEM plays im- 
portant role in quality cleaning; plantowner Max Polovoy points out this fact here. Solvent flow meter and solvent cooler are located immediately 


behind him 


Continued from page 111) 
charging more if the garments are 
party ularly soiled. Sometimes the cost 
is actually double the normal cleaning 
charges. For this reason the routemen 
are not permitte d to set a price on any 
garment that is badly stained. Wed 
ding dresses average $25 and some 
go to $30 and $35. The average dress 
plant will 


coming into the bring 


around $2.50 


Technical Background 

lo command these prices, it is ex 
tremely important that the manage 
ment and its employees keep well 
abreast of all the latest fabric develop 
ments and safe methods for handling 
them. Polovoy’s does this by belong 
ing to a national trade association and 
by keeping up with all the latest find 
ings of its research staff, Management 
also takes an active part in local and 
regional associations to keep tabs on 
current problems in the immediate 
area 

Not only do the executives attend 
all national conventions; they make it 
a point to bring the head spotter and 
finisher along, too. In addition to 
trade journals, Polovoy also subscribes 
to an industry training-film service 
The pictures are shown to the staff 
during slack pe riods 

Polovov's employees receive a bet 
ter than average wage and are imbued 
with the idea that quality is more im 
portant than quantity The average 
staff member has been with the com 
pany for more than five vears; one 
recently completed his twenty-ninth 
vear of service Besides receiving a 
bonus the man was also presented 
with a SILO suit as a token of appre 

The Polovoy staff also boasts three 
grandmothers, highly skilled and loyal 
craftswomen whose talents would not 
ivailable to 


onscrous management 


i strictly produc tron 


The main building of the Polovoy 
operation is the ex-house which meas- 
ures 16 by 50 feet. The top floor con- 
vault capable of 
holding 1,000 coats, and the remain- 


tains a_ storage 
ing space is used for storing supplies. 

The ground floor of this building 
contains the call office, finishing de- 
partment and storage racks for com- 
pleted garments. (It is not unusual for 
finished garments to be stored in the 
trucks to alleviate the congestion in 
the office.) 

The basement is devoted largely 
to the wetcleaning and spotting de- 
partment. Here are also housed the 
15 hp. boiler and the 


compressor, 


master trap for all the finishing equip- 


ment. This last item cost in the neigh- 
$850 but with the 
resulting saving in space for the fin- 
ishing room it was deemed well worth 


the expense 


borhood of 


The cleaning room is located in a 
double garage (15 by 15 feet) im- 
behind the building. An- 
other garage still further behind this 
is used for marking the incoming 
work 


mediately 


All problem garments are brought 


in directly to the front office where 
Max Polovoy, his general manager, or 
another qualified person will decide 
how they are to be handled. The 
other garments go to the mark-in sta- 
tion. After marking they are individu- 
ally and carefully inspected in the 
basement spotting and wetcleaning 
room. All garments are prespotted and 
all repairs are made before cleaning. 

Silks are run in the 30-by-40-inch 
wheel and wools in the 36-by-40-inch 
wheel, If the garment is particularly 
fragile it may be given a short run 
all alone, Both cleaning units operate 
on a l percent charge which is made 
up fresh daily. While it is not con- 
sidered necessary to rinse this light 
charge from the garments, it is the 
practice at Polovoy’s to rinse the 
charge from all white work. 

The cleaning wheels are serviced 
by a 2,000-gallon filter and a 50-gal- 
lon-per-hour still. The solvent is 
water-cooled and its flow rate (in gal- 
lons per minute) is carefully checked 
on a calibrated meter which gives a 
visual check of any operating diffi- 
culties. 

The balance of the equipment in 


ATTRACTIVE PACKAGING helps good product. Cellophane bags cover all hand-finished work 
while monogrammed red-and-gold paper bags protect regular work. Note how sweaters are 
packaged and stapled on hangers to help rovtemen 
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SYNTHETIC 


* TOP VOLUME—3 loads per 


hour. 


TOP SPEED—50 pound capac- 
ity, 20 minute cycle. 


TOP ECONOMY—over 95% 
solvent recovery with quick, sim- 
ple operation. 


Shields Cold Unit is available 
with or without Strong Soap Attachment. 


NO OTHER UNITS OFFER ALL 
THESE TOP PROFIT MAKING FEATURES! 


1% or 4% Charge, the new Shields Units give you faster, automatic, 
thorough dry cleaning at less cost per hour. 


With or Without Batch System, you save time with Shields con- 
trolled, wash, rinse and extracting cycles that are perfectly timed 
for sparkling clean, odorless dry cleaning. 


Get Lower Pound-Basis Costs with Shields 


Yes, the Shields combination of Dry Cleaner and Solvatrol is fast 50 th. leed—3 leeds por Hour with the 
and efficient . . . with a compact, space-saving installation that is now SHIELDS SCLVATROL. 
factory-tested and delivered fully assembled (enters through 35” Double or triple your pounds per hour with 
door opening). the faster solvent recovery unit. Engineered, 
efficient, ruggedly built for versatile service. 


COMPARE! Find out how you can save more and profit more tor Weel? . . . can be combined 
... with Shields Equipment. Write today for full details. with most standard equipment. 


SEE THESE NEW SHIELDS UNITS AT BOOTH 417, A.I.L. CONVENTION IN ATLANTA 


ENGINEERING 
MANUFACTURING CO 


October, 1954 


WAU... 
ay 
. 
. 
3 
as 
“Ay 
273 3 EAST 156th ST. CLEVELAND 10, OHIO 
113 


the cleaning room consists of a 48- 
inch extractor and two steam-fired 
36-by-36-inch tumblers. 

Admittedly, there is a lot of back- 
tracking and perhaps too much con- 


finement in the Polovoy operation. But 
zoning regulations have hamstrung 
any full-scale revisions in the setup 
and management is content with the 
revenue derived even in the face of 


NEUGER’S SPECIAL CARE 


(Continued from page 111) 


load to the light-charge cleaning unit 
and running it for a minimum of five 
or six solvent changes, The soap con- 
centration is thus diluted 

Once the 


ishers every effort is expended to see 


garments reach the fin 


that the garment is pressed properly. 
Linings are touched up by hand, col 
lars are correctly molded, care is 
taken to see that the ends of creases 
in the seat of the trousers are even 
and that the pleat part in the front is 
edged off uniformly, and so on 

The assembly girl is charged with 
the final inspection of the garment. 
Before she was given this responsibil 
ity she served for a number of years 
as a finisher and this experience stands 
her in good stead for the job 

Neuger’s uses no special packaging, 
believing that the quality of the work 
speaks for itself. 

Besides custom cleaning the firm 
has a fur storage sideline which is 


doing nicely. The basement vault can 


hold some 2,200 coats. This particular 
sideline 


seems to go hand-in-hand 
with custom cleaning 


SKILLED STAFF kept happy is essential if quality is to be maintained. 
Chief spotter is National institute of Drycleaning graduate (75th class) 
Al Potter, here sporting Bermuda shorts—the 


Nevger s during the hot summer months 
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Management is concerned with the 
welfare of its employees and concen- 
trates on keeping thefn happy. While 
the plant is not unionized, the em- 
ployees are entitled to seven paid 
holidays a year, one-week vacation 
and other benefits. Coffee and _re- 
freshments are provided free and 
everything possible is done to foster 
the feeling of job security. This con- 
sideration pays off, The average em- 
ployee has been with the company 
five years and nine out of the total 
staff of ten are out-of-town residents, 
with one commuting daily from New 
York. The wage scale is above aver- 
age and is paid on an hourly rather 
than on a piece-work basis. Salaries, 
including counter and clerical help, 
amount to about 50 percent of sales. 


Current Problems Studied 


Experience and observation plus 
membership in the national associa- 
tion enable Morris Neuger and _ his 
staff to keep on top of the latest 
problems in the field. Mr. Neuger is 


standard uniform at 


such obstacles. It doesn’t think it 
would gain anything by moving to a 
new location with larger quarters. 
And, finally, the present five-day work 
week suits everyone fine. # # 


DOUBLE CHECK is made for forgotten items 
and possible stains or damage which may 
have been overlooked by counter girl. Such 
precautions emphasize the salient fact that 
custom cleaners are more concerned with 
quality than with quantity production 


also an active participant in industry 
associations on a local level. He has 
served as secretary-treasurer of the 
Connecticut State Association of 
Cleaners and Dyers for the past three 
vears. # # 


PROBLEM GARMENTS are netted and given a run of 5 to 6 minutes with 
@ minimum amount of mechanical action. The 10-pound washer-extrac- 
tor shown in the photograph above being loaded by plantowner Morris 
Nevger uses clear solvent 
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DID YOU KNOW that approximately 90% of the 
rugs and carpeting in your town has never been 
cleaned professionally? 


DID YOU KNOW that about 50% of the new 
homes in your town have wall to wall carpeting 
not to mention the scores and scores of older 
homes, the many business establishments and 
offices? 

DID YOU KNOW that it is possible for you to 
make up to $150 a day with two men and The 
Multi-Clean Method by “‘on location’’ rug and 
carpet cleaning? 


DID YOU KNOW that you can get into this lucra- : YOUR SUREST WAY TO BIGGER PROFITS! 


tive “‘on location’”’ business using the tested and 
proved Multi-Clean Method for under $1,000? THE MULTI“CLEAN METHOD PROFIT CHART 
DID YOU KNOW that a factory-trained Multi- With The Multi-Clean Method, which - 
Clean representative will start you off right, will f bines the use of Multi-Clean equipment 
show you everything about The Multi-Clean and materials in the right combination, 
Method, and our Multi-Clean sales aid plan will you can do the kind of work that will 
help you develop new business and keep old please your customers and assure repeat 
customers. ; orders. The work will be easier and more 
Don’t let this money making opportunity slip economical to handle, too, thus assuring 
by you any longer. If you’re already doing some you bigger profits. 
“on location’”’ work but haven’t discovered the 
extra profit advantages you get with The Multi- iy cam 
Clean Method by all means write today for aed es “ 


farther detail! FREE!—RruG CLEANING MANUAL 


This manual is written especially for the profes- 
sional rug cleaner. lt presents ao step by step 
procedure, fully illustrated, on how to clean 
IN THE PLANT—For high production work in your plant —— carpets and rugs by The Multi-Clean Method. 
the Multi-Clean plant type scrubber with water and c 
solution line connections is ideal. All Multi-Clean 
rug scrubbers ond wet-dry vacuum cleaners are j MAI L THI s c oO U P °o N TO DA Y! 
superior in design and workmanship. They are 
built to rigid specifications in our own factory, 
from high quolity materials guaranteeing 
long, trouble-free life. Multi-Clean machines 
ore made in sizes to fit your exact needs. 


MULTI-CLEAN PRODUCTS, INC. 
2277 Ford Parkway, Dept. NC-10, St. Paul 1, Minnesota 


Gentlemen: I would like the rug cleaning manual, also tell me more 
about The Multi-Clean Method and how I can profit by it 


I'm interested in: Scrubber; () Vac; Cleaning Chemicals 
Name 
Address 


2277 ST. PAUL I, 
FORD PARKWAY MINNESOTA 
wt 
VACUUM CLEANERS MACHINES MACHINES Es MATER ALS 


City Zone State 
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LEGAL DECISIONS 


Reinstatement Right 


When a strike is called off, is a cleaner 
bound to reinstate strikers who indulged 
in violent and illegal acts during its 
course? 


rhis question must be answered 
“no” on the basis of what courts have 
frequently decided in cases arising in 
other industries 

The | 


nied the 


S. Supreme Court has de 
right of sitdown strikers to 
reinstatement after being dismissed 
because of their forcible retention of 
possession of the employer's premises 
National Labor Relations Board vy 
Fansteel M. Corp., 306 U. S. 240.) 
Ihe court said that seizure and re- 
tention of the respondent's property 
was unlawful and became “the subject 
of denunciation by the state court un 
der the state law, resulting in fines 
and jail sentences for defiance of the 
court's order to vacate.” 

As declared by the U. S. Court of 
Appeals, Sixth Circuit, (N.L.R.B. v. 
Ohio Calcium Co., 133 Fed, 2d 721, 
728): “In recognizing the right to 
strike, the Aet lawful 
strike, and where a strike, even though 


envisions a 


caused by a labor dispute, is initiated 
and conducted in lawlessness by de 
stroying or attempting to destroy the 
employer's property . or injure non 
striking employees . those employ 
ees engaged in such conduct do not 
remain employees except at the dis 
cretion of the employer " It was de 
cided that the employer was not 
bound to reinstate picketing strikers 
who either threw rocks at nonstrikers 
and officials of the employer or were 


caught in the picket line holding rocks. 


Damage Claim 


Can a cleaner restrict his legal lia- 
bility for losses and injuries to garments 
by merely issuing a ticket or receipt 
check on which a condition is printed, 
even if the customer signs? 


Cleaners on both sides of the At- 
lantic have common problems growing 
out of damage and loss claims, and an 
English high court decision that a 
cleaner can’t restrict his liability with 
such a receipt is in line with what our 
courts declare. Naturally a cleaner 
doesn't want to take the risk of losing 
buginess by emphasizing his policy to 
disclaim liability for possible losses or 
injuries. But the law compels him to 
do that or be unable to protect him- 
self after such loss or damage. 


116 


By A. L. H. STREET 


Invitation to the Reader 


In this department of Tue 
Nationat Creanen & Dyer, Mr. 
Street, an attorney and author of a 
book on law for drycleaners and 
laundryowners, reviews current 
court decisions affecting dryclean- 
ers and dyers. 

Readers are invited to submit 
for the author's discussion legal 
problems of general interest to 
the industry. You must rely on 
your own attorney for specific ad- 
vice as to your rights and liabili- 
ties in a given case. But Mr. Street 
can help you and your attorney by 
citing what the courts have gen- 
erally decided in similar cases. 


In the English case—Curtis  v. 
Chemical Cleaning & Dyeing Co., 
Law Reports 1951 (1), page 805— 
Mrs. Curtis left a white satin wedding 
dress with the defendant cleaning 
company for cleaning. It was returned 
in stained condition, and she was 
awarded damages equivalent to about 
$100. 

When the garment was received the 
defendant's shop assistant asked the 
plaintiff to sign a paper headed “Re- 
ceipt,” which she did after asking why 
the signature was necessary. She was 
told that it was because the company 
could not assume liability for certain 
risks, such as damage to beads or 
trimming. Her attention was _ not 
drawn to the statement, “This or these 
articles is accepted on condition that 
the company is not liable for any dam- 
age howsoever arising, or delay.” 

The court decided that even if the 
employee who received the dress 
acted innocently, the customer was 
nonetheless deceived as to the con- 
tents of the paper. The court stressed 
the duty of the person who asks an- 
other to sign such a receipt not to take 
advantage of bim. 

Few, if any, American courts would 
be apt to disagree with what one of 
the three English judges declared: 

“This case is of importance because 
of the many cases nowadays when 
people sign printed forms without 
reading them, only to find afterwards 
that they contain stringent clauses 
exempting the other side from their 
common-law liabilities. In every such 
case it must be remembered that, if 
a person wishes to exempt himself 


from a liability which the common- 
law imposes upon him, he can only 
do it by an express stipulation brought 
home to the party affected, and as- 
sented to by him as part of the con- 
tract....° 

In the United States customers are 
seldom asked to sign releases and 
reliance is commonly placed upon 
conditions printed upon claim checks 
or receipts which are merely handed 
to them. This practice increases the 
reason, legally, why it must appear 
that the customer's attention was de- 
liberately drawn to the condition re- 
lied upon. While one may be held 
bound by conditions in a paper he has 
signed, it does not follow that he is 
bound by conditions stated in a ticket 
or check that he has merely received. 
This is especially so where the cus- 
tomer reasonably supposes that the 
ticket, check or “receipt” is intended 
merely to identify him as the person 
entitled to return of the particular 
garment. 


License Ordinances 


Can license tax ordinances be stretched 
to permit imposition of taxes on activi- 
ties not within the plain meaning of the 
ordinances? 


Two decisions of New Jersey courts 
apply the legal rule that they cannot. 

A township ordinance required “all 
canvassers, peddlers, itinerant venders 
of merchandise, junk dealers, solici- 
tors, hucksters, etc.,” within the town- 
ship to secure licenses. The New 
Jersey Court of Errors and Appeals 
decided (1935) that the ordinance 
did not apply to the operator of a 
truck who called on regular patrons 
in the township to pick up and deliver 
articles to be laundered in a plant in 
an adjacent city. The same reasoning 
would apply to picking up and de- 
livering articles for cleaning. ( Benesh 
v. Wolf, 176 Atl. 109.) 

In 1933, the Supreme Court of New 
Jersey, in a case also involving pick- 
ing up and redelivering goods in one 
city that were laundered in another 
city, decided that a license ordinance 
of the first city was not broadly 
worded enough to cover nonresident 
laundries, and that the statutes em- 
powering the imposition of occupation 
taxes by municipalities was not broad 
enough to apply to nonresidents. 
(Lynch v. City of Long Branch, 167 
Atl. 664.) 
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this new trap 
virtually eliminates maintenance 


SOLID STAINLESS STEEL DISC 
ACTS AS VALVE HEAD 


HERE’S HOW IT WORKS! 


Air and/or condensate raise valve seat disc 
A, discharge thru E. When steam follows, 
grezter velocity causes it to strike body at 
H thus building up pressure in chamber F. 
This causes disc to seat, closing tube B. As 
pressure in F decreases by condensation, 
pressure in tube B raises disc and cycle is 
repeated. 

The Sarco Thermodynamic Trap has 
proved successful on steam mains and sep- 
arators; headers and soot blower pipes; 
engine and turbine stop valves, separators 
and casing drains; alternate heating and 
cooling applications. 

2098-8 


ACTUAL SIZE 


A solid stainless steel disc— practically 
indestructible —is the only moving part! 


osT striking feature of the Sarco 
Thermodynamic Trap is its 
simple maintenance-free design. 
There’s only one moving part —a 
solid stainless steel disc that practi- 
cally lasts forever. There are no 
other moving parts to wear out or 
cause trouble. 


Condensate, air and steam act 
directly on the disc valve which 
opens to discharge condensate and 
air — snaps shut to contain steam. 
There are no mechanical devices 
required to operate valve (see dia- 
gram at left). That means practi- 
caily endlers trouble-free operation. 


Sarce Company, Inc., Empire State Bidg., New York 1, N.Y. 


Gentlemen: 


Other advantages: small size, 
easy installation, not affected by 
shock or vibration, immunity to 
corrosive elements with all wearing 
parts stainless steel, same valve head 
and seat for all pressures to 600 psi 
and temperatures to 950° F. 


Check these advantages to your 
Own satisfaction at absolutely no 
cost. We'll send you a trap for trial. 
All you do is fill out the coupon 
and mail it in. 


SARCO COMPANY, Inc. 


Empire State Building, New York 1, N.¥ 


Please send me a Sarco Thermodynamic Trap 


for a 60-day trial, aa as checked. 


COUPON Size: 


For installation on 


TODAY FOR 


. Operating Pressure:........ psi 


TRIAL 


A 
F Bis 
. 
1”, 
ra 
ADDRESS 


PARIS. TENNESSEE 
and the National Fox Hunt 


STOD-SOL and the 


STOD-SOL Vest Bundle SERVICE 


GOING IN THE HOLE is a good idea—if you happen 
to be a fox. But if you're a profit-minded drycleaner, you 
prefer success. That’s why you need the benefit of Stod-Sol, 
the nation’s leading drycleaning solvent, and the Stod-Sol 
“Test Bundle” Service. They can be a vital factor in your 
profit picture. Ask your nearest Stod-Sol distributor for 


deta Is. 


1440-F... “INDUSTRIAL 
NAPHTHAS 


ODUCERS REFINERS 
ndersonPrichard Ot Crnatin 
OKLAHOMA CITY, OKLA. 
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A colorful pop-up folder has 
been published by Lincoln Bag 
Company, Inc., to illustrate its 
series of new bag designs 
the Christmas and New Year 
holiday The SeTies, 
called the “Big 8 for 1954,” is 
described, and the 
printing and paper combina 
tions available for each design 
is given 


for 


season 


range of 


Each bag design pro 


vides space for an individual 
drycleaner’s name to be im- 
printed Two tweed bag stvles, 
Nos. 207 and 208, are espe 


cially emphasized by the manu 
facturer 


According to W. R 


Kohl, 


Lincoln Presents Christmas Bag Designs in New Folder 


Lincoln’s founder and _presi- 
dent, this year’s holiday-greet 
ing bag line offers the industry 
the greatest value we've ever 
been able to give the nation’s 
drycleaners since we've been in 
the business.” The company 
reports that its holiday greet- 
ing bags are finding wide favor 
they are effective but 
inexpensive goodwill builders 
additional 
copy of the 
Lincoln bag folder should 
contact their jobbers or write 
to Lincoln Bag Company, Inc., 


be« ause 

Cleaners desiring 
information or a 
new 


Cyclotherm Relocates Steam-Generator Controls 


of 
Cor- 
has 


Division 
States Radiator 
Oswego, N. Y., 
announced that the Cyclo- 
therm 40 hp. package steam 
generator, model C1400, the 
electronic controls that regulate 
the unit's automatic 
have 


Cyclotherm 


United 
poration, 


on 


operation 
been moved for easy eye- 
level maintenance 


The control box, formerly 
mounted on the boiler skids, is 
now on the side of the boiler 


October, 1954 


1200 W. Schubert Ave., Chi- 
cago 39, Ill. 
jacket so a person can stand 


while examining or working on 
the controls. The water column 
is now on the left side of the 
unit, as a faces it, and 
the controls are on the right 
rhe Cyclotherm 
operates on gas, oil or gas and 
oil combination. It offers thre« 
square feet of heating surface 
per boiler hp. using the pat 
ented Cyclonic Combustion 
principle, and can be installed 
in a 9 feet 2% inches 
long, 3 feet 5 inches wide and 


pe rson 


redesigned 


space 


1 feet 7 inches high. The boiler 
requires no stack. 
Davis Press Plates 
Described in Booklet 

An_ illustrated booklet pre- 


pared by Davis Specialties, Inc., 


under the direction of Dave 
Freeman, describes the com- 
pany’s new press plates and 
finishing technique. The Cat 


IN THE TRADE 


Cleaning 


Tongue press plate for wools 
and the Lusterplate for silks are 
espec ially designed for heat- 
sensitive fabrics and have built- 
in moisture 
steam diffusers. 
A double press plate, the Cat 


conditions and 


Tongue has a new type of 
pressing surface. The unit is 
designed to: eliminate hot, 
high-velocity steam jets that 


Cause 


nickel spots 
and uneven finish 


puckering 


reduce too 


high steam temperature to 
avoid shine, fusing and glazing 
of heat-sensitive synthetics; 
make the steam safer for all 
fabrics; equalize moisture in 
steam for easy removal of 


wrinkles and spread steam unl 
formly over pressing area 
eliminate press-plate “moire.” 
The Lusterplate for silks and 
lustrous fabrics has a smooth 
surface, like the face of a hot- 
head press, perforated to allow 
head steam to remove wrinkles 
The  Lusterplate and Cat 
Tongue press plate are inter- 
changeable that «utility 
presses can give better finishing 
of lustrous fabrics, 


so 


and so the 
wool presser, by slipping a Lus 
terplate on his utility press, can 
also finish silks, drape s, shirts 
skirts, ete 


Other advantages of the 
Lusterplate, according to the 
manufacturer, are safer finish 


ing of synthetics, increased pro 
ductivity of skilled 
finishing by unskilled operators, 
elimination of idle press time 
Free copies of the folder de 


pressefrs, 


scribing these products are 
available from Davies Spe 
cialties, Inc., 1600 Foster Ave., 


Evanston, Til. 


A new 
machine 


lightweight portable 
for cleaning uphol- 
stery, stair carpeting and auto- 
mobile interiors has been de- 
veloped by Multi-Clean Prod- 
ucts, Inc., 2277 Ford Parkway, 


| 


St. Paul, Minn. 


The new machine, called the 
Professional, is at hand sized 
power unit that weighs 6 
pounds and is designed to ma 
neuver even in awkward cor- 
The firm but gentle 
shampooing action of its nylon 
bristles makes the unit safe for 
delicate fabrics, according to 
the manufacturer. New features 
special pump 
accurate con- 


ners 


of the cleaner are 
built into unit for 


trol of solution flow; plastic 
hose that won't mar furnish- 
ings; powerful lightweight mo 


tor that operates from standard 
light socket 


Further details on this unit 
are available from the manu- 
facturer. 


Econo Automatic Unit Featured by Vic 


A new drycleaning unit, Vic 


Machine Company’s 


Model 59A Automatic 


Econo, 


is now available for those who 


prefer the Vic 
ual 


ally. 


Econo, a 
unit, operated 


man- 
automatic- 
for 


Specifically designed 
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eee Upholstery Cleaning Unit is 
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ruggedly built, 
is a fully au- 


economy ind 


the new machine 


tomati three 
of 108 
filter 

per 
10 by 22 


storage ca 


combination of 
units with a 
to 1M) pound 


capacity of 


capacity 
per hour 
S00 


size of 


gallons 
hour vlinder 


ime he ind solvent 


pacity of 105 gallons. The unit 
can be installed through an or 
dinary door 
Further 
Vie 


ompany 


Ave 


available 
Cleaning Machine 
1313 Hawthorne 
Minneapolis 3, Minn 


details are 


from 


Hottman Tubular Filter 


| S. Hoffman Machinery 
Corporation has introduced a 
Class [IV tubular filter for 
perchlorethylene This 


a repla 2 


new 
solvent. 
unit is available as 
ment on existing synthetic units 
installed using the 


trap piping 


and may be 


same pump, and 
system 


The 


features 


new unit has the follow 

longer 
l-inch-diameter fil 
ter tube Ss a bac kwash operation 
for 
the 


cleanout 


ing 
cye ke 


operating 
using 


cleaning by 
flow, 
system to aid sludge 


eusy reversing 


solvent and an air 
removal 

The filter fine 
mesh screens of l-inch-diameter 
the flat screens of 
filter. This tubular 


is said to eliminate block 


design uses 
instead of 
the 
unit 


plate 


age caused by soap and grease 
accumulation, Also stressed by 
the the value 
of the upward flow of the sol 
vent the tube mani 
fold is located at the top in 
stead of the bottom, the sludge 
can fall unimpeded to the filter 
A hold-down device pre 


manufacturer is 


Because 


base 
vents upflow pressure from dis 
lodging the tubes. Dirty solvent 
can neither bypass the tubes nor 
to the 
let, according to Hoffman engi 


escape clean solvent out 


neers 
The new filters for perchlor 
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ethylene have a capacity of 
from 1,300 to 2,000 gallons per 
hour. Similar units are 
able for with petroleum 
solvent and range from 1,300 to 
10,000 gallons per hour 
Further information 
Class IV tubular 
from U. § 
Corporation, 
New 


avail- 


use 


on the 

filter is 
Hoffman 
105 
York, N y 


new 
available 

Machinery 
Fourth Ave 


Individualized Ventilation 


A ventilation system adapted 
to the 
dries 


needs of individual laun 
and drycleaning plants 
introduced by L. C 
Eure & 
Company, Box 221, Edgewater, 
Md The 
ot h 


its Eureco system would be set 


has bee n 


president of 
individual 
plant determine 


proble ms 
how 


ip 
The 

of a fan, high-pressure conduit 

system 


Eureco system consists 


and an evaporative 
Each of these units be- 
comes an integral part of the 
spot cooling system, which is 
designed to give an even flow 
of air at all times whether | 
or 50 positive valves are closed. 
rhe air is 
distributed by means of a high 


ooler 


evaporative cooled 
pressure main conduit to small 
er branch conduits. The system 
is engineered to supply a pre 
determined volume of air rang 
ing from 275 to 450 c.f.m. to 
work station. The air 
volume is controlled by the 
employee as outlet is 
equipped with a positive cutoff 
valve for regulating the volume 


Ca h 


eac h 


of air and an adjustable nozzle 
for directing the air flow. 

According to Mr. Eure, this 
system can be extended or mod- 
ified; outlets may be added or 
moved to new The 
system is said to provide in- 
creased efficiency, increased 
production and better employee 
morale. 


locations. 


Bulletin on Boilers 


A new 4-page bulletin de- 
scribing the operation and ad- 

the Continental 
boiler’s “Spinning 
Technique” is offered by 

Engineering & Supply 
This technique is said 
method of obtaining 
maxiinum heat transfer with a 
simplified design 

The boilers are available in 
sizes from 20 to 500 hp., pres- 
sure of 15 to 200 pounds w.p., 


vantages of 
automat 
Cas 
Boiler 
Co., Inc 
to be a 


and with oil, gas or combina- 
tion firing. The bulletin shows a 
cut-away view of the boiler, 
illustrates its hinged doors and 
shows the method of injecting 
air through static, turbine-like 
vanes into the burner 

Copies of Bulletin BE-4 can 


be obtained by writing to Boiler 
Engineering & Supply Co., Inc., 
Phoenixville, Pa. 


Resillo Monel Press Pads 


Permanent-type Monel metal 
press pads are now available 
for every make and model of 
the new upright and cabinet- 
type bosom-body and cabinet 
sleeve presses, according to an 
announcement by Resillo Com- 
pany, 2328 W. Nelson St., 
Chicago 18, Ill. According to 
Resillo, these pads 
structed in exact 
with each manufacturer's own 
press specifications. 

The new pads 
proved Monel-mesh 
tion, incorporating soft 
ioning action and resiliency, 
and are said to produce high 
quality pressing, maximum pro- 
duction and long service life. 
The long life of the pad is de- 
signed to savings by 
eliminating frequent pad 
changes 

Free surveys of all presses by 
a Resillo-trained padding spe- 
cialist are offered by all author- 


ized Resillo dealers. 


are con- 


act ordan 


feature a 
construc- 
cush- 


assure 


Apco Water Saver 


Water savings up to 50 per- 
cent in the operation of stills, 
reclaimers or recovery units 
with the new Apco automatic 
water saver are claimed by 
Samuel Friedman, president of 
Appliance Service Company. 

Once installed, the unit needs 
no adjustments and there are 
no valves to turn. The Apco 
Water saver is designed to allow 
the correct amount of water to 
flow through the coils accord- 
ing to temperatur’ require- 
ments, thereby eliminating 
guesswork. According to the 
manufacturer, coil sweating is 
prevented, prolonging the life 
of coils. The Apco water saver 
is made of brass and stainless 
steel as protection against rust- 
ing. It is available in two 
ranges that are adjustable so 
they can be interchanged: 100 
degrees for stills and 80 degrees 
for reclaimers and recovery 
units. When the unit is not in 


use, the Apco water saver will 
automatically shut down the 
flow of water and will not open 
again until the unit is hot. 

Jobber inquiries are invited 
and further information may 
be obtained from Appliance 
Service Company, 1821 54th 
St., Brooklyn 4, N. Y. 


New Fulton Boiler 


Fulton Boiler Works has an- 
nounced production of a new 
30 hp. boiler. The company 
offers boilers in 4-, 6-, 10-, 15-, 
20-, 25-, and 30-hp. sizes. The 
units emphasize durability since 
they contain no tubes or coils 
to be replac ed. 

The Fulton boilers are fully 
automatic, fast steaming and 
efficient, according to the man- 
ufacturer, and are shipped pre- 
wired, completely assembled 
and tested. They are designed 
to occupy a minimum of floor 
space and are gas or oil-fired. 

Literature on these units will 
be sent on request to Sales De- 
partment, Fulton Boiler Works, 
Inc., P. O. Box 122, Oswego, 

The company has also an- 
nounced that  distributorships 
are available in some areas. 


New International Tires 


Tubeless tires have been 
made standard equipment on 
five International light-duty 
truck models, according to R. 
M. Buzard, manager of sales, 
motor truck division, Interna- 
tional Harvester Company, 180 
N. Michigan Ave., Chicago, Ill. 
According to Mr. Buzard, In- 
ternationals are the first trucks 
to have the new type of tire as 
standard equipment. 

“The tubeless tires are now 
on the trucks as they come off 
the assembly lines at our Spring- 
field, Ohio, works,” Mr. Buzard 
said. “They are standard on 
the International 100, R-102, 
R-110, R-l11 R-112.” 


These models also offer option- 
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It 
takes 
many 


steps 


to get to 


MAKE 
SURE 


you start with 


There are no strings to Alrolene...no elaborate 
installation ceremonies or truckloads of spec- 
ial equipment. Alrolene, for batch or charge, 
comes equipped with its own safety and qual- 
ity controls built-into the detergent itself. 


Select carefully when you’re ready to purchase 
supplies for your cleaning room. Get the full 
performance story behind Alrolene ... learn 
why it is the only patented dry cleaning 
detergent. 


Ask your jobber to supply you with 
our FREE test swatches or write direct! 


ALROLENE IS THE 
SEVENTH STEP TO PROFITS! 


GEIGY INDUSTRIAL CHEMICALS 
Division ot Geigy Chemical Corporation 
89 Barclay Street, New York 7, N. Y. 


GEIGY INDUSTRIAL CHEMICALS 


Division of Geigy Chemical Corporation 
89 Barclay Street, New York 7, N. Y. 


Gentlemen: 
[_] Please send me set of FREE Test Swatches 
[_] Please send full information and prices 

1 use Synthetic [ | Petroleum | } 
with the Batch Charge System 


Name of Firm 


Name 
Address 
City. 


Products of Gzivy and 
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The “Orvus Extra Way” 


A lot of wet cleaning jobs you normally 


the Easy Way! 


consider tough are just routine jobs when 


you use Orvus Extra Granules. 


Heavily soiled garments such as wash trou- 
sers, reversibles and athletic uniforms are 
easy to clean with Orvus Extra. That's be- 
cause this time-tested synthetic detergent 
contains a unique blend of builders that 
boosts detergency, gives exceptionally thor- 
ough cleaning results, and yet offers un- 
usual safety to fabrics. 


In the wheel...on the scrub table... Orvus 
Extra does things for garments that you 
and your customers will like. Your first 
Orvus Extra order will prove it. 


CINCINNATI, OHIO 


—the multi-purpose synthetic detergent EXTRA GRANULES 


illy a three-speed, completely the firm's Midwestern sales for their owners’ promise to “primarily responsible for the 
wutomatic transmission, over- office has moved to larger display them on Flag Day. The market research activities of the 
drive and powey steering quarters in Room 308, Ma- Detrex Corporation provided department — principally proj- 

chinery Hall Building, 549 W. noncommercial display mate- ects relating directly to Dia- 
Washington Blvd., Chicago 6, rial to the drycleaners who par- mond’s continued diversification 


Yarnall-Waring Moves, itl ticipate d and long-term growth.” 
Adds Three to Staff It was also announced that Arthur J. Connell, the out 
According to an announce- Mitchell Carson, Ray Peterson going national commander of 


ment by A. M. Ritter, Chicago and Gordon Wagner, steam en the Legion is shown at right in 
district manager for Yarnall- gineers, have joined the local the photo at left presenting the 


Street Technician 


Waring Company, Philadelphia, sales staff citation to H. R. Norgren (cen- Marks Decade of Service 
ter), Detrex general manager 
who accepted it in behalf of 


American Legion Cites Thalacker of Detrex Mr. Thalacker, as J. Addington 
Wagner, national Americanism 
chairman for the Legion, looks 


on. In presenting the citation 
Mr. Connell said that the pro 
gram “resulted in the greatest 
Flag Day display of our colors 
in the nation’s history” and 
commended the Detrex execu 
tive as “one of our country’s 
distinguished patriots 


Diamond Appoints Rieger 


C,eorge Rieger has be en 
named by Diamond Alkali 


Company, Cleveland, to lead JACK FIELDS 
and coordinate market researe h 
activities of its recently formed August 1954 marked the be- 
At its recent annual conven- in the Legion's “New Glory for Commercial Development De-  yinning of the eleventh year of 
tion =the American Legion Old Glory” campaign partment field service for Jack Fields, 
iwarded a citation of commen Earlier this vear Mr. Thal In announcing the appoint- field technician for R. R. Street 


dation t A. O. Thalacker wker called on the nation’s ment C. A. Butler, Jr., director & Co. Inc. During the past 10 
president of Detrex Corpora- drycleaners to clean without of commercial development, years, Mr. Fields has helped 
tion, Detroit, for cooperating charge American flags in return said that Mr. Rieger would be bring the plants he serviced 
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the latest technological informa- 


tion in the textile maintenance 


field. For the most part, Mr. 
Fields serviced plants on the 
West Coast, operating recently 
out of Los Angeles. 

In addition to Mr. Fields, 
40 other Street field technicians 
are serving the drycleaning in- 
dustry throughout the country 
at no charge. Any plantowner 
desiring the services of a Street 
technician, particularly in re- 
gard to the two-bath method, 
the extractor-rinse process or 
automatic conductivity control, 
is invited to contact R. R. Street 
& Co. Inc., 561 W. Monroe St., 
Chicago 6, Il 


Westvaco Announcements 


Arthur F. Smith has been ap- 
pointed manager of sales and 
Preston F. Tinsley assistant 
manager of sales of Westvaco 
Chlor-Alkali Division, Food Ma- 
chinery & Chemical Corpora- 
tion, New York, according to an 
announcement by Franklin Far- 
ley, president 

It was also announced that 
Westvaco Chlor-Alkali Division 
will henceforth sell the chlorine, 
caustic potash, 
soda bisulphide, 
carbon tetrachloride and grain 
fumigants manufactured at its 


soda, caustic 


ash, carbon 


South Charleston, W. Va., and 
Westvaco, Wyo., plants. These 
chemicals were previously sold 
by Westvaco Chemical Divi- 
sion, which has been inacti- 
vated. 


Sanitone Assignments 


BLAINE LUBLIN, JR. 


The Sanitone Division of 
Emery Industries, Inc., Cincin 
nati, has announced the appoint 
ment of Blaine Lublin, Jr., 
recently completed training as a 
Sanitone engineer to handle the 
territory of Colorado, Utah and 
southern Wyoming. Mr. Lublin 


who 


was formerly plant  superin- 
tendent of two large Western 
drycleaning establishments. 

The company also announced 
that Robert N. Healy, former 
Sanitone engineer in the terri- 
tory assigned to Mr. Lublin, 
will now service West Virginia, 
southeastern Ohio and south- 
western Pennsylvania. Before he 
joined Sanitone in 1950 Mr. 
Healy was a salesman in an- 
other division of Emery Indus- 
tries. 


Caled Appoints Two 


Warren K. Cooley, president 
of Caled Products Company, 
Brentwood, Md., has announced 
the appointment of Robert C. 
Clark William M. Reeder 
to the company’s West Coast 
sales and service staff. 

Mr. Clark has been assigned 
to the Northwest _ territory, 
which includes Washington, 
Oregon and Idaho. In joining 
Caled, Mr. Clark left a position 
as plant superintendent of a 
large Portland, Ore., dryclean- 
ing establishment to re-enter 
sales and service work, in which 
he has had previous experience. 

Mr. Reeder will cover the 
northern California territory, 
replacing Toland Atkinson, who 
will soon be transferred to an- 


and 


Reeder 


vears of ex- 


territory. Mr. 
over 20 


other 
brings 
perience in the drycleaning in- 
dustry in California to his new 
post. 


Knotts Joins Eaton 


J. W. KNOTTS 


Eaton Chemical and Dyestuff 
Company, Detroit, has named 
J. W. Knotts to the Detroit 
territory of its drycleaning sales 
division, according to an an 
nouncement by R. F. MacDon- 
ald, manager, Laundry and Dry 
Cleaning Division. 

Mr. Knotts has been in the 
drycleaning industry for 20 


THE TERGIT FOG SYSTEM 


The TERGIT FOG SYSTEM was 
developed to practically eliminate 
wet-cleaning and board spotting 
and it is best employed in connec- 
tion with prespotting but is also 
adaptable in connection with after 
spotting. 


The TERGIT FOG SYSTEM 
produces results far beyond what 
is possible 
with a high detergent charge and 


in machine cleaning 


use of an extraordinary amount of 
water. Besides, it speeds production 
at lower cost and it eliminates the 
hazards connected with using a lot 
of water in machine cleaning. 
TERGIT also contains a powerful 
yet harmless germicide and deo- 
dorant and it destroys perspiration 
and other obnoxious odors without 


leaving an odor of its own. 


The TERGIT FOG SYSTEM can 
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be taught to an inexperienced op- 
erator in a short space of time and 
can be used on all classes of mate- 
rials except soft woolens and cellu- 
lose acetate velvets. 


Quick service plants use the TER- 
GIT FOG and PRESPOTTING 
SYSTEM so that practically all 
garments go right through without 
the need of after spotting, wet- 
cleaning or the necessity of rerun- 
ning through drycleaning and then 
use the TERGIT FOG and SPOT- 
TING SYSTEM on garments that 
need it followed by rerunning. 


TERGIT and the TERGIT FOG 
PRESPOTTING and AFTER 
SPOTTING SYSTEM are origi- 
nal of Riverside 


Manufacturing Company. And 


developments 


many cleaners have been using the 


TERGIT FOG and SPOTTING 


PAID ADVERTISEMENT 


SYSTEM with extraordinary suc- 
cess for a long time. So TERGIT 
and its use have proved to be of 
thorough practical value to the 
drycleaner. 


Riverside recommends the use of 
the TERGIT FOG and SPOT- 
TING SYSTEM in connection 
with the 1% SUPER SOLTEX 
charged system of drycleaning and 
say that if the cleaner will also use 
Riverside’s REE-DRAPE Dry Size 
to impart new body, feel and finish 
to lightweight garments particu- 
larly, he can do a job that will 
get and hold new customers and 
use of TERGIT, SUPER SOL 
TEX and REE-DRAPE will make 
him outstanding in his commun- 
ity for he will be selling a benefit 
his customers can see and feel. 
Riverside will send full details on 
request. Address: 4919-27 Connec- 
ticut St., St. Louis 9, Missouri. 
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DON'T POUND A STUBBORN STAIN... 


‘s& SOAK IT OUT SAFELY 


SOLVINK 


Pounding and rubbing stains is harmful to clothes, weak- 
ens even heaviest fibers 


With Solvink, stains disappeor without pounding or 
rubbing. Solvink is a special formula spot remover that 
works with a penetrating action to remove stains in sec 


onds. Use it for ink, paint, blood or rust stains 

And Solvink is guaranteed safe for all fabrics and fast 
colors when used according to easy directions 

One half pint set (2 solutions) $2.25. Also in econom 
ical pint, quart and gallon sizes 

Order Solvink from your jobber 
sample 


or write N-10 for free 


Solvink Companion Products Will Help Build Profits, too. 


* TANSOL—for Tannin Stains 
° GREENZYME Digestant 

1ODASE—for lodine Stains 

Size 


GREENVILLE CHEMICAL COMPANY 


P. ©. Box 1087 Greenville, $. C. 


 SOLVINK SOLVINK SOLVINK SOLVINK SOLVINK  SOLVINK 


years, having spent 14 tion 


years engineering with several L. A. Young Spring & Wire tained by writing to Miss 
with one of Detroit's largest prominent drycleaning pump Corporation, Detroit, accord- Slavin at the new address. 
cleaners and six years as a manufacturers. In his most ing to an announcement by 
plantowner, The company be- recent post Mr. Diepenbrock N. D. Ely, president. This new 
lieves that his background will served as West Coast district post has been established as Buckeye Production Up 


prove v iluable in upholding the 


engineer and later was put in 
of Eaton to 


part of the company’s policy of 
charge of sales to the dryclean 


further diversification of prod- 


standards 
the 


service 


ing industry. He will make his ucts 
headquarters at the Washex Mr. Robins, who has had ex 
main office and plant in Brook- tensive marketing and mer 


Diepenbrock Joins Washex lyn, N. Y. 


chandising experience, was 
formerly associated with the 
Tractor and Implement Divi 
sion of Ford Motor Company, 
where he served 
general sales manager, 
Jam Handy Corporation 
the Ralston Purina Company 
He is a director of the Detroit 
Sales Executives Club 
active in club 
throughout the country 


Young Appoints Robins 
assistant 
with 

al id 


as 


and is 


sales work 


Tru Color Relocates 


Rose Slavin of Tru Color Dye 
Works, Inc., has announced 
that on September 15 the firm 
moved to larger, more modern 
and better equipped quarters 


An idea of the size of two 
new 10,000-gallon tanks can be 
gained by comparing them with 
the height of J. R. Young, sales 
manager of Buckeye Dryclean- 


JOSEPH B. DIEPENBROCK 


at 24-27 44th St., Long Island ing Division, The Davies-Young 
Washex Machinery Corpora City 3, N. Y. The move has Soap Company, Dayton, Ohio, 
tion has announced the appoint been made to provide addi- who opens the first valve on the 


ment of Joseph B. Diepenbrock RUSSELL B. ROBINS 


as 


engineer 


perten 
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ue neral 


sales 


Diepenbrock is 


with 


in 


sales 


Mr 
a me hanic al 


manager 


extensive ex 


and applica 


Russell B. Robins has been 
appointed director of market- 
ing and merchandising of the 


tional plant facilities to accom 
modate an expanding volume of 
mail order service, 

Information on complete 
services and prices may be ob- 


tanks while Dr. Ralf B. Trusler, 
director of watches. 
The new tanks are being used 
in the firm’s increasing produc- 
tion of Clean-Charge, the syn- 


research, 
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thetic detergent designed 
produce lint-free cleaning. 
“The continuing 


to 


acceptance 


The Detrex Corporation has 
announced it will begin con- 
struction of million-dollar 
plant in Bowling Green, Ky., t« 
house its rapidly expanding Dry- 
cleaning Division manufactur- 
ing. A. O. Thalacker, president, 


explained that the expansion 
was needed because of a 54 
percent increase in the com- 


pany's drycleaning business dur- 
ing the past six months. 

The company entered the 
drycleaning equipment field in 
1938, integrating its operations 
with production of Detrex in- 
dustrial metal-cleaning machin- 
ery in the main plant in De- 


Jack Cosgrove, Sanitone en- 
gineer for the southern Illinois 
territory, has been awarded a 
plaque to commemorate his 10 
years of service with the Sani- 
tone Division of Emery Indus- 
tries, Inc. 

The award was presented by 
Lester E. Francis, advertising 
director of Emery Industries, 
who was sales manager of the 


Tri-State Supply Co. has an- 
nounced the opening of a new 


office and warehouse in Co- 
lumbia, South Carolina. Lo- 
eated at Taylor and Lincoln 


Streets, the new building pro- 
vides 7,000 square feet of floor 
space. 

Tri-State, which was founded 
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New Detrex Plant To Handle Soaring Volume 


Sanitone Awards Plaque to Cosgrove 


Tri-State Opens New Office, Warehouse 


by drycleaners of Clean-Charge 
is responsible for this increased 
production,” Mr. Young said 


troit. Mr. Thalacker pointed out 
that the growth of the com- 
pany’s drycleaning business 
makes it impractical to continue 
both operations under one roof 
The Bowling Green site was 
selected, he added, “to enabk 
Detrex to serve that area of our 
market which represents the 
greatest demand for our prod- 
uct.” 

Scheduled for completion 
June 1, 1955, the new plant 
will contain over 100,000 
square feet. Other Detrex sub- 
sidiary plants are located in 
Ashtabula, Ohio, and Tacoma 
Wash. 


Sanitone Division when Mr. 
Cosgrove joined the organiza- 
tion. Mr. Cosgrove’s 10 years 


with Sanitone and former con- 
nections in the industry have 
made him well known among 
drycleaners in the Midwest 

In the photo above are, left 
to right: Mr. Cosgrove, Charles 
Lamb, Sanitone district 
ager, and Mr. Francis. 


man- 


in 1935, serves drycleaning and 
laundry plants in North and 
South Carolina and part of 
Georgia. O. A. LaMotte is 
president of the company and 
R. C, LaMotte vice-president 
Before joining the company in 
1946, R. C. LaMotte studied at 
the NID. He South 


covers 


@ Other GROSSAIR Tumblers, 38” x 36” and 36”, are 
proportioned to standard washer loads. 


for MAXIMUM PROFITS 


Gross 36 x 54°° Washer GROSSAIR 42” Tumbler 


Black metal throvahouvt, electri- Open end type shortest 
cally welded, open type cylinder drying time, deodorizes, cools 
ribs for maximum cleaning and fluffs compact and 
action with less power efficient non-clogging fan. 


@® GROSSAIR Tumblers are designed to handle standard 
washer loads without overloading. So when you pair 
the 42” GROSSAIR Open End Tumbler with the 
36” x 54” GROSS SIL-EX Black Metal Washer you get 
perfectly balanced loads for top efficiency. 


And you 


balance your production because each handles a com- 
plete load... 


at the least operational cost. 


Write today for complete information 
on Gross equipment on how to 
balance your production and increase 
your profits. 


Founded 1923 


Originators and Manufacturers of the 
World's Finest Dry Cleaning Equipment 


183 HALBERT ST. BUFFALO 14, N.Y. 
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Style 69LC 


ELEVATED TRUCK 
(With Flap) 


For a light, strong truck especially designed for 
handling damp or starched work prior to finishing, 
insist on the Lane Style 69LC (with flap). The tough 
plasticized body, built over a strong, resilient frame, 
will give low-cost, dependable service because of 
these exclusive Lane features: 

@ Strong Lane duck, impregnated with Vinyl 
plastic forms waterproof body and oversize 
flap. Flap tucks in all around to keep in 
moisture. 

®@ Light, resilient frame of special spring steel 
provides resistance to permanent bending. 

@ Large (3" diameter) wheels of solid rubber 
moulded on bronze have self-lubricating bear- 
ings, ball bearing swivels. 

@ Standard Inside Dimensions: 30” long, 18” 
wide, 16" deep. Total height, 36”, brings rim 
of box to press level. 


To be sure of the best, 


LANE Style 69LC 


Elevated Truck with Flap @ 


Canvas Basket Crattsmen Since 1894 


W. T. Lane & Bros., Inc., Poughkeepsie, New York 


Carolina and Georgia, while 
Troy Bonds covers North Caro 
lina. 


New Calgon Representative 


H. H. TENNY 


H. H. Tenny has been ap- 
pointed representative of Cal- 
gon products in the Pacific 
Coast states portions of 
Arizona, Nevada, Idaho and 
Montana. Mr. Tenny’s head- 
quarters will be at 513 West- 
minster Ave., Alhambra, Calif. 

According to J. C. Weithaus, 
vice-president of Calgon, Inc., 
Pittsburgh, the appointment was 
made to provide better field 
service for customers in this 
area. 


and 


Dyers Support Fellowship 


John Egli, president of the 
Garment Dyers Guild of 
has that 
the association is sponsoring a 
fellowship at the Philadelphia 
lextile Institute. Guild mem- 
bers approved the action at the 
group's June meeting in Phil 
adelphia 

Under this arrangement the 
research facilities of the PTI 
available to Guild 
members, who will be able to 
submit individual or broad gen 
eral technical problems to the 
PTI. Written reports on each 
problem will be sent to each 


America, announced 


bec ome 


member. It is expected that the 
knowledge and equipment fa- 
cilities of the PTI will be of 
great assistance to the Guild in 
solving some of its problems 
Lawrence Jacobson, Jacob- 
son Dye Works, vice-president 
of the Guild, will be the local 
contact with the PTI. John 
Egli, head of General Dyeing 
Co., Indianapolis, is president 
of the Guild, and Mrs. Lucien 
Dietrich, Dietrich Dyers, St. 
Louis, is secretary-treasurer, 


James Joins Warco 


CLIFFORD S. JAMES 


Cliff S. James has been ap- 
pointed representative of Warco 
Laboratories, Los Angeles, ac- 
cording to a recent announce- 
ment. Mr. will visit 
drycleaners throughout the 
country to discuss the use and 
application of Warco bleaching 
chemicals and other Warco 
products. 

“Doc” Ramsey, president of 
Warco, has emphasized that this 
procedure — has found 
as the result of ex- 
tended laboratory research. Mr. 
James will visit the wetcleaning 
departments of  drycleaning 
establishments with information 
designed to reduce the con- 
sumption and strengthen the 
life of bleaches, and keep them 
anhydrous indefinitely. 


James 


been 
necessary 


Woods Succeeds Rubin as Marlow Sales Manager 


. F. Woods, former district 


engineer for Marlow Pumps, 


A. S. Rubin (left) as 
manager for the Marlow Pumps 


sales 


Ridgewood, N. ]., has succeeded division of Bell & Gossett Com- 
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pany. Mr. Rubin, who has been 
with Marlow for 12 years, is 
leaving the company to become 
a distributor in Fort Pierce, Fla. 

Mr. Woods joined Marlow in 
1949, after serving with the 
pump division of a nationally 


known manufacturer. He has 
been district engineer for Mar- 
low, covering Michigan, Ohio, 
western Pennsylvania and part 
of Kentucky and Canada. His 
primary task in his new post 
will be to aid local dealers. 


Successful Sales Meetings 


5 Some sales meetings “click” and others just “fizzle.” In 
Successful Sales Promotion, published by Prentice-Hall, 
Inc., New York, Harry Simmons offers 10 common faults of 
some sales meetings: 
1. They are not planned sufficiently in detail. 
They are not given sufficient importance. 


They 
They 
They 
They 
They 


are allowed to cover too much territory. 
are permitted to run themselves. 
become too much of a one-man show. 
do not stick to their agenda. 

carry on too long and become boring. 


SAD who 


They have no focal points of interest—no showman- 


ship. 
They lack general discussion and salemanship-partici- 
pation. 
10. Their loose ends are not properly tied up with sensible 
summaries, and they have no follow-ups. 
Here’s a complete sales meeting agenda suggested in 
this book that might be used to advantage by drycleaners: 
Discussion of previous week’s selling. 
. Individual standings, quotas, potentials. 


© 


Next week's job—new . . . ideas, prices, markets. 

5. Sales plans and policies—pricing, territories, customer 
problems. 

6. New advertising and sales promotion plans and cam- 
paigns. 

7. Special news items, contests and announcements. 

8. Short sales training talk on a specific item. 

9. Coordination of sales, advertising end sales promotion. 

10 

11 


] 
3. Individual salesmen’s problems, complaints, praises. 
5 


. Occasional speakers among company executives. 
. Occasional outside sales managers as exchange speak- 
ers. 
12. Occasional professional speakers or lecturers on busi- 
ness topics. 
13. Occasional dramatic skit featuring a sales situation. 
14. Occasional showmanship stunt built around a product, 
an executive, a factory demonstration or a_ visiting 
dealer or customer. 


‘For heaven's sake! How big a route did they give you? 
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INCREASE YOUR SALES 
BY USING OUR 
SUPERMARKET SERVICE 


Combine these 6 sideline services for your 


customers and watch your profits rise. 

Tru Color has a 35 year reputation for 
dependability and superior quality that will 
please your customers and increase your 


dollar volume. 


FILL OUT THE COUPON TODAY 


Tru Color Dye Works Inc. 
24-47 44th St., Long Island City 3, N. Y. 


ATTENTION: Rose Slavin 


Gentlemen: 


Please rush me details and prices on your sidetine 
market Service. 


Super- 


Plant 


Address 


City 


By 


yDYEING 
y REWEAVING { 
N10 
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Flow-Rinse Extractor 


The automatic unit 


Fletcher Flow-Rinse was specifically developed 
to give you complete one-unit rinsing and ex- 
tracting of charged solutions. The machine is 
compact, fully automatic (with separation and 
salvage of both rinse and soap solution) and 
requires a minimum of maintenance. 

The extractor has been developed in such a 
that 
pletely 


way garments being rinsed are com- 


immersed in the solvent while the 
basket oscillates back and forth slowly to ef- 
fectively remove the charge from every gar- 
ment. 
Other 


tor include 


features of the new Fletcher extrac- 


super self-balancing for quiet 


operaticn with uneven loads; extra heavy 
duty motor; automatic braking; smooth basket 
interior—safe for even the sheerest fabrics. 

Flow-Rinse extractors are available with 
40”, 48” and 60” basket diameters. Write to- 


day for further information. 


FLETCHER WORKS 


213 Gienwooo ave. PHILADELPHIA 40, PA. EstastisHeD © 1850 
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To Figure Interest on Investment 


9100 #100 

F 

800% iso 

600% di 
500% 
400% 


It’s natural for a 
conservative dry- 
cleaner to think 
things over care- 
fully before invest- 
ing in new equip- 
ment. A prime 
consideration, how- 
ever, in making the 
decision is the re- 
turn on the invest- 
ment. To help 
cleaners evaluate 
a new piece of ma- 
chinery, the  ac- 
companying table 
has been prepared. 

Consider, for ex- 
ample, a machine 
that $250 
and saves you $40 
a month. Find the $250 in column A, then run a line 
to the $40 mark in column C. The intersection of that line 
with column B gives the interest on the investment per 
year without any longhand figuring. If the cost of the 
$25,000 and the saving $4,000 per month, 
the same system is still used, but two zeros are added to the 
dotted line drawn across 
still remains the same—nearly 


+ 10 
c 


costs 
across 
machine were 
figures above. You use the 


the chart and the 
200 percent per year. 


same 
answer 


Canadians Offer Checking List 


- 


SERIAL NUMBERS CHECKING LIST has been devised by the Canadian 
Institute of Launderers and Cleaners, Ottawa. The list is ao sheet of 
paper numbered consecutively from 1 to 1,000. In a plant test of the 
list as an inventory aid, the Institute found that a closer check could 
be main'ained on serially numbered invoices to make sure they were all 
used and were not destroyed or carelessly wasted 


Second Truck for Small Cleaner 
When is a small drycleaner justified in purchasing a 
second delivery truck? Although he has only one routeman, 
Mel Dufault of Hampton Dry Cleaners has two recent- 
model trucks for his Hampton, New Hampshire, plant. He 
has had the spare for over two years, and has just replaced 
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ONTARIO 
STEAM BOILERS 


POWER STATION EFFICIENCY 
IN SMALL SIZE BOILERS 


IDEAL for CLEANERS 

* QUICK STEAM 
* AUTOMATIC OPERATION 
* TOP EFFICIENCY 


1% to 20 hp = Gas, Oil or Coal ¢ 
15 to 140 psi 


WIRE OR WRITE FOR FULL INFORMATION 


ONTARIO IRON WORKS, Poloski2,NY. 


BUILDERS OF ONTARIO BOILERS SINCE 1892 


it with a brand-new one. The new truck was turned over 
to the driver, relegating his two-year-old truck to spare 
status. 

Mr. Dufault had planned to get a station wagon to run 
between home and plant, a distance of 20 miles. Then he 
realized that if the regular truck broke down in the midst 
of the season the station wagon just wouldn’t have the ca- 
pacity to take its place. He’d then be forced to use personal 
cars and extra help to pick up and deliver. So he got another 
truck. 

Now, since he has the spare, it is used to fill in during 
the summer season, and for specials that would throw the 
routeman off schedule if his truck were diverted. A part- 
time presser is the driver in such instances. 

With the two trucks Mr. Dufault has been able to get 
much better maintenance service, particularly in the sum- 
mer. This is because he can send the trucks to the garage 
by appointment, and because he isn’t so inclined to postpone 
service at the normal time because of urgent need for a 
single truck. 

Finally, he completely defrays the actual expense of that 
second truck by personally picking up $15 or $20 worth of 
business along those 20-odd miles to his home each night 
and morning! 


PEOPLE AND 
PLACES 


NORTH EAST 


Bamboo Cleaners has opened 


location on Franklin St., Wat 


at 425 E kins Glen, N. Y. 


Hatboro, Pa. 


County Line Rd., 
Albert J. and Mary A. Godley 
have purchased the share of 
Carnig and Laura D. Phillips in 
Carnig Cleaners & Dyers, 1811 
27 Butler St., Wilson, Pa. 


Bond Cleaners of Hazleton, Pa., 
has moved to a new building on 
N. Wyoming St. 


Janos Dry Cleaners has opened 
at 1575 Dutch Broadway, Val 
ley Stream, Long Island, N. Y. 


Normand Dubois has sold his 
Lancaster, N. H., drycleaning 
business to Manfred Donovan. 


Chapman Brothers Service Dry 


Cleaners has opened in a new 


Best Cleaners has moved from 
299 Broadway to a newly re- 
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Sales Promotion “Tips 


... For BERLOU Mothproofing Dealers 


Put HUNDREDS of salesmen to work for you 
now. 


Berlou pocket stuffers and pin-on togs won't take the place 


of personal salesmanship, but, 


they make up one of your best 


means of doing a more effective, year ‘round selling job. 


All you have to do is attoch a Berlou pin-on tag or pocket 
stuffer to each outgoing article. They are gentle reminders that 
your shop is an authorized dealer for Berlou 5-Year Guaran- 


teed Mothproofing Service. And, 
in three big ways: 


This is not a 


You are getting the Berlou Sales message across to your 
best customers with a minimum of cost and labor. 


these silent salesmen pay off 


. Even if only a few customers responded each week, you 


would still make money, and you would be building re- 


peat business. 


Berlow circulars, 


togs and stuffers are readily available 


from Berlou. Berlou also provides a complete line of direct 


mail letters, 
streamers, 


radio spots, 
and counter and window display signs for use 
by authorized dealers. 


newspaper ads, decals, window 


“one shot deal'’—vuse these Berlou sales aids 


throughout the year, and watch your business grow. 


BERLOU IS PROFITABLE 


No other service you can offer in your shop has a better mar- 
gin of profit than Beriou Mothspray. Profits run as high as 200 
to 300 percent for many dealers. 


Moths and carpet beetles breed and feed whenever the tem- 
perature is 57° of above, and today's modern heated homes 


are subject to year 
sale item with year 
antee in writing makes Berlou easy to sell. 


‘round attack. Truly, Berlou is a repeat 
‘round potential. 


Beriou's Five-Year Guar- 
For 24 years, since 


1930, Beriou has proven more profitable for professional moth- 
proofers than any other product. 


Present Berlou dealers can obtain free assistance on their 
Berlou promotion by writing directly to the advertising de- 
partment. 


THE BERLOU MANUFACTURING COMPANY 
435 Monroe Street 


in Canada: 


Marion, Ohio 


The Berlou Company Litd., Londen, Ontario, Canada 


our 


Note: if you are not already a Berlow dealer, write for 
interesting and informative booklet, 
Profit Bulider Pian'’—NOW! It's FREE—and it will show 
you how to add EXTRA PROFITS to your business every 
day. Our dealers make as much as $5,000 te $10,000 
extra net profit each year. Use this coupon for con- 
venience. 


“Berlou's 


FILL OUT AND MAIL TODAY 


| OK! Send a Free copy of ‘‘Berlow's "rofit Builder Plan" 


| without obligation. 


| Signed. 


Zone State 
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eee 
Ang 
le] | 
| 
‘ 
| 
| Address: 
7 
129 


...before the 


Moke the tools fit your operation, 


NOT the other way around. Whether your tags 


are written or printed, whether it’s laundry or 


w 


MORE LAUNDRY AND DRY CLEANING TAGS ARE BEING MADE 
OF PERMAFIBER THAN ANY OTHER MARKING TAG STOCK! 


dry-cleaning, (regular or charge systems) 
PERMAFIBER stands up better than 


So, insist on — 


TAGS 
bey 


made with 


[TAG STOCK | 


only Marking Tag Stock continuously tested by the 


American Institute of Laundering 


FOR SAMPLES AND NAME OF NEAREST JOBBER 


450 SEVENTH AVENUE + NEW YORK 1,N Y 


OF TAGS MADE FROM PERMAFIBER, WRITE 


Inexpensive, Quickly Installed 


POWER GARMENT CONVEYORS 


for Long or Short Distances | 


DAHLBERG POWER- 
DRIVEN REVOLVING 

CONVEYOR 
ACCESSORI 


con 
ors up and 
low de 

ak 


@ Laundries 
@ Dry Cleaners 


@ Linen Suppliers 
@ Garment 
Manufacturers 


PATENTED 


complete 


service. Designed 
meet the individual 


LC omMPrany 
Ciry 


My Josera ts 


conveyor 


Free engineering service. 
Write for information 


| DAHLBERG 
MACHINERY CO. 


417 Torrey Building 
Duluth 2, Minnesota 
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NATIONAL CLEANERS 


2807-11 W. LAKE ST. @ CHICAGO 12, 


modeled store at 301 Broadway, 


Chelsea, Mass 


Ruby's Cleaners has opened in 


the Carrick (Pa.) shopping cen 
ter, 2100 block, Brownsville Rd. 


Cadillac Cleaners, Inc., has 
opened at 2589 Morris Ave., in 


Max 
open house at Toledo (Ore.) 
Cleaners, Main St., to celebrate 
the completion of their new 
plant 


Mr. and Mrs. W. C. Collins, 
owners of Heppner (Ore.) 
Cleaners, have installed new 
drycleaning equipment 


Jerry and Price Harris have 
announced the purchase of Gig’s 


Mr. and Mrs. Melvin Rumsey, 
Ir, have purchased Indian 
River Cleaners, Eau Gallie, Fla., 
from Vance Bell, 


Herman Easley and Pete Peter- 
son have completed a new plant 
for A-1 Cleaners on East State 
Line, Fulton, Ky. 


W. N. Bradford and Russell B. 
Rose have purchased Moore 
Cleaners, Sumter, S. C., from 
L. C. Moore. 


Lloyd and Lola Mead have sold 
Smith Cleaners and Dye Works, 
1321 Arlington Ave., N., St. 


MURRY! HURRY! 
GET YOUR FREE 
SPOTTING GUIDE) 


and Emily Damon held 


The new handy WPR Spouing Guide Wall 
Chart tells you how to recognize and remove 
many different types of stains instantly. Post 
one over your board—see how much easier 
and faster you work. Get your guide today! 


CHEMICAL MFG. CO. 
ILLINOIS 


the Larchmont section of Union, 
N. J. Owners of the store are 
Emanual Klosin and Theodore 
RK. Spiro 


Albert Porto and Benny Patrak 
have opened a new plant for 
Carlisle (Pa.) Cleaners at 128 
N. Hanover St. 


Cleaners, Valier, Mont., from 
Lloyd Gigstad. 


Antone Brown has purchased 
City Dry Cleaners, St. Maries, 
Idaho, from Mr. and Mrs. Sam 
Nelson. 


Mr. and Mrs. Art Starmer have 
returned to Stevenson (Wash.) 
Dry Cleaners. The Starmers 
sold the business last vear and 
recently repurchased it. 


Petersburg, Fla., to William A 


Bryan. 


Tally-Ho Dry Cleaners, owned 
by Ralph and Pauline Talley, 
has moved to a new location at 
470 Flamingo Way, Miami 
Springs, Fla. 


E. W. Falls has installed new 
drycleaning equipment in Caro- 
lina Cleaners, 209 S. Firestone 
Blvd., Gastonia, N. C 


W. O. Huddleston, owner of a 
Martin, Ky., drycleaning estab- 
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d h | WPR Spotting Guide Chart 
ont put the See 
c 
¥ 
the rest. ay? 
= CERTIFIED. 2 
ben corporation 
ande« at 
Dahiberg jue screw type principle | 
makes operation economical. A quarter 
horsepower motor handles 0 feet of f 
m long @expenence specifically to 
2 needs of 
Please end wu s free 
kconomical 
Garment Conveyor § 
A 
berg Inexpensive Slick R 
= 


TEXTILE EQUIPMENT 


TAG-O-LECTRIC 


Makes, marks and power 
staples temporary identifica- 
then 
= tags in one oper 
‘ * ation. Models for all 

gud loundnes and cleaning 


plants. 
oe. 

Wr RIBBON-RITE 
MARKING MACHINE 
Clean, sharp, indelible 
ribbonized marking. No 

~~ 3 inking grief. Always 
ready for use. 


4 


FOR MODERN. EFFICIENT 


IDENTIFICATION 
TAG-O-MATIC Lie 
Mokes, marks and j A 
stacks tags. Any code é 
in numbers and letters , 
up to 10 characters. 
TAG-O-LECTRIC 
FIBEROLL 
The only tag roll that carries J 
operational guarantee * / 
Tag-O-Lectrics and Tag-O- \ 
Matics. No. and No. 
sizes. TAG-O-LECTRIC STAPLES 
Rust-resistant or rust proof 
Made for power, precision 
stapling 


WRITE for “FREE BOOKLET” TEMPORARY IDENTIFICATION for LAUNDRIES 


TEXTILE MARKING MACHINE CO., Inc. 


lishment, has purchased Asher’s 
Dry Cleaners, Hyden, Ky., from 
Pearl Asher. Mr. Huddleston 
iy to change the name of the 
irm to Ideal Cleaners 


Helen and Dick Clark have an- 
nounced the opening of a new 


NORTH 


Arthur C. Demaree has opened 
Demaree Cleaners at Seminary 
and Mill Sts., Bloomfield, Ind. 
All new equipment has been in- 
stalled. 


Mike De Wulf has purchased 
Uptown Cleaners, Kewanee, IIL, 
from Roy Coons. The new 
owner has remodeled the clean- 
ing room and plans to remodel 
the entire plant in the near 
future. 


Cliff Polich has started re- 
modeling Aitkin (Minn.) Clean 
ers, 308 Minnesota Ave., N. 


Peter Pan Cleaners, 2900 N. 
Harlem, Elmwood Park, IIL, has 
been incorporated by E. Osman, 
D. Sloan and V. Fellger. 


Sam and Lou Darko have pur- 
chased new finishing equipment 
for Darko and Sons Cleaners, 
2659 Shelby, Indianapolis, Ind. 


Lyle Maritz has leased Knox- 
ville Cleaners from F. C 
Burton, who is retiring from ac- 
tive business 


Dick and Jinny Johns have pur- 
chased Vita Tone Cleaners, 709 
Jefferson St., Mendota, Til. 


Barber 
Cleaners 


Ind 


Mrs. Andy 
chased Nifty 
Main St., Clinton 


has pur- 
102 
and will 
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drycleaning plant at 13211 
N.W. Seventh Ave., Miami, Fla 


Edward and Maye Taylor have 
taken over operation of Quality 
Cleaners, Vocrhis and S. Florida 
Aves., DeLand, from 
Pauline and Julian Keyes 


CENTRAL 


operate the business as Ideal 


Cleaners. 


Albert Jaffe and his sons, S. R. 
and Harold, have opened Per- 
fect Cleaners at 2316 Devon, 
Chicago. 


Hinkley Cleaners on U. S. 
Route 5, Dayton, Ohio, is plan 
ning an addition to the plant. 


Russell O’Berry has purchased 
Cobb’s Cleaners, Fenton, Mich 
He will change the name of the 
business to O'Berry Cleaners. 


Riley’s Drive-In Cleaners has 
opened at 340 S. Main St., 
Jacksonville, Il. 


Don Bussey, sales manager, has 
announe ed the opening of a 
new drive-in pickup station for 
Broadway Cleaners at 29th St 
and W. Broadway, Council 
Bluffs, Iowa. 


Anthony, James and Michael 
Manos have opened a new dry 
cleaning plant at 12tn St. and 
Market Ave., N., Canton, Ohio 


South Side Cleaners has opened 
at 109 E. Markland, Kokomo, 
Ind. 


Illinois Cleaners has moved to 
i new drive-in plant at 940 W 
Eldorado St., Decatur, Ill 


STOP COSTLY MIX-UPS 
LE ORDERS! 


ON MULTIP 


TWIST-EMS 


te 


lean Clothes asl Longer 


Eliminate time and money consuming 
delays, driver mix-ups, inconveniences, 
claims, etc. with TWIST-EMS Hanger 
Ties. Just a quick twist-of-the-wrist 
and GROUP ORDERS are LOCKED 


Cleina Clothes Last Longer 


Clodhes Le 


>) ‘ 
Ciean 


into a SINGLE, SECURE UNIT. 
These handy, wire re-inforced paper 
tapes are faster and easier to use than 
cord or other tying methods, and their 
colorful, attractive appearance pleases 
customers, too! 
Ask your Supplier or write for 
Free Samples and new LOW Prices. 


Include Name and Address of your Supply House. 


A 
WiSt-ems 


GERMAIN’S, INC., TWIST-EMS DIV. 


Dept. N-10 Los Angeles 21, California 


FREE...NEW BULLETINE 


“Points to 
Look for 
When You 


Select a Boiler” 


This bulletin describes 
Auto- 
matic Packaged Boiler 
... the Boiler with the 


special “spinning gas 


the Continental 


technique” for maximum heat transfer at low fuel 


cost. Get the facts on wh 


select a boiler 


at to look for when you 


. send for Bulletin BE-3 today. 


Continental Boiler Division 


BOILER ENGINEERING 


Phoenixville, Pa. 
NAME 


COMPANY 


ADDRESS 


& SUPPLY CO., INC. 


¥e 
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End Weight Guessing with Nu-Weigh Scales 


ECONOMY HANGING 


SCALE $39.75 


With Floor Stand add .$15.00 
22.00 
18.00 
Popular and ideal basket-scale 
for selling service by weight. 
Approved by Dept. of Weights 
Capacity up to 


The Basket alone 
The Scale alone 


and Measures 
100 Ibs 
Booth 130 All Atlanta 
October 15-17 
New '54-'55 Catalogue 
Just Out 


NEWHOUSE C 


STANDARD SCALE 
BASKET $69.50 


«2 38” 32° 
goavge steel 
with removable plastic liner 
Capacity 60 Ibs 
basket 


carriage with 3” ball bear 


heavy 
basket 


wire 


Scale and 


mounted on steel 


ing casters. Weight figures 


are reflected in magnifying 


mirror and plainly visible 


without stooping 


From your jobber 
or write direct. 


3827 San Fernando Rd. 


Glendale 4, California 


Qualites 


and get better pressing 
at lower padding cost 


Buy a Qualitex foam press pad this week and compare it with the 
pads you are now using. You will like the better quality pressing and 
will find that it actually costs less because of the longer pad life. 


5 REASONS WHY QUALITEX PRESS 
PADS ARE YOUR BEST BUY 


1 EXCLUSIVE napped synthetic cover- 
ing prevents pitting and flaking of 
foam rubber. It also insulates against 
rubber destroying heat, thus adding 
to the life of the pad 


2 EXCLUSIVE metal eyelets, with 
tying wires, allows tight installation 
This prevents pad shifting and re- 
sultant pad damage 


3 EXCLUSIVE “%&" metal rods are at- 


tached on both sides of pad to insure 
an even tension over entire surface 
when pod is installed. This smooth 
‘ight overlap will give you quicker 
vacuum and steam action. 


4a SPECIAL pressing pad formuia of 
AIRFOAM super cushioning by Good 
Year. 


5 GUARANTEED for a minimum of 
four months. 


ORDER YOUR QUALITEX FOAM PRESS PAD FROM YOUR JOBBER. 


Quality products company 


5760 West Grand Ave., 
Chicago 39, Ill. 


PERCHLORETHYLENE 


CHARGED SYSTEM 


SAMUEL 


Frank N. James, the owner, has 
announced that the business 
name has been changed to 


James Illinois Cleaners 


Mr. and Mrs. Gene Nelson have 


purchased a drycleaning busi- 
ness in Bellefontaine, Ohio. 


Peter Pan Cleaners, 507 E. State 
St. and 618% W. State St., 
Rockford, has purchased 
Olympic Cleaners of that city. 


Mr. 
owners of Howard 
Cresco, lowa, 
new equipment for t 
ness. 


and Mrs. Floyd Howard, 
Cleaners 
have hased 

‘ir busi- 


TAUBMAN & CO. 


FOR DRYCLEANING ONLY 


==» 


MODEL GR50 

GREEN INK 
ONLY. This mark. 

ing pen is es- 
pecially designed 

for drycleaners only using per- 
chiorethylene and ‘‘charged 
system" 
WARNING—This green ink 
will not stand up in wet wash 
or laundry. 


1 WEST 34th ST., 1, 


The grand opening of Stephen 
Cleaners, 104 E. Lith St., Oska- 
loosa, lowa, was held recently, 
according to an announcement 
by Floyd Stephen. 


One Hour “Martinizing” Clean- 
ers has opened at Vincennes 
and Spring Sts., New Albany, 
Ind. 


Flash Cleaners has opened in 
the O'Neil Sheffield shopping 
center, Lorain, Ohio. 


Al Barrett has sold Barrett 
Cleaners, 106 S. Main, Colum- 
biana, Ohio, to Amos Campbell 
and Charles Moser 


Albert Finston and Leroy Zas- 
lowsky have opened Culver- 
wood Cleaners and Launderette 
at Inglewood and Culver Blvd., 
Culver City, Calif. 


Swift One-Hour Cleaners has 
opened at 910 W. Prairie, 
Houston, Tex. President of the 
company is Harry Schechter. 


Mr. and Mrs. James Sutherland 
have purchased U-Save Clean 
ers, 3540 Clayton Rd., Concord, 
Calif., and have changed the 
name of the business to Payless 
Cleaners. 


Ted Levy is president of Flair 


Stores, Inc., a recently organ 
ized dryclegning corporation 
with 10 outlets in the Holly- 


wood, Calif., area. 


J. E. Britler Cleaners and Laun- 
dry has opened at 1219 E. Main 
St., Alhambra, Calif. 


Cienega Cleaners has opened a 
new branch at 9534 W. Wash- 
ington Blvd., Culver City, Calif. 


NATIONAL CLEANER & DYER 


C. L. Bowden, owner of Holi- 
day Cleaners, has announced 
the opening of a new store at 
2708 Wilshire Blvd., Santa 
Monica, Calif. 


George and Cora Cooper have 
taken over the operation of 
Kellogg's Cleaners, 18628 Pio- 
neer Blyd., Artesia, Calif. 


Richard Eddington has opened 
Eddington Cleaners at 1205-A 
South Highway, Ukiah, Calif. 


Jim Thompson has purchased 
Atascadero (Calif.) Cleaners 
from H. M. Freisen. 


Another unit has been added 
to the Sloan’s Dry Cleaning 
chain in Los Angeles, Calif. 


Placido and Lola Jane Ruiz will 
operate Kentlark Cleaners, 999 
Magnolia Ave., Larkspur, Calif 


Doneux 
owners of 
and Brent- 


George and Emma 
have become sole 
Modern Cleaners 


PEN 
| 
| 
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| 
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GAS BOILERS OIL BOILERS 


Vertical tubular Vertical tubular 
Vertical flueless Vertical flueless 
Portable horizontal Portable horizontal 


Fully automatic units including boiler feed or complete 
return systems. All boilers ASME Code & National Board. 


37th Year 
Over 10 sq. ft. heating surface per H. P. all sizes of HRT's. 


P. M. Lattner Mfg. Co. Cedar Rapids, lowa 


Dealers & Distributors most everywhere 


wood Cleaners of Antioch, Robert Gully and Jesse F. | 
Calif. They purchased the in- Walker have purchased Martin's | 


The Bertsch 
Rug Wringer 


Before enlarging your 
plant to handle that in- 
creased volume, investi- 
gate the BERTSCH Wring- 
er. It will more than 
double the volu of 
your present plant and 
will cost less than a new 


terest of H. McKay in the busi- Dry Cleaners, 378 S. Murphy 
nesses. Ave., Sunnyvale, Calif. They 
will operate the business as 
Gully’s Dry Cleaners. 


Mr. and Mrs. Ben Fagan have 
purchased Mayfair Cleaners, 
Michigan Ave., Glendora, Calif. Mr. and Mrs. Ray Whitman | 
have purchased Dayton (Tex.) | 
Cleaners from Mr. and Mrs 
Alton Burge. 


W. C. Harrington and George 
Harrington, his son, have an- 
nounced the opening of Har- 
rington and Son, Cleaning and Doug Carter has installed new 
Pressing at 204 S. Tennessee cleaning equipment in Vogu 
St., McKinney, Tex Cleaners, Kerman, Calif. 


scrub floor or a new dry 
room. 


DOMINION of CANADA. & CO. 


Easiest to Install 


bef Anyone 


Do It! 


Stern's Cleaners has opened in G. A. MacIntosh, one of the 
the Wilmar Heights shopping four sons in the family-oper- 
center, Agincourt, Ont. ated business, will _— the 
plant. The ome readed by 
Allen J. Mulligan has announced ‘. L. MacIntosh, Sr., is a mem 
the sale of Mulligan Cleaners, ber the Dry Clean 
Woodstock, Ont., to George Institute (Ont.). . 
Miller. TIME SAVERS 
Orillia (Ont.) Cleaners and 
Bowmanville (Ont.) Cleaners & Dyers has installed some new “ENGINEERED 
Dyers has installed new finish- equipment and purchased a j 
ing equipment. Ed and Harold new delivery truck. e 
Leslie are the owners of the 


business. K. L. MacIntosh and his four 

sons have opened MacIntosh 
MacIntosh Cleaners has opened Cleaners at 132 Wellington St., 
a new plant in Preston, Ont. S., Hespeler, Ont. 


OBITUARIES 


TIME-SAVERS 
83-29 Welnut St., Montclair, w. 


GENTLEMEN Piease send without 


your FREE booklet on§ 
TIME. SAVERS “Hi Speed” 


wuts 


Charles T. Beringer, 64, president and general manager of 


FITTINGS 

the John P. Lynch Company of San Francisco and Los NAME a 
Angeles, passed away on August 15 after a brief illness. Mr. a ; 
Beringer was also president of Beringer Brothers winery, St. 1 
Helena, California, which was established by his father. ’ —, Ld 
Mr. Beringer became associated with the laundry and dry- MONTCLAIR STATS 


cleaning industry in 1919, when he established a laundry de- NAME OF JOSBER 
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COST AS LOW AS per 
F (The most Practical and 
fconomical Conveyor Sys- 
tem for transporting gor- 
[switones ments within your Plant 


ATE 
REPELLENT 
TANk 


EQUIPMENT CO. 
HATFIELD, PA. 


World's Finest Balanced 
Shirt Finishing Unit... 


UNIPRESS 


2 GIRL CONSTELLATION 
® increases Production 
® Finishes Beautifully 
Folds Automatically 


tp 


The UNIPRESS Company 


Minneapolis 8 Minnesota 


Rated the same but... 


only the bigger, stronger, LEFFEL can deliver 
when you need extra steam 


Roth of these boilers 
are rated at 20 TP 
The smaller pack 
age-type boiler can 
deliver only 20 HP 
while the larger 
Leffel easily operates 
at 


rating, and m emer- 


abowe its 


gencies, delivers up 
to 40 with 
safety 


Look to Leffel for 
dependable ood THE JAMES LEFFEL & CO. 


DEPT. cD SPRINGFIELD, OHIO 


bulletin 256 today 
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partment for A. P. Hotaling and Company, San Francisco. 
He established the John P. Lynch Company of San Francisco 
in 1925, in partnership with John P. Lynch of Los Angeles. 

Mr. Beringer always maintained a close personal relation- 
ship with the industry, supporting constructive group activi- 
ties. He also served as president of the Wine Institute, was a 
Rotarian and a member of the Olympic Club of San Fran- 
cisco, 

He is survived by his wife, a son, a daughter, three sisters 
and a brother. 


Elmore A. Haney, 56, Southern division sales manager of 
The American Laundry Machinery Company, Cincinnati, 
died on August 23 after an illness of six months. 

Mr. Haney began his career with The American Laundry 
Machinery Company in 1924 as an order clerk and became 
a salesman in 1927. He ieft the company in 1932 to enter 
the laundry business in St. Louis, and returned as a salesman 
in 1937. From 1942 to 1946 Mr. Haney served in the Army. 
Nine months after returning to The American Laundry 
Machinery Company, he was named assistant Southern divi- 
sion sales manager and in 1954 he assumed full managership 
of the division. 

During World War I Mr. Haney served in the 37th Rain- 
bow Division and in World War IL he held the rank of 
Lieutenant Colonel in charge of all Army laundry opera- 
tions in Europe. For this work he received citations from 
A resident of Silverton, Ohio, Mr. 
Haney was a member of the Hyde Park Masonic Lodge, the 
Shriners, Scottish Rite, Sales Executives Club, Almco 
Veterans, and the 37th Division Veterans Association. 

He is survived by his wife, Mrs. Mildred Stauder Haney, 
and his mother, Mrs. Laura Edwards of Los Angeles. 


several of our allies. 


Samuel A, Kaminski, 62, owner of Robert's Cleansers, Lynn, 
Massachusetts, died recently. He leaves his wife, a son and 
two grandchildren. 


Paul Washington Littell, 46, owner and operator of a Dania, 
Florida, drycleaning plant, died recently. Survivors are his 
wife, mother, three brothers and five sisters 


Frank H. Ross, Sr., 68, 
president and founder of 
F. H. Ross & Company, 
Charlotte, North Carolina, 
died on August 19. Under 
his direction F. H. Ross & 
Company had expanded and 
now, in addition to its Char- 
lotte headquarters, main- 
tains offices and warehouses 
in 12 Southern cities. 

Mr. Ross was a director 
of the Union National Bank, 
the Charlotte Country Club 
and the Lawton, Oklahoma, 
Bottling Com- 

pany, as well as_ being 
widely known in the laun- 
dry, drycleaning and chemical industries. 

Survivors are two sons, Frank Howard Ross, Jr., immedi- 
ate past president of the Laundry & Cleaners Allied Trades 
Association, and James McCausland Ross, five grandchil- 
dren, and two brothers, Charles B. Ross and Dr. Otho B. 
Ross, all of Charlotte. 


Coca-Cola 


James Clay Steely, 52, owner of Steely’s Cleaners, Beau- 
mont, Texas, died recently. His wife, daughter and five sons 
survive 
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Benjamin Yelowitz, 65, operator of a Philadelphia dryclean- 


ing business for more than 40 years, died on August 15. NO LIN ER af EEDED 

Mr. Yelowitz was a director of the Rashkover Tiraspolier 

Beneficial Association. He is survived by his wife, a son and 

five daughters. with GROSS STAR 
ALUMINUM = GRID-PLATES 


MEETINGS SCHEDULED 


[up to 46” $14.85) 


Perfect heat and steam control are attained 
mushroom 1.00 through the exclusive metal, vent-spacing and 
over 46 19.25 pressing surface of Gross Star Plates. No gri 
—_ liner is needed with any press 


from your jobber 


October 10, 11 and 12—Pennsylvania Association of Dyers 
and Cleaners, Annual Convention, Penn-Harris Hotel, 
Harrisburg. 


Rcross STAR GRID PLATE: Baten 


1700 ST CHICAGO 16 DANUBE 6-6022 


October 14, 15, 16 and 17—American Institute of Launder- - 


Atlanta Municipal Auditorium, BOCK 
EXTRACTOR 


Insist On A Bock 
and 
You Will Have The Best 
We have made Extractors 
Exclusively For 35 Years 


November 5 and 6—Kentucky State Launderers and Clean- 
ers Association, Annual Convention, Phoenix Hotel, Lex- 
ington. 


November 5, 6 and 7—Illinois State Cleaners and Dyers 
Association, Annual Convention, Sheraton Hotel, Chi- 
cago. 


November 12, 13 and 14—Ohio State Association of Clean- 


ers & Dyers, Annual Convention, Neil House, Columbus. Sizes 15” 17” 20” 
November 20 and 21—Cleansing Plant Owners of Massa- ed 


chusetts, Inc., Annual Convention, Hotel Statler, Boston. 


BOCK LAUNDRY MACHINE CO. 


December 3, 4 and 5—Indiana Dry Cleaning & Laundry TOLEDO 2, OHIO 


Institute, Annual Convention, Claypoole Hotel, Indian- 
apolis. 
December 5—Wisconsin Dry Cleaners Association, Inc., 
Annual Convention, Schroeder Hotel, Milwaukee. 


1955 


January 14 and 15—Michigan Institute of Drycleaning, Inc., 
Annual Convention, Detroit-Leland Hotel, Detroit. 


January 14, 15 and 16—Iowa State Cleaners and Dyers 
Association and Nebraska Cleaners and Dyers Associa- 


tion, Joint Convention, Fort Des Moines Hotel, Des BAM uP TO 50°%o 


Moines, Iowa. on HANDLIN Z CONTIN Uj RAIL 
January 15, 16 and 17—National Institute of Rug Cleaning, I COSTS... i 


Annual Convention, Statler Hotel, New York City. FREE BOOKLET OVERHEAD RAIL SYSTEMS 


SHOWS ow FOR COMPLETE & PARTIAL SYSTEMS 


@ We provide the inexpensive patent- 
ed fittings . . . priced as low as 
75¢ each. 

@ You provide your own ¥%"' of I” 
ordinary pipe. 

@ You install-it-yourself. No welding 
threading ...No machining! 


January 21, 22 and 23—Louisiana Laundry & Cleaners 
Association, Virginia Hotel, Monroe. 


January 29 and 30—Minnesota Institute of Laundering & 
Cleaning, Inc., Nicollet Hotel, Minneapolis. 


February 11 and !2—North Carolina Association of Laun 
derers and Cleaners, Inc., Annual Convention, Washing 
ton-Duke Hotel, Durham 


Free. planning service! 


MAIL COUPON TODAY! 


February 17, 18 and 19—Mid-West Cleaners and Launder 
ers, Annual Convention, President Hotel, Kansas City, 


Without ony obligation te me, please send complete 

Mo. LLUSTRATED information on CONTIN-U-RAIL Overhead Rail Systems. 
‘ 
March 3, 4, 5 and 6—National Institute of Drycleaning, An- FOLDER 

or you con install. it yourself, 

March 16, 17 and 18—Texas Laundry and Dry Cleaning wrench ond 
Association, Texas Hotel, Fort Worth 


April 15, 16 and 17—Southern L — and Cleaners As 
sociation, Annual Convention, Captain Shreve Hotel, 
Shreveport La 


MACHINE COMPANY Inc. 


14th St. & Lafayette Ave., Kenilwerth, N. 4. 
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NATIONAL MARKET PLACE 


Where Buyers and Sellers Meet 


10¢ @ word for the first insertion and 8¢ a word for each subsequent, 
consecutive insertion of the same ad. Advertisements set in capitals 
or bold face type 15¢ a word, first insertion; 10¢ a word for subse- 
quent, consecutive insertion. Minimum charge—$2.00 (new or repeat). 

Help Wanted and Sitvotions Wanted ads 5¢ a word for first inser- 
tion, 4¢ @ word for each subsequent, consecutive insertion of same ad. 
Minimum charge—$1.00 (new or repeat). Capitals or bold face type 
—double these rates 


Add five words if answers are to come to a box number to be for- 
warded by us. 

Be sure to write your copy, name and address plainly. 

Advertisements in this department must be in our hands NOT LATER 
THAN THE 12th OF THE PRECEDING MONTH. 

Cash must accompany all orders for advertisements in our classified 
columns. No book accounts can be opened, as the low charge made 
does not permit this expense. 


Mail Your Replies to Box Numbers to National Cleaner & Dyer, 304 E. 45th St., New York 17,N. Y. 


CLEANING PLANTS FOR SALE 


CLEANING PLANTS FOk SALE (Cont'd) 


TO BUY OR SELL A LAUNDRY, DRYCLEANING OR RUG CLEANING 
BUSINESS IN NEW YORK, NEW JERSEY, CONNECTICUT OR PENNSYL- 
VANIA, CONTACT RICHARD J. MULLER, Lic. Broker, 89-16 184th St., 
Jamaica 3, N. Y¥. REpublic 9-3016 5814-2 


le—laundries, 

vania. If interested in buying 
228TH STREET, LAURELTON, 
LAURELTON 8-3291 


Metro 
Jersey, Connecticut, Pennsy! 
r selling, contect J. B. KANDEL, 131-39 
LONG ISLAND, NEW YORK. PHONE 
4648-2 


drycieaning planis 


Westchester, New 


rug cleaning plants ir 


area 


mpletely equipped soivent plant, $140,000 gross. Call »thice, 
{ the fastes! growing areas in southern Cali 


quarter. $20,000 to handle. ADDRESS 
NATIONAL CLEANER & DYER 2 


routes, 
esale Located iz ne 
ia. Business in reasing eact 


Box 5883 


ONE COMPLETE DRYCLEANING, LAUNDRY AND COLD STORAGE 
PLANT. ADDRESS, Box 70 NATIONAL CLEANER & DYER 2 


MIAMI, FLORIDA: Wonderful opportunity for responsible parties to pur 
chase this NAPHTHA PLANT, with nv 
ADDRESS: Box 59% 


cash down. Grossing $65,000, ar 


NATIONAL CLEANER & DYER 2 


nually 
For Sale 
Valley 


mplete 


Small 


Idah 


laundry and drycleaning plant in the heart 


of Magic 


Established over twenty modern equipment. For 


Buhl & Drycleaners, Buhl 
Idaho 6085-2 


years, 


details and terms, write Laundry 


Well-established solvent plant and shirt unit, northwestern Pennsylvania 
Storage vault and rug room, 4 stores, 6 routes, 3 apartments over offices 
Equipment in excellent condition. Excellent buy. Write: Box 5927 
NATIONAL CLEANER & DYER 2 
Drycleaning solvent plant, ideal location in northern New Jersey. Mod 
ern equipment for drycleaning and shirt laundry. Large cash-end-carry 
business, als routes. Can be purchased with or without building 
Established 25 years. ADDRESS, Box 7008, NATIONAL CLEANER & 
DYER 2 
$8, Modern 
washer, 4 presses 
Ill health 


7055-2 


Bargain Worth lots more 
30 x 48 


Better act fast 


buys my cash-and-carry plant 
filter, 
All other equipment to make plant complete 
Paducah, Kentucky 


equipment. 25 H.P. boiler, 2000 gal 


Rex Cleaners 
Drycleaning plant for sale. Shields unit with two-bath clear-rinse system 
Excellent loc Located in northern California. Good hunt 
ing and fishing country. Population 25,000. ADDRESS, Box 7052, NA- 
TIONAL CLEANER & DYER 2 


ation, long lease 


Drycleaning plant, Detrex unit, o 
Ohio city, rent $85 


land, Ohi 


mpletely equipped, sales $25,000 year, 
Apple Co., Brokers, Cleve 


7053-2 


lease, attractive price 


truck route, sales $23,500 
large central Ohio city, priced right 
7054-2 


Drycleaning, complete plant, 2 outlet stores 


year, fine clientele, good locations 
Apple Brokers, Cleveland 
For Sale—Modern petroleum plant in southern Oklahoma. Near perma 


nent air base. Plant doing around $500 per week over-the-counter. In 


creasing steadily. Prices $1.00 up. Best location in town. Equipment new 


or nearly new. Low overhead. We consider this plant best buy in Okla 
home. For complete details: ADDRESS, Box 7064, NATIONAL CLEANER 


& DYER 9 


Modern drive-in solvent plant, Columbus, Ohio. Established over 50 
1952. 3 trucks, building and real estate $50,000 
Write or call Roy Francis, Central Realty Co., Columbus, Ohio 
La. 7375 7065-2 


years. Newly equipped 
complete 


Ca-4 7628 


1954 volume will 
Owners retiring. Write, call 
Columbus, Ohio. Ca-4 7828, La 
7066-2 


Completely equipped synthetic plant, Columbus, Ohio 
run $56,000 to $60,000. Also 4 press shops 
or wire Roy Francis, Central Yealty Co., 


7375 


136 


Solvent plant, good west Texas town. Population 27,000. New plant, new 
20-hour power boiler, 4 presses, new delivery truck. Established 1947. 
Gross business 1952 and 1953 better than $50,000. Employees—7. This is 
a money-maker. Price $18,000. Box 1261, Big Spring, Texas 7044-2 
Modern, fully equipped solvent plant, excellent location. Plenty of busi- 
ness of ill health. 
Thames Cleaners & Dyers, 49 Poquonnock Road 


Been in business fourteen years 
Price $50,000 
Conn 


Selling out account 
Groton, 
7063-2 
RETIRING OWNER wi!! give fine deal to two young men in his fine 
Southern California plant doing over $6,000 per week. $30,000 required. 
ADDRESS, Box 7045, NATIONAL CLEANER & DYER. 2 
Complete solvent plant in middie Tennessee. Gross for 
New 18 H.P. gas boiler, one delivery truck, three presses. Half block 
off square on Main St., same location for 25 years. Price $9,500. AD- 
DRESS, Box 7067, NATIONAL CLEANER & DYER. 2 


1953—$23,000 


For Sale: A $30,000-a-year Prosperity drive-in cleaning plant. Well 
established in a prosperous Oklahoma oil town of 25,000 
ditioned plant has all new equipment. $15,000 will handle 


Box 7068, NATIONAL CLEANER & DYER. 


This air-con- 


ADDRESS, 
2 


CLEANING PLANTS WANTED 


WANT TO LEASE WITH OPTION TO BUY SMALL SOLVENT CASH- 
AND-CARRY PLANT. ADDRESS, Box 7026, NATIONAL CLEANER & 
DYER. 4 


Looking for plant in MIDWEST within 300 miles of Chicago, doing 
$50,000 to $75,000 a year. Must be well established and well equipped 
ADDRESS, Box 7051, NATIONAL CLEANER & DYER. 1 


BUSINESS SERVICE 


DIRECT-MAIL ADVERTISING for cleaners that gets new business at low 
cost, Write for free samples. Reba Martin Co., 4201 N. W. @nd Ave., 
Miami 37, Fla 5974-10 


Carpeting and upholstered furniture cleaned for the trade 
Metropolitan area. Famous Curtain Cleaners, ESplanade 6-5151 


New York 
6022-10 


MISCELLANEOUS 


BUTTONS — ZIPPERS — THREAD — POCKETS — ZIPPER PARTS — 
EVERYTHING FOR THE SEWING ROOM. WRITE FOR FREE new |6-page 
illustrated catalog. B. & G. LIEBERMAN CO., 94-14 37th Ave 
Heights, N. Y 


Jackson 
7057-8 


BARGAINS—100 TALON TROUSER ZIPPERS, $11.50, 24 SUEDE LEATHER 
ELBOW PATCHES, $4.00; 24 KNITTED CUFFS, $3.00. Ask for free price 
list of tailor trimmings, buttons, thread, tags, pins, complete line. Nassau 
Notionhouse, Nassau, N. Y 5639-8 


ELIMINATE THE REMOVAL OF BUTTONS AND BUCKLES. Save on labor 
—cut down complaints—speed up production. Allow us to place in your 
plant on approval @ smal! assortment of SLIP-ON BUTTON AND BUCKLE 
PROTECTORS. We know of ro better way for a plant manager to judge 
our product. Over 2,000 plants have used them. SLIP-ON BUTTON AND 
BUCKLE PROTECTOR CO., 2610 Clay Ave., 3476-8 


Fresno |, California 


TAILORING INSTRUCTIONS 


LEARN TAILORING, REPAIRING, DESIGNING and CUTTING on men's 
and women's garments. (3 Separate Books.) Free booklets describing these 
books sent on request. Resident courses also. Master Designer, Dept. K, 
400 S. State Street, Chicago, II! 5670-18 


NATIONAL CLEANER & DYER 


wi 
fe 


SITUATIONS WANTED 


SALESMEN—DISTRIBUTORS WANTED (Cont'd) 


Manager's position wanted, graduate two cleaning schools, highly tech 
nical. 20 years in manager's experience, strictly sober. Want 
something with security and a future. ADDRESS: Box 5671, NATIONAL 
CLEANER & DYER. 5 


industry, 


Manager, silk spotter, pleater, silk presser, 20 years experience in all de 
partments. Capable of handling any position independently. Want steady 
position with future. Prefer New York City. ADDRESS, Box 7058, NA- 
TIONAL CLEANER & DYER. 5 


Silk spotter, 22 


National Institute. Desire permanent spotting job in quality plant 


ADDRESS, Box 7059, NATIONAL CLEANER & DYER. 5 


years experience, married, sober, reliable. Graduate 


All-around man, steady and sober, has 20 years experience in spotting 


and drycleaning. Prefer St. Petersburg or Miami, Fla. ADDRESS, Box 7060, 
NATIONAL CLEANER & DYER. 5 


Field technician, plant manager, young married man 
ing 
and ambitious. All replies confidentia! 


CLEANER & DYER. 


Capable of assum 
methods, NID graduate, sober 
ADDRESS, Box 7061, NATIONAL 

5 


responsibilities. Familiar with latest 


Spotter and manager wants position of executive management or assis 


tant to owner. Present employer uses only small portion of my broad 


capabilities which includes: business management, production engineer 


ing, cost analysis, personnel training, incentive standards, etc., in the 
field of quality laundry and drycleaning and all associated services 
(rugs, furs, storage, curtains, etc.). Long Island, N. Y., commuting 


area preferred. ADDRESS, Box 7017, NATIONAL CLEANER & DYER. -5 
SALES SUPERVISOR by one who has been successful in increasing sales 
through better customer relationship. Own original ideas. Would like a 
plant now doing $300,000 volume or up. Experience in all phases of 
drycleaning for over thirty years. Am willing to locate anywhere. AD- 
DRESS, Box 7033, NATIONAL CLEANER & DYER. 5 
Laundry and drycleaning superintendent, steady, reliable, 


sober, mar 


ried. 25 years experience Outstanding references as to my qualifica 
tions. Will go anywhere. ADDRESS, Box 7031, NATIONAL CLEANER 
& DYER. 5 
Laundry specialist, 45 years old, American, steady, sober, married. Best 
references. Prefer South America. ADDRESS, Box 7032, NATIONAL 
CLEANER & DYER. 5 
A-1 silk-wool spotter or drycleaner, 15 years experience. Steady man, 
reliable, will go anywhere. R. Long. 4155 Mitchell, Detroit 7, Michigan 

7011-5 
Silk spotter thoroughly experienced with the latest fabrics. Sober and 


dependable, good references. ADDRESS, Box 7034, NATIONAL CLEANER 
& DYER. 5 
Reputable spotter and plant manager 


University graduate. Experienced 


in all phases of the industry. Drycleaning technician. Successful back 
ground in quality plants. Can assume ful! charge. Prefer New York 
State or New England. ADDRESS, Box 7074, NATIONAL CLEANER & 
DYER. 5 


SALESMEN-DISTRIBUTORS WANTED 


JOBBERS—DISTRIBUTORS for PADS, COVERS and FLANNELS of BEST 
QUALITY and FULL CUT. Write for samples and low prices to E. L. 
RUBIN Mig. Co., 4 Monroe Street, Pittsfield, Mass 5920-14 


DISTRIBUTORS-JOBBERS—severa! 


organizations 


still 
the finest 


territories open for progressive 


wh can take advantage of line of 
ries on the market today. Write giving details and 


FLOW-MASTER, 520 Third Ave., Brooklyn 15, N. Y 
7035-14 


WANTED—SALESMEN—WANTED. Are you now calling on the laundry 
cleaning trade? We have THE additional line for you. YOUR customers 
WANT our pr Best 


speed rail 


fittings and 


access 


area covered 


line, best 


ducts prices, biggest commissions. Pr 
tected territories. We supply advertising. ADDRESS, Box 7056, NA- 
TIONAL CLUANER & DYER. 14 
‘ 
Salesman with a large following among cleaners and laundries to 
sell fur cleaning and storage chemicals. Unusual opportunity with 
well-known firm. No technical background necessary. Bernard Sirotta 
Company, 620 Smith St., Brooklyn 31, N. Y 3371-14 
FIELD REPRESENTATIVE. High type man to travel! Middle West for 
Id-line New England manufacturing neern. Must have drycleaning 
bber niacts in area ales ability and ability t instruct salesmen 
itraight salary $5,2 per year, plus substantial bonus, traveling and 
automobile expenses A really good, steady well paying posifior 
ADDRESS, Box 7075, NATIONAL CLEANER & DYER. 14 
October, 1954 


DISTRIBUTORS—JOBBERS for wire garment hangers. Exclusive terri 
still available. DIAMOND WIRE HANGER CO., CLAIRTON, PA. 
of Wire Coat Hangers 5669-14 


tories 


Mirs 


Drycleaning technical service representatives well versed in plant pro 
cedures and terminology with prior sales experience to sell and service 
ALROLENE, the patented detergent 


products 


and other drycleaning and laundry 


Large international firm offers attractive position to qualified 
applicants. Please send resume to Dry Cleaning Dept., Geigy Industrial 
Box 1294, Provi 


7071-14 


Chemicals, Division of Geigy Chemical Corporation, 


dence 1, R. I 


HELP WANTED 


Working foreman or for 


Indiana plant doing $2,000 weekly 


forelady spotting and finishing departments 


Good salary and incentive. Please 


give age, experience and references in reply. ADDRESS, Box 6079, 
NATIONAL CLEANER & DYER. 7 
Laundry-drycleaning manager for modern New England family plant 


Must be progressive, energetic and have complete knowledge of every 
phase of laundering and cleaning. Salary no object for qualified man 


ADDRESS, Box 7014, NATIONAL CLEANER & DYER. 7 
EXECUTIVE—DRYCLEANING DEPARTMENT SUPERINTENDENT 


large chain in Metropolitan New York 


for a 
Applicant to qualify must have 
had previous experience running a large operation, This is a manage 
of working 
Applicant must be an executive, a good organizer, a good leader 
and a creative thinker. Salary $7,500 a year 
ability. Write stating all qualifications and personal data in detail 


ADDRESS, Box 6081, NATIONAL CLEANER & DYER. 7 


ment position. Department already has able group super 
visors 


of more commensurate with 


Spotter, quality retail synthetic drycleaning plant, able to maintain Pros 
perity machine. State age, experience and salary expected. ADDRESS, 
Box 7030, NATIONAL CLEANER & DYER. 7 
All-around man, quality drycleaning plant. Knowledge of all phases of 
drycleaning. State age, experience and salary expected. ADDRESS, Box 

7 


7029, NATIONAL CLEANER & DYER 


Spotter-drycleaner to work in medium-sized drycleaning plant on Long 
New York City 
vacations, pleasant surroundings. Only quality-minded individual need 


apply. ADDRESS, Box 7072, NATIONAL CLEANER & DYER. 7 


Island near Steady all-around work, good salary, 


Manager for drycleaning department of long established New England 
plant specializing in quality work and progressive employee relations 
policies. Requirements include ability to organize and supervise, State 
details in first letter of age, education, work experience, salary desired. 


ADDRESS, Box 7075, NATIONAL CLEANER & DYER. 7 


CONSULTANTS 


LET US TELL YOUR CUSTOMER! Impartial laboratory reports on garment 


damage 


for settlement of claims, expert testimony for arbitration o1 


fee. TEXTILE ANALYSIS SERVICE, 
Penacook, N. H 3635-25 


referee. Prompt service, reasonable 
44 Fisherville Rd., Route 10, 


IN TROUBLE? Our chemical! analysis of garments and laboratory reports 
place responsibility for damage, and save your money. Charges light 
HUBBARD TEXTILE CONSULTING BUREAU, RT. 3, CHARLOTTESVILLE, 
VA. 6040-25 


THE NO. 39 CLEANERS & DYERS RECORD FORM 


Provides space 
with minimum 
small, whether 
leaf type, your 
three editions. 
No. 39 Senior Recorp Boox—400 Pages (10,000 
entries) Durably bound in heavy duck with leather 


for recording the necessary information 
effort. Whether your plant is large or 
you prefer a bound volume or loose 
needs will be answered by one of these 


covers .. ; 5.00 
No. 39 JuNion Recorp Boox—48 Pages (1,200 
entries) Board covers, marbleized binding. . 1.00 
Looss Lzar Binper 5.00 
Looss Lear SHeets 100 2.50 
ALL PRICES 250 5.00 
PREPAID 
1000 15.00 


Send orders with remittance to: 


NATIONAL CLEANER & DYER 
304 East 45th Street, New York 17, N.Y. 
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REWEAVING 


REWEAVING (Cont'd) 


FREE SALES KIT 


struchons, also dis 


Including easy !o-use pricing guide and sales in 
Complete setup to handle REWEAVING as 
Retain good will by eliminating plant damages 
FRENCH-WEAVING-OVERWEAVING-STOTING-RE- 
LOW 
24-HOUR SERV- 
GLOBE WEAVING SERV- 
Dept. B 


play signs 
prohitable sideline 
With yur complete 
KNITTING service 

WHOLESALE prices and profilable wholesale discount 
ICE available on al Free estimates 
ICE, 210 W. Van Bure: t., Sth Fl., 


ica's Leading Reweaving 


we can handle any size or type of damage 


garments 
Amer 
4411-29 


Chicago, Illinois 


ervice 


The FRENCH TEXTILE CO 
A ve 


is a good company to do business with. 428 


A, Rochester 21, N. Y 5590-29 


REWEAVING CHEAPER THAN YOU COULD DO IT YOURSELF! Prices 


75¢ per running inch. 2 extra discount for large volume accounts. We 


pay return postege. Open account to established firms. We ship garments 
same day as received. Work guaranteed for the life of the garment 
Satisfaction or no charge. Free signs, mailing labels and tags. THRIFTY 
WEAVERS, 1412 Adams St., Toledo 4, Ohio 5713-29 


The FRENCH TEXTILE CO. does the finest reweaving in tropical worsteds 
426 Ave. A, Rochester 21, N. Y 5591-29 


A. A. A. WEAVING SERVICE 


garments and 


Holes, burns, tears and imperfections in 
fabrics of all descriptions expertly hand 
FINEST WORK AT NEW LOW PRICE SCHEDULE 
and adjusiments. Sell this very profitable service to your customers. We 
pay j A. A. A. WEAVING SERVICE, 1182 MADISON 
AVENUE, NEW YORK CITY 28 150-29 


rewoven by 


Save money on claims 


siage ne way 


The FRENCH TEXTILE CO 
Ave A 


does the finest reweaving on sport coats, 428 


Rochester 21, N. Y 5593-29 


40", PROFIT WITHOUT INVESTMENT.” Send us garments with burns, 


ry holes to be skillfully rewoven by the exclusive WONDERWEAVE 
method. 100 operators, fast service. All work guaranteed for life of gar 
ment. No investment, time or labor required. OR, do your own reweav 


ing. We sell equipment for $12 complete with instructions. Replacement 
points $6 each. Write to Wonder Weavers, established 18699, 44 Whalley 
Avenue, Dept. 9, New Haven, Connecticut 3296-29 


The FRENCH TEXTILE CO. does the finest reweaving on fancy worsteds 
428 Ave. A, Rochester 21, N. Y 5592-29 


REWEAVING, ONE-DAY SERVICE: Cigaretie burns, moth-holes, tears, 


spots in clothes, linens, rugs, upholstery fabrics, like new. Small jobs 
returned same day. Send garments for estimate. GIVE US A TRIAL. 
You'll be amazed 1 see the difference between our work and what 


you've been getting. Established 1910. American Textile Weaving Co., 


5 N. Wabash Ave Chicago 2, Ill 5516-29 
FOR GUARANTEED REWEAVING in woo! garments, ship to French 
Textile ( 426 Ave. A, Rochester 21, N. Y 5594-29 
REWEAVING BY THE SUPERIOR FRENCH PROCESS. MOTH-HOLES, 


BURNS, ETC., REWOVEN TO THE EXACT PATTERN. COAST-TO-COAST. 
MODERATE PRICES. SMALL DAMAGES RETURNED SAME DAY RE- 
CEIVED. SATISFACTION GUARANTEED. SEND A TRIAL ORDER TO- 
DAY. R. M. WEISSERT, 315 NORTH 7TH ST., ST. LOUIS, MO. 5545-29 


The FRENCH TEXTILE CO. does the finest reweaving 
Ave. A, Rocheste: 21, N. Y 


on gabardines. 428 
5595-29 


HEDDA MOHL, REWEAVER, formerly VIENNA, PARIS. Original French 


weaving, reweaving, stoting, invisible mending. Holes, burns and tears 


expertly rewoven. Quick service. Satisfaction guaranteed. Wholesale 
prices. Return postage paid. 48-hour service. (Promotion kit free.) Hedda 
Moh!, Reweaver, Colorado Springs, Colorado. East of Chicago, Hedda 
Mohi, 832 Montrose Ave., Chicago 13 4839-29 


The FRENCH TEXTILE CO. does the finest reweaving on tweeds and cover 


coats. 428 Ave. A, Rochester 21, N. Y 5596-29 


The old reliable “BERGER DAMAGE REWEAVING” serving the cleaners 
and tailors trade almost forty years. The finest type of skilled work only 


Prompt service, reasonably priced. Our work wins you good will. Esti 
cheerfully made. Return postage paid by us. If you want the 


Best,’ mail your jobs to “BERGER DAMAGE REWZAVING COMPANY,” 
765 Madison Ave., New York 21, N. Y 5966-29 


mates 


The FRENCH TEXTILE CO. guarantees satisfaction or no charge. 428 Ave 
A, Rochester 21, N. Y 5597-29 


REWEAVING. Complete SALES KIT FREE including signs, advertising 
mats, instruction book, PRICING CHART, work tickets and envelopes at 
NO CHARGE. A prompt efficient WHOLESALE service at a MODERATE 
Cost 


weaving service will make you a satished 


We reweave the exact pattern in all fabrics. Our complete re 
Send 
garment for estimate. Open accounts if desired. Return postage paid 
MONEY BACK GUARANTEE. CINCINNATI REPAIR SERVICE, 4!* Race 


St., Cincinnati 2, Ohio. We are not associated with any other company 
6066-29 


permanent customer 


138 


WHAT IS REWEAVING? It is not a piece of fabric woven over a 
We do BLENDED French weaving (the best of single-thread 
reweaving), including fancy weaves and gabardines. WHAT IS PIECE 
WEAVING? It is not a matched pull-through done with a sharp latch 
needle. On this work, we actually WEAVE the edges perfectly (there 
is a big difference}. We offer consistent service, moderate prices, and 
good planned profit. Our work and service will convince you we know 
what we are talking about. Copyright 1951. WEAVE MASTERS, INC., 413 
Race St., Cincinnati 2, Ohio 3503-29 


damage 


FOR GUARANTEED REWEAVING SERVICE ship your next damaged 
garment to us. We use the real French-Rochester Method only. Send us 
the difficult jobs that others reject. We will do it right or no charge 
French Textile Co., 428 Avenue A, Rochester 21, N. Y 5831-29 


FINEST QUALITY, FASTEST SERVICE. FREE COMPLETE SALES KIT. 
GUARANTEED FRENCH REWEAVING, INWEAVING, STOTING, RE- 
KNITTING. LOW WHOLESALE PRICES. SEND TO WARDROBE SERVICE 
COMPANY, 1304b McGEE, KANSAS CITY, MISSOURI. 5914-29 


The FRENCH TEXTILE CO. has been doing good reweaving since 1920 
428 Ave. A, Rochester 21, N. Y 5598-29 


ADAMS WEAVING COMPANY the best known name in Re-weaving. 
Burns, moth holes, rips in sweaters. An extra 
service for you to offer with an excellent profit. Top-quality workman- 
ship that will avoid trouble with plant damages. Quick and guaranteed 
ADAMS WEAVING COMPANY, 1010 Republic Building, 


Chicago, Illinois 5470-29 


garments, linens and 


service 


The FRENCH TEXTILE CO. does beautiful work on sweaters and knitted 
428 Ave. A, Rochester 21, N. Y 5599-29 


dresses 


REWEAVING—Saves and renews damaged garments. Contact us. Send 
garments for estimate. MAGIC RE-WEAVING SERVICE—227 Ness Build- 
ing, 28 West 2nd South, Salt Lake City, Utah. Phone: 4-4052 1629-29 


SUEDE & LEATHER SERVICE 


SUEDES AND LEATHERS cleaned and dyed to perfection. Prompt service. 
Fully Ship to THE SUEDE KING, 1311 East 
5234-13 


SUEDE AND LEATHER SPECIALISTS. GUARANTEED ‘‘LANO-LUSTRE” 
CLEANING AND REFINISHING PROCESS. NATURAL OILS, COLOR AND 
SOFTNESS RESTORED. ONE-WEEK SERVICE. COMPLETE KEPAIR FACILI- 
TIES. SEND FOR INFORMATION FOLDER AND WHOLESALE PRICE LIST. 
FREE WINDOW DISPLAY SIGN WITH FIRST JOB. SEND TO WARDROBE 
SERVICE COMPANY, 1304b McGEE, KANSAS CITY, MISSOURI 5915-15 


COLE LEATHER CLEANERS OF AMERICA. LET OUR 40 YEARS of quality 
reconditioning and cleaning of all shades of leather and suede—work 
for you 


insured. Reasonable prices 


State Street, Sharon, Pa 


Our work is known to be the finest—designed for those inter- 
ested in maintaining superior service at reasonable prices. Send your 
garments for prompt, detailed report including cost for necessary work. 
Write today for our price list. “OUR RECOMMENDATION COMES FROM 
OUR CUSTOMERS,"' COLE LEATHER CLEANERS OF AMERICA, 1287 
SECOND AVE., N. Y. 21, N. ¥. PHONES: LEhigh 5-0060—LEhigh 5-0250. 


5968-13 


Wholesale leather and suede cleaning, redyeing, refinishing. Hundreds 
of satisfied customers in every state. Open account. Try our exclusive 
DAVOTEX process. You will become a regular customer. C.O.D. CLEAN- 
ING & DYEING CO., 1430 Harrison St., Davenport, lowa 6055-13 


REFINISHING COLORS FOR FULL-GRAIN LEATHER COATS AND JACK- 

ETS. All standard colors available. Color card upon request. Orthmann 

Laboratories, Inc., 922 North Fourth St., Milwaukee 3, Wisconsin 
6038-13 


Suede and Leather cleaned and retinished—Jacket $3.50; Topper $5.00, 
Coat $6.00. Advance Leather Coloring, 1628 Pitkin Ave., Brooklyn 12, 
N.Y 5649-15 


PLEATING PATTERNS 


DO YOUR OWN PLEAT!NG with an EISINGER PLEATING OUTFIT, Pleats 
garments without the use of expensive equipment. Easy to operate. Write 
for details. FRANK EISINGER, 783 Southern Blvd., Dept. N., Bronx, New 
York 55, N. Y 5841-22 


NOTICE TO ADVERTISERS 


To maintain a regular publication schedule, all clas- 
sified advertisements must be received no later than 
the 12th of the month preceding the issue in which 
the advertisement is to appear. 


NATIONAL CLEANER & DYER 
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MACHINERY FOR SALE 


MACHINERY WANTED 


LIQUIDATION SALE OF ENTIRE DRYCLEANING PLANT, ALL MACHIN- 
ERY Ai CONDITION; 54x 70” HOFFMAN BALLOON DRYCLEANING 
WASHERS; 48” and 60’ AMICO OPEN-TOP EXTRACTORS; 5000 and 
8000 GALLON FILTERS, MOTOR-DRIVEN PUMPS, TRAPS, ETC. ALSO 
SMALLER WASHERS, EXTRACTORS AND FILTERS AVAILABLE. VERY 
REASONABLY PRICED. WRITE, WIRE OR ‘PHONE FOR FULL DETAILS. 
WILLIAMS LAUNDRY MACHINERY CO., INC., 37-37-9th STREET, LONG 
ISLAND CITY 1, NEW YORK. STILLWELL 6-6666. 5378-4 


For drycleaning-laundry machinery try KEEL COMPANY, 7230 N. West 
ern Avenue, Chicago 45, Illinois 1463-4 


Drycleaning washer, Gross 36 x 54”, belt-driven, very good machine 
No room to store it. Sell very cheap, $200 to get it out of way. Endicott 
Dry Cleaning Co., Endicott, N. Y. 7015-4 
Prosperity 6A fully automatic synthetic unit, used less than 2 years. Can 
be seen in operation. Priced reasonably, can arrange terms. Trade-ins 
accepted. IMPERIAL LAUNDRY MACHINERY CO., 12! Greenpoint Ave., 
Brooklyn 22, N. Y. EV-9-6585 5200-4 


IMPERIAL LAUNDRY MACHINERY CO., 121 Greenpoint Ave., Brooklyn 
22, N. Y., EV 9-6585, has availabie laundry and drycleaning equipment 
from several modern plants, some used only 3 years 
and terms extended 


Prices reasonable 
Write for our availability list without obligation 
5201-4 


IMPERIAL LAUNDRY MACHINERY CO., INC., 12! Greenpoint Ave., 
Brooklyn, N. Y., EV 9-6585, are selling for owners of PENN CLEANERS, 
207 W\ 38th St., New York City—Prosperity laundry and drycleaning 
units; Prosperity 60 lb. automatic washer; 2 Mercury 140F cleaning units, 
2 years old, tumblers, miscellaneous items. Also available synthetic and 
petroleum cleaning units, 2-girl shirt units, 5 H.P 
pressor, 10 H.P. packaged boiler 
Write or telephone for inspection and details 


Ingersoll-Rand com 
Building must be vacated immediately 
5417-4 


REBUILT TO WEAR WITHOUT REPAIR. Complete drycieaning plants for 
solvent or synthetic, also complete laundry plants 
ready for inspection 
MACHINERY 
EV-9-6585. 


Large stock on floor 
IMPERIAL LAUNDRY 
Brooklyn 22, N. Y., Tel 
5199-4 


Write for catalog or visit us 
CO., 121 Greenpoint Ave., 


RUG EQUIPMENT FOR SALE—two rotary scrubbers, one pile brusher, 
one stationary vacuum machine, one Roto-brusk. All in first-class condi 
tion. Beloit Dye Works, 521 Broad St., Beloit, Wisconsin. 7062-4 
Various used 54 x 70” drycleaning washers, explosion-proof motor, metal 
cylinder, A-1 running condition, low price, dealers invited. Washex 
Machinery Corporation, 192 Banker St., Brooklyn 22, N. Y. EV 9-6154 

7047-4 


LIKE NEW—THREE WASHERS AND ONE EXTRACTOR PRICED CHEAP. 
48” Fletcher extractor, motor drive with timer, 4 years old. Original 
price $2,800, sale price $1,000. 2—44 x 60” AA washers, motor drive, 4 
years old, value—$2,500 each, sale price $1,000 each. 1—36 x54” AA 
washer, motor drive, 3 years old, value—$2,200, sale price $1,000. Also, 
3200 gal. filter, two Ingersoll pumps and traps cheap. Will sel! all the 
above equipment for $3,500 or make an offer. Reason for selling—have 


converted to Washex. Nortown Cleaners, 1529 Howard St., Chicago 26, 
Il 7048-4 


ADJUSTA-FORMS—COMPLETELY REBUILT AND GUARANTEED. PRICED 
LOW. SAXE-FREEMAN COMPANY, 1412 HARNEY ST., OMAHA, NE- 
BRASKA. 7049-4 
Prosperity P.C backer, Forse 
press, perfect condition, and one coat steame: 
Broadway, Hanover, Pa 


shirt presses, bosom, yoke and sleeve 
Whisler's Laundry, 531 


7050-4 


Drycleaning washers, 2—36 x 44”, maple cylinders, belt-driven Will 
sacrifice for $40 each. Also 5 H.P., 60 cycle, 3 phase Wagner motor. Ver 
beyst Cleaners, Tulane St., Princeton, N. J 7022-4 


80 lb. washer-extractor, petroleum, two-bath machine used 8 months, 
$2,500. Superior Cleaners, 26 Academy St., Forestville, Connecticut 


7012-4 


Hoffman drycleaning unit, 24 x 36” washer, 26” 
filter, 36 x 36” tumbler belting, shafting and 5 H.P. motor 
condition. $800. Majestic Cleaners, 942 40th St., Brooklyn, N. Y. GEdney 


extractor, 13500 gal 


Excellent 


8-2825 7069-4 


Mercury 30# model Z-1, can be seen in operation. Complete, $850 
Chestnut 
7070-4 


Mode! Cleaners, 532 W. Mt 
Hill 7-3130. 


Pleasant Ave., Philadelphia, Pa 


October, 1954 


WANTED: USED HOFFMAN UTILITY PRESSES, any model, any amount. 
Address: ‘‘M.A.T.S.A."" Dr. Pasteur 113, MEXICO 7, D. F., MEXICO. 
5703-3 


IMPERIAL LAUNDRY MACHINERY CO., 12! Greenpoint Ave., Brooklyn 
22, N. Y., EV 9-6585, will purchase or help you sell your surplus equip 
ment. Send for list or ask for representative 5202-3 


POWER PLANT EQUIPMENT FOR SALE 


20 H.P. Leffe! Scotch boiler, automatic stoker, controls, new tuyeres and 


brick. Pass state and Hartford inspection. Langs, Chillicothe, Ohio 
6045-36 
For sale: 1—35 H.P. Steamaster boiler, oil- or gas-fired, three years old, 


perfect condition 


ADDRESS, Box 705386, NATIONAL CLEANER & DYER. 
36 


WHOLESALE DYEING FOR THE TRADE 


Our 43 years’ experience, your assurance of quality on wholesale dye 
work. ‘We Know How."’ WHITE'S, INC., Cleaners & Dyers, 2487 Texas 
Ave., Shreveport, La. 5459-12 


SENECA DYERS, INC.—EASY-TO-FINISH DYED WORK—SPECIAL AT- 
TENTION TO MAIL ORDERS—SHARKSKINS DYED—NO WRINKLES. If 
you want the ‘‘BEST’’ send your next dye order to the SENECA DYERS, 
INC., 1227 MAPLE STREET, ROCHESTER 11, N. Y. 5846-12 


1,000,000 ITEMS WANTED from the closets of YOUR customers for RE- 
DYEING fabric and slick-leather garments, drapes, slipcovers, table 
and bed linens, shag rugs, etc. FOR 27 YEARS A LEADER in the field 
producing quality work exclusively in a modern plant with finest dyes 
(including vat dyeing), processes and equipment. MAIL ORDERS held 
in plant ONLY 48 HOURS. WE HANDLE REDYEING OF ALL RUG SIZES 
UP TO 20 FEET IN WIDTH ON A TWO-WEEK SERVICE SCHEDULE... 


write for particulars . NOW. THE ELECTRIC CITY DYEING CO., 
SCRANTON 9, PA. 6064-12 


LOEBL DYEING IS THE FINEST QUALITY PRODUCED. Al! garments are 
deluxe semi-finished, wrinkle-free, soft feel, easy-to-press. Individual 
inspection of each piece assures satisfaction or money back. We special 
ize on draperies, slipcovers and rugs. Loebl's dye all colors every day 
Quick service to parcel-post shippers always. Use LOEBL’S EXPERT 
WHOLESALE DYEING SERVICE NOW for better work—bigger profits 
LOEBL DYE WORKS, INC., 348 W. SALEM AVE., ROANOKE, VA. 


7003-12 


KRAN-MER DYE HOUSE, 2435 NORTH THIRD STREET, MILWAUKEE, 
WISCONSIN, HAS BEEN SERVING SEVERAL THOUSAND CLEANERS 
FROM COAST TO COAST SINCE 1917. WE OFFER AN UNUSUALLY 
TOP-GRADE PERSONALIZED, EASY-TO-PRESS DYEING SERVICE FOR 
PARTICULAR CLEANERS. NOTHING FINER ANYWHERE. ADVERTISING 
AIDS, POSTERS AND SIGNS WITH FIRST ORDER. THIRTY-DAY AC- 
COUNTS SOLICITED. 7027-12 


SHARP'S REDYEING COMPANY—DYEING EXCLUSIVELY. WHOLESALE 
ONLY. We are now located in a large building and, in addition to our 
regular service on garments and household goods, are equipped to give 
you a complete service on rugs and carpets, any size. 977 Jackson Ave 
nue, Memphis, Tennessee 160-12 


TRAINING SCHOOLS AND INSTRUCTIONS 
HUBBARD DRYCLEANING AND REDYEING SCHOOL, Route 3, Char 


lottesville, Virginia 


Courses offered in drycleaning 
synthetic), spotting, wetcleaning and dyeing 
do both to advance yourself. Catalog sent on request 


ENCE SCHOOL SERVING THE INDUSTRY SINCE 19332. 


(petroleum and 
Study while you work and 
A CORRESPOND.- 

5902-15 


DO INVISIBLE REWEAVING IN YOUR OWN SHOP. Tremendous profits 
for you by giving your customers finest work AND prompt service. We 
teach you how to make tears, cuts, holes disappear from all clothing and 
fabrics. Earnings up to $10 in an hour 
Fabricon method. First in the field 


FREE details 


Learn in days with the eriginal 
A professiona! course. Write for 
FASRICON, Dept., RR, 6342 S. Prairie, Chicago 19, Ill 
5903.15 


LEARN REWEAVING. Genuine, single-thread, invisible FRENCH RE- 
WEAVING does not require special latch needles, special instruments or 


tools. I am in the Why be 


business, teach our weavers and know 
focled? Completely illustrated texts, instructions—Basic French weaving 
$15. Advanced Piece weaving {includes two in 
struments) $15. Our simple, illustrated instruction sheet on piece weav 
ing (overweave, inweave, etc.) plus one instrument, only $5. All the 
texts and two instruments $30. Send for free information. E. C. O'Hagan, 


c/o Weave Masters, 413 Race Street, Cincinnati, Ohio 5286-15 


French weaving $10 
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Adco, inc. 
Aimore Dye House 


American Brass Co., The 
(Metal Hose Branch) 


American Cleaners Equipment Co., 
Div. of The American Laundry Ma- 
chinery Co 22-23 

Anderson-Prichard Oil Corp 118 


Armstrong Machine Works 8 


B 
Behrstock Co., L 135 
Berlou Manufacturing Co 129 
Bertsch & Co 133 
Bock Laundry Machine Co 135 
Boiler Engineering & Supply Co., Inc. 131 


Butler Manufacturing Co 
59, 70-76, 95 


c 
Caled Products Co., Inc. 
Cissell Mfg. Co., Inc., W. M. 
Cleaners Hanger Co 


Columbia Boiler Co 


D 
Dohiberg Machinery Co 130 


Darco Department, Atlas Powder Co 
28-29 


Davies-Young Soap Co., The 
Davis Specialties, Inc 
Detrex Corporation 


Dow Chemical Co., The 


Dryco Corp 


E 
Eaton Chemical & Dyestuff Co 


Emery Industries, Inc 


Fletcher Works 


Ford Mutor Company 


G 
Garment Finishing Corp 


Geigy Industrial Chemicals, Div 


Geigy Chemical Corp 
Germain's Inc. Twist-Ems Div 


Greenville Chemical Co 


Gross Machinery Co., Inc 


H 
Haerte!l Co., Walter 60 


Hammond tLaundry-Cleaning Ma- 
chinery Co 17 


Hoffman Machinery Corp., U. S. 
86—87, 4th Cover 


134 
14-15 


Hopkins Equipment Co. 
Hoyt Manufacturing Corp. 


Huebsch Manufacturing Co., Div. of 
The American Loundry Machinery 
Co 13 


International Harvester Co. 


International Paper Co. 


Johns-Manville Second Cover 


Kohnstamm & Co., Inc., H 


L 
Lane & Bros., Inc., W. T. 
Lattner Mfg. Co., P. M. 
Leffel & Co., The James 


Lincoln Bag Co., Inc 


M 


Manitowoc Engineering Corp. 
Master Garment Division, The George 
Mercury Cleaning Systems, Inc. . 


Minneapolis 
Co. 


Honeywell Regulator 


Multi-Clean Products, Inc. 


N 
National Cash Register Co., The 
National Cleaner & Dyer 61-64, 
National Cleaners Chemical Mfg. Co. 
Newhouse Co 


New York Pressing Machinery Corp. 


Nu-Pro Manufacturing Co. 


Ontario tron Works 


P 
Para-Lux Products Co. 
Pennsylvania Salt Mfg. Co. 
Permafiber Corporation 
Pittsburgh Tag Co. 
Pre-Marked Strip Tag Co. 
Procter & Gamble 


Prosperity Co., Inc., The 


Q 


Quality Products Co. 


R 
Reliable Machine Works, Inc. 


Riverside Manufacturing Co. 


s 


Sarco Company, Inc. 
Sec-O-Matic Corp. 97 
Shell Oil Co. . 99 


Shields Engineering & Manvufactur- 
ing Co. 113 


Star Service Hanger Division of L. A. 
Young Spring & Wire Corp. 3rd Cover 


Stauffer Chemical Co. 93 
Street & Co., Inc., R. R. 


T 


Tavbman & Co., Samvel 
Textile Marking Machine Co., 
Time Savers, Inc. 

Tops Mothproofing, inc. 

Tru Color Dye Works, Inc. 


U 


Unipress Co., The 


U. S. Hoffman Machinery Corp. 
86-87, 4th Cover 


Vv 
Vv & W Equipment Co. 
Vic Cleaning Machine Co. 
Viking Pump Co. 


Ww 


Wallerstein Co., Inc. 
Washex Machinery Corp. 
Western Laundry Machinery Co. 


Westvaco Chior-Alkali Division, Food 
Machinery and Chemical Corp 


White Machine Co., Inc. 
Wichita Precision Tool Co., Inc 


Wilson Chemical Co., A. L. 


NATIONAL CLEANER & DYER 
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PAPER-STRUT ORAPERY 


MATTRESS EASIDE, ONTARIO TROUSER GUARDS AND DRAPERY SADDLES ALSO AVAILABLE 


fy 
STAR-SERVICE HANGER \ | 
10N OF , 
VENILE 


drycleaning unit 


...at a 2/3 saving! 


Yes—you CAN add the full capacity of another whole 
cleaning unit... for one-third the investment of a new 
machine. And here’s how! 


Put a HOFFMAN TAPOSAVER beside your present 
washer-dryer-reclaim machine—and right then, 

you can have more than double the production 

of your washer unit. 


The }4POSAV ER performs the full tumbling-drying 
operation that usually takes up half the time of the 
unit’s complete cycle. Therefore TWO loads can go 
through your machine in the time formerly 

required for one. 


In fact, when the unit does not do the dry- 
reclaim part of the cycle—it can easily clean 
loads up to 25% greater in weight for 

even further gain in capacity. 


The | APOSAVER offers faster vaporizing of the 
solvent than any other unit... and colder, faster 
condensing than any other unit, for com plete solvent 
recovery. Therefore the HOFFMAN VF APOSAVER 
dries loads thoroughly. and recovers more solvent 
faster and more effectively than any other recovery 
unit on the market! 
Ask your HOFFMAN representative for the whole 
story on how the economical. low-cost Vy APOSAVER 
can give you the full capacity of an additional 
complete cleaning unit. Send the coupon for 


full information 


U. S. HOFFMAN MACHINERY CORP. 
105 Fourth Avenue, New York 3, N. Y. 


Please send me the VAPOSAVER story — how it 


can ive me the full capacity of another washer 
U.S.HOFFMAN 


unit—at the cost. 


105 FOURTH AVENUE, NEW YORK 3. NY 


& 
Address 


City State 
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